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Abstract

This thesis studies the role of physical place and social space of Prague’s Cross club in the
creation of its specific scene. The main arguments are based on ethnographic research, held
in the venue mainly during the years 2018 and 2019, with the use of participant
observation and semi-structured interviews. The introductory part of this text contains a
presentation of the terrain, a formulation of a research problem, and a summary of
methodological issues. The main part of this thesis, consisting of three chapters, then deals
with the description and analysis of the characteristics of the physical place and social
space of the Cross club. Furthermore, it describes organizational strategies of the venue,
which affect these aspects of space, as well as the influence that these different parts of the
club have on its visitors and the resulting scene.

Abstrakt

Tato prace se zabyva roli, jakou hraje fyzické misto a socialni prostor prazského klubu
Cross ve vytvafeni jeho specifické scény. Hlavni argumenty jsou zaloZeny na
etnografickém vyzkumu, ktery probéhl v klubu hlavné v pribehu let 2018 a 2019, pomoci
zG&astnéného pozorovani a polo-strukturovanych rozhovort. Uvodni &ast tohoto textu
obsahuje ptfedstaveni terénu, formulaci vyzkumného problému a shrnuti metodologickych
problematik. Hlavni ¢ast této prace, kterd obsahuje tii kapitoly, se dale zabyva popisem a
analyzou charakteristik fyzického mista a socidlniho prostoru klubu Cross, riiznych
strategii organizator klubu, které aktivné tyto aspekty prostoru ovliviiuji, a vlivem, které
tyto rizné soucasti klubu maji na navstévniky a vyslednou scénu.
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Introduction

In Prague’s district of HoleSovice, there is a crossroad dividing the area into several
parts. Modern buildings are standing next to the old blocks of flats, and a subway station
with a poor reputation. Right in the middle of this crossroads is a cultural hub, Cross club,
well known both in Prague and abroad. Some enjoy it, some despise it, but this music and
cultural venue with its unique internal and external design attract the attention of everyone
passing by.

The Cross club is a multi-functional and a multi-genre music club in Prague, well-
known for its diverse programming, unique metallic design and a specific reputation in
some segments of society. The focus of the club is electronic dance music (EDM).
However, it also offers space to different music genres, such as rock, folk, or jazz. On the
other hand, the club also organizes other types of cultural events, for example, artistic
exhibitions or theater performances. Furthermore, the venue is open every day in the year,
with special thematic events also on holidays, for instance, Christmas Eve. Often there are
several musical or cultural events held there at once. Because of this, diverse groups of
people that would not meet elsewhere, are often gathered in one space in Cross club. One
of the factors enabling this “crossing” of people and cultures is the club’s architecture, and
the other is its ideology, already implicated in its name.

On their official website, the managers claim the club is a “uniquely designed
multicultural centre, which houses a real crossroads of cultures and a variety of styles and
genres” (Crossclub 2019). This claim can also be seen in their spatial policies, for instance,
affordable clubbing costs. Events there tend to be free, or there are sometimes fees between
100 to 200 crowns for more famous artists. The club’s ideology intersects with its physical
place, whose labyrinth-shaped, and multi-functional architecture enables the meeting of
different cultures in it.

The club is located at Plynarni Street and rents the whole multi-apartment building
there. There are two club areas on the ground and underground floors, as well as the cafe
area on the first floor. Most of the club’s areas (except for the cafe), are decorated with

self-made scrap-metal design.

Theoretical considerations and research problem
I first came into contact with Cross club, while taking music lessons in a rehearsal
room in the upper floors of the building that houses the venue. I was immediately

captivated by the unique design of the club. Therefore, at first, I wanted to research the



club’s physical place and its influence on the visitors. However, during my preliminary
research, I noticed a broad spectrum of different people and cultures that interact and
coexist harmoniously in the venue to a certain degree. Moreover, many of the people |
encountered mentioned this issue as well.

For this reason, I shifted my attention from only a physical place of the club also to
other aspects of the venue, to study how the scene of Cross club is created and maintained.
In this regard, Will Straw argues that the scene is a broad term, which can be distinguished
according to location, a genre of cultural production, or social activities around which it
takes shape (1991). He attempts to define the scene as a “cultural space in which a range of
musical practices coexist, interacting with each other within a variety of processes of
differentiation” (ibid., 373). Straw indicates that a scene is a social group encompassing a
specific space and that this social formation is more heterogeneous than, for example, a
community, which is defined as a more homogeneous social grouping (ibid.). Furthermore,
while other social group notions used by scholars, for instance, community and subculture,
examine relations between people exclusively, the notion of a scene is able to study the
relation of “people to places, things and processes” (Straw in Janotti Junior 2012, 8). From
this concept also stems my main research question: How does Cross club facilitate a scene
and its various communities that regularly or temporarily gather in it?

All the characteristics of the club I briefly describe in the introduction, from program
to physical place, have an impact on the visitors gathering there. These aspects of the
venue can be divided into different groups — into different types of space. In this regard,
David Verbug, in his study of DIY (do-it-yourself) house shows in the US, distinguishes
between physical place and social space. The physical place consists of physical features
such as architecture or furniture. At the same time, Verbuc¢ defines the social space as a “set
of social relations and practices constituted within a particular physical place” (2017, 121).
The social space includes, for example, the presence of various social groups and
communities, defined by age, class, ethnicity, or musical taste, and further by their
behavior and interactions, as well as their ideologies. Furthermore, social space also
includes various strategies and policies of the organizers.

Similarly, in answering the research question, I analyze the whole scene of the Cross
club from the perspective of different aspects of place and space. Subsequently, I study the
venue’s physical characteristics, for instance, architecture and design, and club’s social
space, which includes numerous spatial policies (door policies, programming) that are

shaped and facilitated by Cross club’s management. Furthermore, part of the social space is



co-constituted by the visitors, formed by various social groups and individuals gathering in
the Cross club.

Moreover, concerning the part of social space co-constituted by the Cross club’s
visitors, it is important to note that I studied this aspect of the club’s space from the point
of view of my research question. The clubbers are an essential aspect of the social space of
the venue, but they are not an internal part of the Cross club. I briefly address some issues
regarding the visitors of the club thorough the thesis to avoid presenting the Cross club’s
scene as purely management-driven. In this regard, the clubbers are not merely passive
receptors of the management’s strategies, but they actively negotiate the norms and
relations of the space surrounding them (Verbu¢ 2017, Thornton 1995, Valentine 1995).
Furthermore, the management strategies do not always bring the results that the organizers
expect. Hence why, to take into account the role of visitors in the Cross club’s scene, I
examine their personal preferences that influence their movement and behavior in the
venue, as well as how they ‘create’ their own space there. However, there are many other
important and interesting issues regarding the visitors of the venue, which can be
researched further.

I use the physical and social aspects of space as a basis for the three chapters in this
thesis, each with its different thematic and theoretical considerations. Chapter One
analyzes the physical place of Cross club as regulated by the management. Chapter Two
then examines how the physical place of the venue influences the clubbers inhabiting the
club. Finally, in Chapter Three, I focus on various spatial policies and strategies of the
Cross club management, that consciously shape the social space of the venue.

These different aspects of space together create the scene of Cross club. While I
separate them for more precise descriptions, they are, in reality, closely connected, and

they actively influence each other and the resulting scene.

Methodology

To answer my research question, I use a qualitative research strategy. Miroslav
Disman characterizes qualitative methods as a non-measurable investigation and an
interpretation of social reality to uncover the meanings underneath the shared information.
He compares the qualitative research strategy to quantitative strategy, which focuses on

finding relations between two or more measurable variables (Disman 2002). The goal of



the qualitative method is to understand people in various social situations and their
interpretations of those situations (ibid.).

While qualitative research is well-suited for answering my research question, there
are also some issues. One of them is reactivity. Informants may have reacted to my
presence and behaved differently than they would otherwise, or they may have been
reluctant to talk about some topics because of my presence. To limit the extent of this
problem, I used triangulation, so I compared the observed data with interpretations of my
informants and between individual respondents.

Another issue of qualitative research is reflexivity, which means I tried to have in
mind at all times, that my position, be it as a researcher, a caucasian lower-middle-class
male, a student, a part-time security guard, and a rock fan, may influence my interpretation
of the phenomena in the club, and the social patterns and cultural ideas gathered during
interviews. This issue emerged mainly regarding the taste in music when I often researched
electronic music as a rock fan. Furthermore, I was sometimes influenced by my part-time
job as a security guard, mainly while observing the door policy of Cross club and visitors
inhabiting the space. In this regard, I found myself in several cases judging the clubbers as
‘problematic’ according to their visage. Therefore, I view or unconsciously ignore, some
phenomena and values differently than the members of various communities in Cross club,
that have different social positions. To solve this issue, I worked with the interpretations of
the people I met during the research to try to understand the scene of Cross club from the
“native’s point of view” (Malinowski 1922). Interestingly, I came to appreciate electronic

music, especially techno, during the research.

Research sample

Because of the wide variety in the club’s program, many different social and taste
groups are gathering in Cross club. For this reason, I narrowed down the possibilities and
focused mainly on three musical genres and corresponding events in the club — drum and
bass (d’n’b), techno, and punk. I was observing 1-2 events from each of the researched
genres per month for half a year. This focus also shaped my research sample.

The research sample included not only the visitors from the three observed genres
but also the organizers of the club, which enabled me to explore the relationships between
different aspects of the club’s space from both perspectives. To gain a club’s perspective, I
interviewed the general director and owner of the club, Tomas ‘Kenzo* Zden¢k, as well as

external organizer Stefan Motika from Bigg Boss label. On the visitor’s side, I
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communicated with both locals and tourists, but the main focus was on Czech informants
and local expats, as they can be considered more as regulars in the club. This sample
included mainly nine participants in the age range of 18 to 55 of both genders. Primarily, |
conducted three extensive interviews with individual respondents that were present at the
observed events. Furthermore, I participated in smaller conversations and interactions
during my observations with people at the observed events, and I made notes about these
conversations.

To select my informants, I used three types of sampling complementing each other:
purposive sampling, the snowball method, and random sampling. The way of selecting the
informants was mostly purposive, meaning it was “based on my judgment about what
should be observed, and about what is possible to be observed” (Disman 2002, 112,
translated). There are various types of purposive sampling with different emphases,
objectives, and results. For my research, I tried to balance between emphasis on
homogeneity (understanding the researched musical genres and events in Cross club) and
variation (understanding relations within and without those genres, and understanding of
the wider Cross scene and the relations between different aspects of space in the venue). |
chose this type of sampling to be able to react flexibly to the data obtained during my
research and to select informants accordingly. To limit the issue of reflexivity, I also
incorporated the snowball method and random sampling. With the snowball method, the
researcher meets several members of a researched culture, who then introduce them to
other people. Because of this, I was able to observe the social relationships and
connections within the scene. However, at the same time, there was a risk that I could
unintentionally attach myself only to one social group, hence why I also used other
sampling methods. The selection of informants then was sometimes also more random, as
the informal environment of the club is fitting for encountering various informants during
events, where people would sometimes spontaneously start talking to me by themselves
(Stehlik 2010).

Furthermore, I also returned to the club and to my informants several times to
address the additional questions that emerged during the writing stage.

Moreover, in answering my research question, I include quotes from my respondents
throughout this thesis. I translated them from Czech to English, but I also provide their

original in the footnotes to communicate the form and meaning as clearly as possible.
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Research method

To study the relations between different aspects of space in Cross club, I used two
qualitative methods of research, complementing each other: participant observation at the
club’s events and semi-structured interviews with informants, both during and outside of
the events.

Participant observation is a method in which the researcher participates in the events
together with the researched people to understand specific aspects of their culture (DeWalt
— DeWalt — Wayland, 2000). The main benefit of this method is that the researcher has the
first-hand experience with the observed phenomena, which facilitates its more profound
understanding. This method also enabled me to establish a rapport with informants and the
researched environment. During the observations, I created fieldnotes for later analysis.
Moreover, to compare my interpretations with the “native’s point of view” of the
participants in Cross club (Malinowski 1922), I also conducted semi-structured interviews
with the clubbers and the managers of the venue.

Semi-structured interviews then come from a qualitative questioning strategy, whose
purpose is to obtain subjective interpretations of a respondent, affected as little as possible
by the researcher’s questions (Zandlova 2015). The interviews included longer sessions
with informants as well as shorter conversations during the events. Through this, I was able
to obtain data from my informants via shorter conversations on the spot when all of the
experiences were fresh. At the same time, I was able to examine this information more
deeply during the longer sessions. I recorded the longer sessions and then transcribed them,
and I made notes from the shorter conversations.

Regarding the interviews, my questions to the visitors focused on their opinion on
different aspects of space of the Cross club, for example, design, door policy,
programming, or on people inhabiting the space. Furthermore, I asked how do they interact
with the space of Cross club. On the other hand, during the interviews with the venue’s
management, [ asked about the club’s history and the reasoning behind their various spatial
policies and strategies. Moreover, I focused on specific aspects of the daily operation of the

venue, for instance, on how is the program schedule created.

Data analysis

I analyzed my data via a qualitative thematic coding. I started with open coding,
meaning | segmented my transcribed interviews and my notes from the observations of the

events, to reduce the amount of data. Furthermore, in this process, I isolated concrete parts
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of the overall data with which I further worked in my analysis. I then coded, i.e., marked
these parts with codes, which characterize the content of the individual parts, to find
relevant cultural values, themes, and ideas embedded in them. The codes helped me
identify patterns of specific social and cultural phenomena, to observe the connections
between them, and in this way also to answer my research question. I analyzed the data
during the research, immediately after their collection, to enable focusing the research
further on specific issues, as related to the collected information. After 1 identified the
relevant themes in my data, I continued with focused coding, where I concentrated solely
on the selected themes. These themes concentrated mainly on the different spatial aspects
of the Cross club, as well as the visitor’s interaction and interpretation of them. In this way,
I searched for the concrete ways in which the physical and social space of the Cross club

facilitates the creation of Cross club scene.

Ethics and problems during the research

There are also several ethical considerations, that I need to address, regarding the
research in a nightclub and as related to qualitative research in general. First, I tried to be
aware of my position and biases at all times and work with the interpretations of my
informants about various social phenomena in the club to avoid unconscious judgments
from my point of view. This issue emerged, for example, regarding my judgment of
visitors based on their visage. As mentioned above, this may have affected my perception
of the observed phenomena, and I might have considered some values or meanings as less
essential, even though they could be crucial to my informants.

Moreover, | asked every respondent for his or her informed consent for using the
information they shared with me. Some of them wanted me to preserve their anonymity,
and I did so by using nicknames and concealing their surnames.

In addition to the ethical considerations, I encountered several problems during the
research. In this regard, one of the visitors I encountered, Adéla, refused to give me
consent with sharing the information, because at first, she disliked that I am
‘experimenting with the people she loves’ (Adéla, personal communication, May 15,
2018). However, after properly explaining my intentions and research, she admitted that
she misunderstood what I wanted to study and gave me her consent.

Finally, the volume of musical performance in Cross club is very high, often
preventing having a proper conversation in the club areas. Due to this issue, it was

impossible to hold interviews in the Cross club, as well as recording the conversations I
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made there. Hence why I made notes about the conversations on smartphone and met with

my informants in other places for the recorded interviews.
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Chapter One — Physical space of Cross club

1t is a chilly Sunday evening midwinter. I am walking from the direction of Ortenovo
namesti on foot. I can already see my destination, but even without sight, the target of
tonight'’s voyage would be noticeable. Every step I take magnifies a certain sound
resonating through the night — the sound of electronic music. The beats are muffled but
still audible in the otherwise silent neighborhood. It is evident that Cross club is close.

After crossing a wide road situated on Argentinska street, I immediately notice
paintings at the building on the corner of the road. Paintings of war illuminated by small
white lights between them. Paintings reminding every passerby about the assassination of
Reinhard Heydrich, one of the most influential people of Third Reich, that was conducted
less than two kilometers from my current position. After passing a corner of the building,
an open door welcomes me. The sound of beats is now much louder and is coming from the
insides of this massive building. Even though the doors are open, there is a sign pointing
out that the main entrance to the club is even further around the corner.

Moreover, while the building, aside from the paintings, looks rather ordinary so far,
after passing another corner, I am surrounded by a stream of lights and shapes
representing famous decorations of Cross club. In front of me is a two-floor metallic
scaffolding with a gate serving as the main entrance. After entering, I see several people
smoking, socializing, and playing table football, even during the cold wintertime. I
continue further through a door and finally make my way inside the club.

After entering, a stream of people going in, out or downstairs for the other club,
drags me along towards the main stage. During the walk, we pass through a steampunk
decorated room with a bar on the right, where several visitors are waiting in line to get
their drinks, while others are socializing in a two-floor sitting area on the left. This space
is filled with smoke and muffled music coming from a room in front of me, where the stage
is situated. I carefully slip through people to this area, and music and lights immediately
fill my senses. All around me are other visitors listening or dancing to the performance,
and the whole space is permeated by light shining from walls, decorated with PC
motherboards, ceiling with spinning disco ball, and stage with other shining decorations.
The experience is immersive, and I slowly start dancing with other visitors.

Later on, after approximately an hour, I follow the flow of people to the other stage,
located in the basement. After descending the stairs, I walk through a corridor with

entrances to a three-floor sitting area, bar and stage, all occupying one long, curved
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hallway, surrounded by bricked walls smoothly connecting to the ceiling. This
underground space is bigger than the one on the ground floor but also less crowded.
Again, there are lights everywhere. In the corridor, they are made of lemon juicers, do-it-
vourself found-art style, while in the rest of the club, they are flickering out of every self-
made decoration in sync with the rest of Cross club’s design. I once again join the dancers,
but after half an hour, the atmosphere becomes a bit suffocating, so I escape the space and
go outside via stairway connecting the basement club and the scaffolding garden area.
Even though I left the club, there are still other visitors all around me, and I can hear the

music coming out of the open door to both clubs.

This short vignette, describing my first visit to Cross club, shows very well an
experience that one can have while attending any of the events held there. One of the main
reasons for the club’s popularity is its physical place, with its unorthodox architecture and
unique do-it-yourself (DIY) decorations. In this chapter, I therefore focus on the physical
aspect of the venue, its history, and its location. Furthermore, I explore management spatial
strategies regarding the physical place. These strategies include re-organization of the
club’s space, various modifications of the place, to adjust to program or security, and

promotional strategies of Cross club that make use of the physical place.

Theoretical framework

The physical place is the most apparent aspect of the venue. It may seem less
susceptible to organizational strategies than other aspects of the venue, however, the
management can still utilize various ways to manipulate it for different purposes. These
strategies then influence visitors. In this regard, the physical place is one of the essential
factors for the creation and maintaining of the Cross club scene, and its specific
characteristics have significant consequences for the people gathering in the venue. For
example, the multifarious aspect of the venue’s layout, described in Chapter Two, enables
particular possibilities for visitors to course through several spaces with different purposes
without interrupting their entertainment.

In this chapter, I use the theoretical considerations of various scholars, to describe
and interpret the phenomena emerging in regard to the physical place of Cross club. First,
Michaela Pixova, in her dissertation, examines the history of Cross club and various
characteristics connected to its daily operation (2012). Furthermore, it is important to note

the significance of the club’s geographical location. To account for this issue, I turn to
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Fabian Holt and his study of relations between musical venues and their surroundings
(2013).

Regarding the management strategies, David Verbuc¢, in his study of house concerts
in the US, argues that the physicality of a place and social space inhibiting this place are
closely intertwined and actively affect each other. Therefore, I consult his research in this
chapter to understand how these two aspects of space interact (2017).

This section offers a brief overview of different theories I use through this chapter to

interpret the physical and social phenomena in Cross club.

The place, the style, the history
In this section, I provide a descriptive and historical context of the Cross club for a

better understanding of its physical place.
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Figure 1: The underground club bar area. Photo by crossclub.cz. In the back, it is possible
to see the entrance to the sitting area. The dance floor is located behind the photographer.

The overall Cross club’s space is divided into separate areas. The primary space of
the club expands across the bottom two floors (underground and ground floor), each
adorned with one stage, dance floor, bar, and side-areas for sitting and socializing (see
Figure 1). The underground part is more spacious, with a size twice as big as the ground

floor part. There is also a kiosk with fast food and an ATM on the ground floor, near to the
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entrance. Furthermore, the upper floors of the building are also connected to the club.
There is a cafe area on the first floor and several apartments and rehearsal rooms through
the second to the fourth floor. Moreover, in the attic, there is room for exhibitions and
theater performances. All parts of the venue are connected inside by two maze-like
stairways and various hallways. At the same time, both clubs are connected to the outside
area. This section provides extra space for sitting or smoking, and there is a two-floor
metallic scaffolding (see Figure 2) that connects directly to the cafe on the first floor. This
structure promotes the specific image of the Cross club, shelters the entrances to the clubs
from weather, and enables access to the cafe directly from the outside area. Extending
outwards from the scaffolding area is a courtyard with a summer stage for music events,
and a wooden bar positioned opposite to the stage, next to the main road passing by Cross

club.

T ‘ < 3&5* N
Figure 2: The metalllc scaffolding area of Cross club. Photo by panvegan.cz. The gate
serves as a main entrance to the venue.

The venue is famous for its self-made and steam-punk' styled design, mostly made
from scrap materials, that immediately captures visitors’ views. During the night, the

interior layout of the club, as well as the courtyard, shine brightly through a variety of

1 Steam-punk is a science fiction sub-genre that incorporates design aesthetics inspired by industrial and
steam-powered machinery.
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ubiquitous lights, positioned in all corners and fused with the decorations, making the
space look ethereal and psychedelic. While at first glance, the design looks unified, each
area of the club is decorated differently from others. Both club areas and the metallic
scaffolding are adorned with a similar basic design, created from machine parts and scrap
materials welded together with colorful lights, but each of them varies in detail. For
example, as mentioned in the vignette, the main stage area is ornamented with the PC
motherboards attached to the walls. There is also an interactive board, around 1m x 1m in
size, positioned next to the entrance to the dance floor area on the ground floor. There are
lights on the board that can be turned on and off by visitors, who are in this way invited to
interact with space and co-create the light design of the area. The basement floor then
makes use of the old juicers or rotating wooden figures suspended from the ceiling in the
middle of the dance floor. Moreover, outside on the walls facing the street, there are artistic
pictures, portraying war themes about the Heydrich assassination, sprayed on the building.
There are also two large movable statues in the courtyard of the venue. One of them is a
pillar with rotating wheels on a pedestal flickering with lights, while the other is a
sculpture welded together from various scrap metals (see Figure 4). The only area of the
building that does not follow the metallic aesthetics is the cafe, which uses a significant
amount of wood in its design. The walls are paneled with timber, together with reed
knitting, plus the furniture and decorations are all made from wood in different shades of
brown, creating warm naturalistic contrasts (see Figure 3). Furthermore, this space is
decorated with several plants deployed throughout the space, and paintings hanging on the
walls, giving it a more standard cafe look. >

However, while the current physical image of the club has its roots in the past, it is
very different from how it used to be. Pixova, in her dissertation thesis about alternative
places in Prague, describes the beginnings of the club from the perspective of its early

physical decorations:

One of the main personas in the club‘s existence has been FrantiSek Chmelik, who was
originally renting just a small part of the underused corner house for his printing office.
Chmelik had no ambition to run a club, but when his friends started to hang out in his
printing office, Chmelik started to run a tearoom for his friends in the basement. The
tearoom soon gained popularity among a growing number of people and spontaneously
started to turn into a club, eventually taking over the whole building. Simultaneously,

2 For different points of view on the physical place of Cross club, or description of various events there,
see also Prague Soundscapes, featuring several case studies from different nights in Cross club by
various authors (Jurkova et al. 2014).
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Chmelik was gradually decorating the premises of Cross Club with various objects found in
scrap yards, turning them into sculptures that move and glow.

(Pixové 2012, 127)

Figure 3: The Cross cafe on the first floor. Photo by crossclub.cz.

Later, the organization of the club started to become more professionalized, and a need to
think more rationally about the limits of physical space emerged, because of its growing
size. As related to these organizational changes, significant shifts in design occurred,
affected by the growing size, more substantial funds for decoration, and also due to some
unforeseen circumstances. This process is illustrated by the following comment from one

of the current owners of the club and its general director Tomas Zden¢k:

In design, we advanced the most every time we made it [expanded] to another floor, or we
had some smaller fire here in the past, and that “killed” some part of our design as well, or
somebody from the municipality came, saying that we have to have some parts of the club
approved. It also changed with the budget that we had available, which is connected to the
growth of the club. You start looking at [the design] in larger parts, you have bigger
possibilities with a bigger budget, now we can say we will invest 200 000 [crowns] into this,
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which would be unreal 15 years ago. Back then, it was like, we have 5000 [crowns] here, so
let’s do something, bring something from your home, and we will put something together.’
(Zdengk, interview with author, January 15, 2019)

All these factors influenced the changes in space. Some parts of the original design were
destroyed, others had to be changed because of municipality approval, and some were
expanded further, giving the club a more uniform and professional look. Moreover, while
at the beginning, Chmelik did everything himself, later the decorations were made by a
whole design team under his management.

The design of the venue was not the only part that changed throughout its history.
Along with the physical evolution of the club, its vicinity has also undergone a severe shift.
From a nearly depopulated neighborhood with a poor reputation, it transformed into a
vibrant place with several office complexes, gyms, pubs, and shops growing around.
Moreover, DOX, a center for contemporary art, emerged there. This is a process of
gentrification®. In this process, the neighborhood is becoming more affluent, investments
more profitable, and there is an increase in the business catering to middle-class customers.
Furthermore, while examining reasons and consequences of this transformation is
something outside the scope of this paper, it is still important to note that the presence of
Cross club possibly played a role in this development and that the club was, in turn,
affected by these changes. In this regard, Holt’s study of musical venues in Berlin, New
York, and Copenhagen (2013) shows how small underground venues often transform into
professionalized, business-oriented mid-size venues for middle-class customers to survive
in gentrified neighborhoods. This process is very similar to the evolution of Cross club and
its physical place over time.

Moreover, another example of the gentrification influence is the Cross
cafe/restaurant. Through time, the management transformed the cafe into a restaurant, to
offer lunches for the growing number of hungry employees from nearby office complexes.
According to Zden¢k, the focus on food therefore became one of the central parts of the

venue (interview with author, January 15, 2019).

3 Designové jsme se nejvic Soupli vZdycky s rozsifovanim o néjaky patro, nebo jsme tu méli kdysi néjakej
mensi pozar, ten taky zahubil néjakou ¢ast, nebo prosté prisel nékdo z iradu, Ze musime néco
dokolaudovat. Taky rostl ten budget, ktery se na to dal pouZivat, to je asi spojeny s tim ristem. Koukate
na to jako na vétsi celky, mate vétSi moznosti protoZe mate vétsi budget, miZete si Tict, Ze investujeme
200 000 do toho, coz by bylo nerealny 15 let zpatky. Tehdy to bylo jako, mame tu 5000 tak pojd'me néco
udélat, pfineste néco z domova a néco smontujem.

4  Gentrification is a process in which real estate development is pricing out low-income residents, for
example artists, and small specialized underground clubs that feature relatively unknown performers,
while growing white middle-class presence in the neighborhood creates new markets for more upscale
leisure activities (Holt 2013, 153).
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With the description and historical context of the place provided, I now turn to

explore how the management of the Cross club use and manipulate its physical place.

Management spatial strategies regarding the physical place

As Verbuc€ argues, the physical place can often shape the social and musical activities
and social relations within particular music venues. He examines this notion in his study of
house shows in the US. In one of the examples he provides, the relatively small size of
living rooms used for concerts influences greater physical proximity and social intimacy
between performers and listeners. Furthermore, there are no physical barriers at DIY house
concerts, for example stages, that would be separating the audiences and performers, which
adds to the notion of intimacy (2017). However, while the physical place can shape the
social atmosphere and interaction, the social space can, in turn, also shape the physicality
of place (ibid.). In this section of the chapter, I consequently explore different ways in
which Cross club uses its architecture, design, or furniture for achieving specific social or
musical objectives, as related to their goals, and types of events. Concretely, I include
management’s spatial strategies of modification of the venue for programming and security
reasons and re-organization of the club’s layout. Finally, I examine the promotional spatial
strategies of the club, which make significant use of physical place.

I focus on these strategies because they consciously use the physical place of the
venue for achieving certain goals, which then, in turn, influence the visitors of the club.
For example, a division between free and paid areas, or specific image of the venue,

determine to a certain degree what kind of audience will be present in the space.

Place modification strategies of Cross club management

One of the essential spatial strategies of the organizers is the actual modification of

physical place. I identify two main reasons for these changes: programming and security.

First, the organizers change the space of the venue for every event, for instance, by
moving furniture and equipment, or by adding decorations. The scope and shape of this
alteration differ, based on various factors, for example, the expected amount of people
coming to an event, number of performers, number of stages, and the music genre.

Every event has its own technical, practical, and decorative needs. These

modifications may range from smaller, adding some chairs or plants, to larger, when it is
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necessary to prepare equipment or change the layout of the space. The management then
answers these needs for a smooth unfolding of every particular event.

The adjustments of design for different genres and types of events are a very
significant part of the Cross club organization, which gives every night a unique
atmosphere. In Zden¢k’s words, some genres have set rules that govern their shaping of the

place:

For example, drum and bass (d’n’b) [...] always have some kind of theme, and [our team]
decorate the club according to the theme. For techno, it is usually made darker, mistier, or
there are just some small lights or one installation. [...] Some events are set, with plants on
stage, like palms and bamboos, so the space is made into a “jungle”.’

(Zdengk, interview with author, January 15, 2019)

As is illustrated in the quote, the actual decorative modifications depend on the genre and
theme of the particular event. Most genres have a specific atmosphere associated with
them, as it is evident from the examples in the quote. However, some events are organized
in particular themes, as with the example of the jungle, or have expected decorative image,
for instance, Christmas or Halloween, and the place is then distinguished accordingly.
Moreover, special effects, for example, lights and smoke, are a vital part of the
performance space, and they also change according to the genre. In Cross club, the special
effects generally consist of lasers and lights flickering into the audience from the stage,
disco ball dispersing light into several directions (ground floor club only), and smoke.
Moreover, there are many lights incorporated into the design, which also add to the
experience of clubbers. Furthermore, there are countless variations of their movement and
color palette, as each of these lights can shine in different colors, and the disco ball has the
option of rotating, reflecting the glows in different directions. These combinations are

unique for every event and depend on the kind of music played:

It is possible to say that the slower the music is, or the more ‘listenable,’ the less light there
is, or it’s less focused on some kind of visualization, and the wilder the music is, the wilder
the lights are and everything. And the more ‘enjoyable’ the music is, the more colorful it is. °

(Zdengk, interview with author, January 15, 2019)

5 Napiiklad d‘n‘b, holky vZdycky maji néjaky téma, a podle néj se to vyzdobi. Na techno je to vétSinou
udélany, Ze je vic tma, mlha,a tfeba jen néjaky maly jednotlivy svétla, nebo jedna instalace. [...] Néktery
ty akce uZ mame dany, jsou tam néjaky rostliny na stage, tfeba palmy a bambusy, cely se to udéla jako
dZungle, ten prostor.

zaméfeny na néjakou vizualizaci, a ¢im divocejsi ta hudba je, tim divocejsi jsou ty svétla a vSechno. A
¢im zabavnéjsi ta hudba je, tim barevnéjsi to je.
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This quote from the general director shows that the management uses special effects
differently according to the type of music played there.

Overall, the rule of these modifications is, they are always “unique” and dependent
on genre and type of the particular event (Zdenc€k, interview with author, January 15,

2019).

Second, the physical modifications of the club are not only about decorations and
genre-related aesthetics. Different genres also require different security measures. For
example, during DJ events, there is usually a chain separating the stage from the audience
in the ground floor area of the club. At the same time, there is no such physical separation
established for live music events. According to Zdengk, this is because audience members
tend to climb on the stage much more if there is a single DJ playing electronic music, than
when there are live concerts and performers (interview with author, January 15, 2019).
However, in the basement club, there is no elevated stage, and a metallic barrier separates
the audience and performers. There is a window for DJ to look through, so visitors and
artists can still see each other. The area behind this barrier at the same time functions as a
backstage. On the right side of the barrier, there is an open entrance to this space.
Interestingly, this barrier is less effective in keeping the audience away than the elevated
stage in the ground floor area, and the dancers and performers in the basement are,
therefore, generally interacting more closely. I have, for example, seen occasions where

dancers ventured behind the barrier, interacting with DJs.

Management strategies regarding changes in the layout of the place

Another practical space alteration by the club’s management is the re-organization of
the place. There are many hallways, stairways, and entrances in the building, and the
organizers sometimes adjust them for various goals. An excellent example of this strategy
is the difference between paid and free areas of the club. The events in Cross club are often
free, but some require admission (see also Chapter Three). However, a large number of the
paid events still offer free access to the bar or sitting areas, and only require admission for
performance areas. To enable that, the club re-organizes the layout of the physical place.

The ground floor club is generally entirely under admission if the event has paid
entry, with security guards standing in the hallway monitoring people for material proof of
payment (bracelet or stamp). They block both entrances to the bar area, as well as to the

dance floor.
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The underground club offers more spatial possibilities, as it is larger and easier to
manipulate. In case of admission, usually, the performance area is blocked by security
guards while the sitting area is free. Bar area between them is then divided into two
sections by a folding metallic fence, one section for people with bracelets or stamps, and
the other one for those without them. The reasons for this seem mostly economical, as the
club can still sell drinks to people that do not want to pay admission for musical
performance.

In both of these cases, when the entrance to club areas require an admission fee, there
is usually an option to attend other free areas of the club: the outside sitting area or the cafe
on the first floor. However, some larger events, for example, a Halloween night or weekend
d’n’b nights may require visitors to pay admission to access any of the Cross club’s areas.
In this case, security staff guards the entrance to the outside sitting area. There are often
two lines of guards, the first line guarding the entrances to the club, while the second line
is preventing free access to performance areas inside. Finally, since the cafe closes sooner
than the club areas downstairs (generally around 1-2 a.m., while clubs last until 5-7 a.m.),
there is a movable metallic gate preventing access to upper parts of the scaffolding area
that connects to the restaurant.

These different organizational strategies regarding the layout of the space have a
direct impact on the scene of the Cross club because, through them, management can, to a
certain degree, manipulate the type of people present in the space and their movement.
However, the scene is not dependent only on the management, as their strategies can have

different results in reality, compared to their expectations.

Advertisement

Last, there are promotional management strategies for attracting visitors that make
use of the physical place of the venue. Through them, the organizers promote a specific
image of the club, aimed at specific social groups and individuals with the help of
particular aesthetics or cultural genres. While Cross club management promotes their
operation on social sites (Facebook, Google Plus, YouTube, myspace, or CityBee), official
website (www.crossclub.cz), and through the use of posters, fliers’ and other kinds of
advertisement, the physical place itself plays a significant role in this regard. Arguably, the
7 Usually there are fliers with program schedule for every month. After that, the most attractive events, for

example, most popular performers or genres, have their fliers. These prospects are generally available in

the building of Cross club, hanging on the walls, on tables, and the window alcoves. Furthermore, most
events featured on social sites have their banners.
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most impactful factor in promoting the image of the club is the design. The Cross club can
be seen and heard from a distance, and there are many trams, cars, and people passing by it
every day. Moreover, the moving and glowing scrap-material decorations, along with the
painted walls, are ensuring that this particular building will be noticed and remembered.
The comments of the club’s visitors also address this notion of promotional qualities of the

venue’s design:

It’s “hitting the eyes,” really...you always notice the Cross in the surroundings, and it
certainly catches your attention, if you don’t know it, and it makes you want to go there.
Basically, be it during the day, or during the night, you just can’t miss it. *

(Michal, personal communication, September 10, 2018)

This quote shows that the venue’s outlook itself attracts the attention of people, be it
visitors to the club or the cafe. Especially the paintings on the building and the unique
metallic statues in the outside area immediately make one wonder what is hidden inside.
Furthermore, while the design has an artistic value, it is a good business move as well,
because it provides a permanent advertisement that cannot be seen elsewhere. The issue of
design attraction was brought up, in one way or another, by all of the visitors I encountered
during my research. Here are a few brief examples of the design attracting the attention of

people:

It [the club] benefits from the fact that it is quite original, especially regarding the
decoration. [...] I would go there to enjoy the decorations. I am still, after all this time, taken
aback by the design.’

(Lucie, interview with author, September 25, 2018)

Also, because the club looks very different from other clubs...it is also a thing that draws in
people that normally wouldn’t go there or that do not listen to [electronic] music.
(Michal, interview with author, September 10, 2018)

As the quotes show, the design can attract newcomers to the club, while at the same time, it
can be a reason for regulars to keep attending events at the venue, adding to the identity of
the venue.

Finally, there are also promotional design aspects cleverly incorporated into the
interior design of the club, for example, holders with fliers placed on walls throughout the
8 Bije to do odi, fakt...kdyZ jdes v okoli, tak si toho vSimnes, a rozhodné té to vZzdycky zaujme, kdyzZ to

neznas, tak se tam chces jit podivat. Prosté, at’ je to ve dne nebo v noci, tak to neptehlidnes.
9  On [ten klub] téZi z toho, Ze je celkem originalni, hlavné v ty vyzdobé. [...] Ja bych se Sla pokochat tou
vyzdobou. Ja jsem pordad, i po takovy dobé, uneSena z ty vydoby.

10 Taky protoZe ten klub vypada hodné jinak neZ ostatni...to je véc, kterd prilaka i ty lidi, ktef{ by tam za
normalnich okolnosti nesli nebo je to hudba, kterou neposlouchaji.
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stairways and bar counters, or club program schedule hanged at the eye height above
urinals at men’s toilet and in the hallways. Moreover, the interactive board next to the
ground dance floor area mentioned above is often used for promoting events, when staff
members use it to write the names of the event or the names of performers on it. Lastly, to
further facilitate the recognition potential of the venue, the club’s management uses three
big advertisement billboards on the side of the building facing the courtyard. Two smaller
ones show a logo and a short description of the club. The last, bigger one, then features an
advertisement for beer brand Platan served inside of the venue (see Figure 4). Moreover,

there are two giant commercial advertisements on other sides of the building.

Conclusion

In this chapter, I provide the historical and descriptive context of the venue, Cross
club, and examine how its management influence the physical place of the club, as well as
the reasons and goals behind these organizational strategies. In this regard, I cover how the
social space, regulated by the management, influences the physicality of Cross club. On the
other hand, the physical place of the venue also affects the social space, mainly the visitors

inhabiting the place. This influence is then the focus of the next chapter.
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Figure 4: The building housing Cross club from the direction of NddraZi HoleSovice. Photo
by author. 2020. It is possible to see the advertisement on the building, as well as unique
metallic statues that are part of the venue's design. The metallic scaffolding is situated on
the left side of the building.
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Chapter Two — Influence of physical space on clubbers

[Regarding the Cross club space] you just go in [the club], get something to drink and just
start whenever you want, one dance there or just [a bit of] listening to the music, it depends
on the mood, and when there is too much of it [dance or music], or you are in the mood for a
change, then you just freely relocate to a different stage, or to a different place, where
something else is happening...Or you just go up to the cafe, where you can take a break from
the program, chat with friends...you can even go there just for the coffee and chat with
friends, you don’t have to go inside the individual [club] places, where something is
happening, at all, but probably the most pleasant [clubbing experience] is when you manage
to go through every [space of the club] during the evening...that’s at least how I like it."
(Lucy, interview with author, August 20, 2018)

You come into several floors [large] club, where the beats are beating all over the place, and

you are inside. So now you force your way to the bar, you buy drinks, and you go partying

. you can sit down there, which is an interesting thing about the place. Or you can go

out51de which 1 personally do quite often where there is the sitting [area], the garden
[metallic scaffolding], and there are table footballs, which we often play with my friends.'

(Dominik, interview with author, September 24, 2018)

These two quotes briefly illustrate the clubbing experience of Lucy and Dominik.
They point out one of the essential aspects of Cross club — its multifaceted place, with
different spaces and areas that have different purposes, for example, drinking, smoking, or
dancing, between which clubbers freely move throughout their night out. This
characteristic of Cross club’s physical place directly influences the behavior and movement
of the visitors inhabiting it. In this regard, according to David Verbuc, it is not only
important to examine the wider socio-cultural context of concerts but also the ‘immediate
physical’ context of musical venues, because physical features of a particular place “affect
the moods, behaviors, social interactions, cultural and social meanings, and the sounds
themselves” (Verbu¢ 2017, 61). In this regard, the spatial physical characteristics of
musical venues influence both audiences and organizer strategies of these places.

Consequently, the Cross club scene is not only facilitated by the management’s

spatial strategies about the manipulation of physical place, described in Chapter One, but

11 Prosté vlezesS dovnitt, das si néco k piti a zacne$ kde chces, ted’ si tam zatancujes$, nebo poslouchas,
zaleZi jak mas chut, a kdyzZ je toho hodné, nebo mas chut’ na zménu, tak se jen volné prekorzujes na
jinou stage, nebo do jinych prostor, kde se néco odehrava...Nebo miZzes vylézt nahoru do kavarny, kde si
hodis absolutni relax od programu, pokecat s pfételi mﬁieé tam jit i jen na kavu a pokec s pfételi
tu noc tak néjak vSechno...tak to mam alespon rada ja.

12 PrijdeS do nékolika patrovyho klubu, kde to cely mlati beatama a se$ v klubu. Prodiras se na baru, koupis
si piti a jde$ kalit...nebo... si tam mtiZe$ jen sednout, coZ je zajimavost toho mista. A nebo jde$ ven, coz
j& osobné délam celkem Casto, kde je tam posezeni, zahradka, a jsou tam fotbalky, ktery ¢asto hrajeme s
kémoSema.
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also by the physical place itself. Therefore, in this chapter, I examine how Cross club’s
physical place affects visitors’ behavior and their social interactions there. Concerning this
issue, I explore several physical characteristics of the venue and their effects on the
visitors. Concretely, I describe the overall atmosphere of the club, as the physical
characteristics of Cross club are essential for its creation. Moreover, I examine the

multifaceted nature of the architecture of the place and its ability to “erase time.”

Theoretical framework

Throughout this chapter, I rely on theoretical considerations of several scholars. First,
regarding the multifaceted nature of Cross club’s physical place, Ben Malbon similarly
observes various areas of the nightclubs, so-called “territories,” that shape the movement
and crowding of the visitors there (1999). Moreover, Sarah Thornton examines how the
physical characteristic of nightclubs, for example, design or architecture, demarcate the
venues from an outside world, and how they manipulate the normal time and space
continuum of clubbers there (1995). Furthermore, Jonathan Sterne, in his study of
shopping malls in the US, maps out how various characteristics of physical place, which
can be consciously manipulated by the management of the mall, influence the people
inside of it, and how they make them prolong their shopping experience in these places
(1997). His observations also apply to music venues in the case of Cross club and on the
clubbing experience of people gathering there.

Moreover, regarding the overall architecture and the creation of atmosphere, Sterne
examines particular properties of music, which can ‘create’ physical places similarly to, for
example, walls (1997). In addition, Thornton and Malbon describe various vital aspects of
nightclub culture, closely tied to the physical place of the venue, and which also emerge in
Cross club. Concretely, I consult their studies with the importance of light and smoke
effects on the atmosphere of the venue, and on the consciousness of visitors inhabiting its
space (Thornton 1995, Malbon 1999).

I now turn to explore the various effects of Cross club’s physical place on the
clubbers. I start with the description of a multifaceted architecture and its possibilities to
‘erase time’ of the Cross club visitors. Moreover, I observe the creation of the overall

atmosphere of the venue by its physical place.
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The multifaceted space

As I describe in Chapter One, the physical place of Cross club consists of many
different, labyrinth-shaped floors and rooms. They are divided by multiple entrances,
stairways, and hallways. In this regard, Thornton examines how these kinds of architectural
elements create transitions between different spaces for clubbers (1995). Furthermore,
regarding these different spaces, Malbon observes the notion of different “territories”
inside of the club, where each area has an appropriate activity associated with it. For
example, dancing is perfectly normal on the dance floor, however, dancing in the bar area
suggests a dancer’s poor understanding of the club’s spacing and culture (1999).

Similarly, each room of the Cross club has a different purpose, and the doors or stairs
serve as connections or boundaries between different areas of the club. There are, for
instance, stage areas for dancing or listening to music, bar and sitting areas for socializing
and drinking, restaurant or fast food kiosk for eating, or spaces with table football and
other gaming devices for activities associated with them. However, the described spaces
generally do not have only one specific purpose. In this regard, visitors often socialize and
drink in the restaurant or gaming rooms, or they listen to music from the sitting areas.
Nevertheless, there are activities or behavior that is appropriate only in a specific space, as
is possible to see on the Malbon’s dancing in the bar area example. Physical features in the
form of entrances, hallways, and other properties of physical place, then separate these
spaces. This multifaceted nature of the venue can then have various types of impact on
visitors inhabiting the space. In this regard, I focus on the feelings and perceptions of
clubbers emerging through their interaction with the maze-like club’s interior layout.
Moreover, I examine, in this way, a diverse clubbing experience that visitors often have in

the multifarious physical place of Cross club.

First, the layout of the Cross club’s physical place can seem like a maze. People
often feel confused, lost, or even scared there. Such feelings emerge especially between the
newcomers in the Cross club scene, however, I encountered even seasoned regulars being
surprised at finding toilets in one of the hallways (Adéla, personal communication,
September 27, 2018). Moreover, intoxication with alcohol or drugs, or temporary changes
in the layout by the management described in Chapter One, can further enhance these
experiences. This notion is also part of the overall atmosphere of the venue that I focus on

below.
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Second, according to the club’s visitors, slight changes in the space, for example,
music genre they do not like, or special effects that can become overwhelming (but also
changes related to their personal moods) may make them want to leave the space they are
currently in (Monika, interview with author, September 28, 2018).

Unfortunately, when people do no longer feel pleasant in the club environment, there

is usually only the option to go outside in other venues:

It is really limiting [that] you can [only] be outside or inside. That’s it. And now it depends
on the weather outside."
(Monika, interview with author, September 28, 2018)

However, the multifaceted space of Cross club prevents this limitation to some degree. The
visitors have an option to change the location within the building, where they can move
between different club areas with different purposes, or they can go to the cafe or the
metallic scaffolding area (which visitors often consider as part of the venue, rather than
‘outside’ space). Hence there is no need to interrupt the ‘flow of enjoyment’ that would

make some of them go home or leave the place:

Even when the music is no longer attractive, I just change the place, and I am still in the flow

of enjoyment, and I don’t have to go outside. '
(Monika, interview with author, September 28, 2018)

Cross is just interesting because there are more stages, and there are more spaces, where
something is happening...so one can course not only through the club, from one bar to
another, but also through the different spaces, where somebody is playing something or
performing something [...], it creates a nice atmosphere of the whole evening, when if you
stop enjoying one thing, or if you want to take a break, you just freely relocate yourself [to
another area] either to relax, [or to get] a beer, or you can peacefully get a coffee, take a
break, and then you just go on. °

(Lucy, interview with author, August 20, 2018)

These quotes show that the multifarious space of the club itself offers a multitude of
enjoyment possibilities, from which clubbers can choose what they want to do in the

venue. Moreover, when they get tired, or when they do not enjoy their current activity

13 Je to fakt limitujici. Mtizes byt venku nebo vevnitf. Tecka. A ted’ zaleZi na pocasi.

14 1kdyZ mé ta hudba uz nepfitahuje, jen zménim misto, a jsem potad v proudu baveni, a nemusim, nic mé
nenuti, jit ven.

15 Na Crossu je pravé zajimavy, Ze je tam vic stage, a je tam vic prostort, kde se néco odehrava...takze
¢lovék mizZe korzovat nejen po tom klubu, od jednoho baru k druhymu, ale taky skrz rtizny prostory, kde
nékdo néco pousti nebo néco hraje [...], z toho je prima atmosféra celyho vecera, kdyzZ té prestane
tahnout jedna véc, nebo si chce$ dat pauzu, tak se jen volné pfemisti§ na odpocinek, pro pivo, nebo si
maZze$ dat v kavarné kavicku, dat si pauzu, a potom razis dal.
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anymore, they can freely relocate to different space of the club to pursue new possibilities.
According to the visitors, this relates to their momentary mood. When one space becomes
too “suffocating” and overcrowded, or when the music gets “too stereotypical and boring,”
they just simply go to another space of the venue, for example for smoke outside or for
drinks to the bar (Lucy, e-mail communication, April 18, 2020). It is important to note here
that the physical place of Cross club itself is one of the essential factors for the variety of

clubbing experiences in the venue.

Personal preferences

However, different visitors move through the space of Cross club differently
according to their personal preferences. I present this issue in relation to table football
devices in the venue. I interviewed two female friends in this relation. One of them, Lucie,
is a regular at Cross club, while the other one, Nadine, visits it only from time to time.
Lucie, even though she visits the venue often, did not know that there is a table football
there in the club, while there are several of them both on the ground and underground floor.
Nadine, on the other hand, knew about it from her first visit, because she usually likes to
play it in various clubs and pubs (Lucie and Nadine, interview with author, September 25,
2018).

Furthermore, a similar issue emerged when I encountered two of my high school
acquaintances during one of the observations in Cross club, Jakub and Tony. We interacted
a lot throughout a span of three hours during our visit to the venue, mainly dancing in the
underground club and socializing in the area of metallic scaffolding. Interestingly, these
two never used the toilets on the premises of the venue, but instead, each time, they went to
relieve themselves into the dark alley on the side of the Cross Square summer stage. There
are several trees there, a fence dividing this alley from a parking spot located behind the
Cross club’s premises, and a few straws of grass growing alongside the fence. There are
also no lights around, and there is only a sparse illumination by the lightning coming from
the venue. When I asked them why they use that area for relieving themselves, instead of
using the toilets inside, they replied that it is “more adventurous and fun” and that they can
“avoid crowds inside of the venue” (Jakub and Tony, personal communication, August 30,
2018).

These short examples illustrate that each visitor has different reasons for attending
the events and how they perceive the space around them accordingly. Each person comes

to Cross club for a different purpose, for example music, dancing, or drinking, and
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perceives their surroundings based on this purpose. Hence why Nadine knew about the
football because it was one of the reasons she goes to clubs, while Lucie did not. These
different preferences then probably also influence the differences in their movement
through the club, as related to the issue of multifaceted space. In this regard, visitors
change their actual position in the venue according to their actual mood (e.g., music
becomes boring, so they go out for a smoke), but also according to their spatial and
entertainment preferences presented in the case of the toilets or with the table football.
They occupy mostly the spaces that match their preferences. Similarly, Malbon, in his
study of clubbing culture observes, how certain clubbers inhabit certain areas of the venue,
which they consider as ‘their territory,” where they spend most of their clubbing time.
These areas fit their particular clubbing needs and desires, and the clubbers feel good there

(Malbon 1999: 95, 96).

This multifaceted aspect of the Cross club’s space is also closely connected to

another impact of the club’s physical place, which I further examine in the next section.

A blending of time and space in the Cross club’s physical place
In my conversation with Cross club’s visitors, several of them mentioned how they
tend to forget about the time during their stay in the venue. One of the regulars, Monika,

described how the layout of the Cross club makes her feel as if it can erase time:

They [owners and organizers of the club] erased the importance of the time and replaced it
with space. And that is why I think people go there and stay there for longer periods. Overall
the play between the space and time, it is blending together, it enables you to stay there for
longer periods of time without wanting to go outside. The place is really well made, it erases
the time to a certain degree. '°

(Monika, interview with author, September 28, 2018)

Here, Monika feels as if the presence of the Cross club’s space replaces the notion of
passing time. This idea relates to the issue from the previous section, where the
multifaceted space of the Cross club provides the clubbers with a continuous stream of
various possibilities of enjoyment, for example listening to music, dancing, socializing,
relaxing, smoking, playing games, drinking or getting some air outside. Hence why, as I

observe above, if the visitors get bored or are tired, they can rather easily change the actual
16 Oni tam setfeli dlleZitost Casu a nahradili ji tim prostorem. A proto si myslim, Ze tam lidi chodi a

zlstavaji tam delsi dobu. Celkové ta hra mezi Casem a prostorem, stird se to dohromady, ti umoziiuje tam
zUstat delSi Cas, bez toho abys chtél jit ven. To misto je fakt dobfe udélany, do urCity miry smazava Cas.
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space they are in, without leaving the overall space of the Cross club. The different spaces
with different purposes then have their distinctive atmosphere, slightly different from
others. For example, loud music fills the dance floor areas, or the metallic scaffolding area
is calmer than the rest of the venue, and the visitors can relax or socialize there. The
movement of visitors through these individual spaces with their corresponding atmosphere

can then facilitate the feelings of time erasure:

It is like an illusion of a different world and a different dimension because there are different
spaces with different purposes there. The club is like a world in itself. The design of the
venue also [facilitates] this [notion]. The decorations that move and... it is not a standard
design, it naturally makes you leave the daily reality and you are transported to space, where
you are not just a dumb consumer, but because you can creatively move between different
spaces... it is fun. Because you yourself choose the spaces...[and because of this], the time is
gone. You are having fun and suddenly you realize that the event is over... because you are
not bored, so you do not pay attention to the time, right. '’

(Lucy, interview with author, August 20, 2018)

In this quote, Lucy explains that in Cross club, she can actively select her entertainment
and space that she inhabits, which makes the clubbing “fun” for her, and that she is not a
passive receptor (or “dumb consumer”) of things that are presented to her by the venue.
This interaction with the space of the venue then causes her to lose attention about the
passing of time.

Sterne examined similar experiences in his study of music programming in shopping
malls in the US (1997). In this regard, he distinguishes between two different types of
music: “foreground” and “background” music. The former, often featuring songs of
famous performers, is played inside of the individual shops in the mall, and is chosen
carefully to support the specific image of the shop’s product. Furthermore, the choice of
“foreground” music then attracts the desired types of visitors based on their age or class. In
contrast, “background” music is stripped of all distinctive elements, for example vocals,
percussion or brass music instruments, that would attract the attention of the visitors
because the purpose of this music is anonymity. “Background” music is played in the
hallways of the mall to provide this space with a feeling of continuity (as a place for
movement between destinations — shops) that encourages the shoppers to forget about time

and stay longer in the mall (ibid.).

17 Je to jako iluze odlisnyho svéta a prostoru, protoZe tam jsou rtizny prostory s riznym zameérenim. Ten
klub je vlastné jako svét sam pro sebe. A ten design tomu pomaha. Dekorace co se hejbou a...neni to
standardni design, pfirozené té to nuti opustit kaZdodenni realitu a pfeneses se do prostoru, kde nejsi jen
néjaky tupy konzument néceho, ale protoZe se mtize$ kreativné presouvat mezi riznymi prostory...je to
zabava. ProtoZe ty sam si vybiras ty prostory...tak cas zmizi. BaviS se a najednou si uvédomis, Ze je
konec akce...protoZe kdyzZ se nenudis, tak se nekoukas na hodinky, Ze jo.
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I noticed similar phenomena taking place in Cross club. In the venue, each of its
specific spaces and areas provides its visitors with various musical and non-musical
stimuli, for instance, eye-catching design, the interactive board in the ground floor club and
the fruit juicers in the underground hallways, or different kinds of music in each space
during one night. The music in performance areas is then similar to “foreground” music in
Sterne’s study. However, when visitors leave the main performance area and move to the
hallways, outside or to the cafe, hard basslines and beats, which also permeate the areas
outside of the dance floors, provide a certain continuity to the space of Cross club,
similarly to what the “background” music in the malls does. In this regard, several visitors
mention how the cafe feels like a part of the Cross club to them, because of the muffled
beats coming from performance areas downstairs. In this way, music can demarcate the
space of Cross club from the outside world. The architecture and music of Cross club
provide the space of the whole venue with continuity, which helps the clubbers to forget
about time. Moreover, Malbon argues that there is a non-linear time passing while music
is playing, hence why the visitors feel “eternally present” in the club’s space (1999, 102).

Furthermore, the particular design of the Cross club can facilitate the feelings of time
erasure as well. In this regard, Thornton argues, that the “otherwordly” design of the night
clubs can dissolve the perception of standard time and space of daily responsibilities
outside the venues and provide an escape into a parallel time and space of a nightclub
experience (1995).

All in all, the effects of the physical place of Cross club, the design and the
continuity of music, together with the various enjoyment possibilities in individual spaces
with different purposes, described in the previous section, can facilitate the erasure of time

in the space of the club for the people inhabiting it.

The atmosphere of Cross club facilitated by the physical place

Another important issue regarding the physical place and clubbing experience of
visitors inhabiting it is the creation of the overall atmosphere of the venue. When talking
about the atmosphere, I mean a set of feelings and sensory experiences that are evoked in
individuals, while they are present in the venue or come into contact with the place. These
feelings can be pleasant, ecstatic, unpleasant, or even intimidating. The atmosphere of the
venue is something that is felt by all people present in the space, and it more or less

strongly affects their experiences and interactions in the club. Furthermore, while it can
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have different effects on different people, it is influenced by a variety of factors. The most
influential factor for the creation of the atmosphere is the physical place. In addition to
architecture, design, and layout of the space, that I describe in Chapter One and the section
about multifaceted space in this chapter, I also consider music and special effects (light or
smoke) as parts of physical place for the purpose of this thesis.

Other factors facilitating the creation of the overall atmosphere are spatial policies of
the club and visitors themselves (see Chapter Three for more information). All these
different factors, from music to spatial management strategies, influence the particular
characteristics of the Cross club’s atmosphere that fills its physical place, which I turn to

explore now.

Characteristics of the Cross club’s atmosphere

The most interesting property of the atmosphere is its ability to change. According to
the Cross club visitors, the club’s atmosphere is never the same. It can depend on the time
of the day, week and year, weather, type of event, genre of music, kind of people attending
the event, special effects, or decorations. I further examine the aspects of music, design,

and special effects to describe the changes in the atmosphere.

Music

Music fills the space very tangibly and is always present in the background of the
consciousness of the visitors of the club, even if it is music that they might not find
pleasant. According to Sterne, music is not filling an empty space, but it is a part of the
space’s consistency, and, similar to walls, it can divide, as well as connect spaces (1997).
This notion is especially true for Cross club, where the music can be heard and physically
felt in any part of the venue, and sometimes it also seeps outside. A great example of this
creation of space by music is the divide between the dance floor and the bar area in the
ground floor club. While in the bar area, one can still hear the music from the performance
area, it is more of background music, as it is muffled by constant sounds of people drinking
and socializing in the space (note that the bar and the sitting area are part of one space in
the ground floor club). However, as soon as one steps into the dance floor area, separated
only by a large open entrance in the wall leading to another room, most of the sounds from
the bar area disappear, and one can hear only the music coming from the stage and the

speakers around the room. This phenomenon is a result of both architecture and
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technology, as the speakers, mainly positioned in the front of the dance floor area'®, are
facing the back of the room, so the music is directed along the physical wall, separating the
stage area from the bar area. Therefore, loud music fills this whole space. The visitors are
immersed in it and can physically feel the music as a dividing barrier between bar and
dance floor areas.

Music is also one of the essential factors affecting how people ‘feel’ in a certain
space. This comment from one of the visitors of the club shows how music impacts her

mood:

Often the music really brightens my mood. Sometimes, when I was tired or feeling unwell,
and the music really clicked with me [in Cross club], then all of a sudden, I was feeling

good."
(Lucie, interview with author, September 28, 2018)

Similarly to Lucie, many visitors of the Cross club mentioned how they feel better or
worse in a specific space, depending on whether the music in that space is pleasurable to
them or not. This matter is especially important in this particular music venue, as there tend
to be at least two different musical genres featured every night. However, that does not
necessarily mean that music is always the central element in the creation of the space’s

atmosphere for all clubbers, at least not in Cross club:

In Cross [club], I think the music and the performers just add to the overall atmosphere. [The
music] helps to create the environment, and maybe when there is some really good band or a
DJ, it might be something more [than just an addition to the atmosphere], but still [the
music] is only somehow [one] part of the club. *

(Monika, interview with author, September 28, 2018)

In the quote, Monika considers music as one of several individual aspects of the venue,
rather than the main factor in how the space feels to her. This issue is also a part of the
notion of individual preferences of Cross club visitors, and of different reasons they

have for attending the events in the venue that I describe above.

18 There are also several smaller speakers, as well as sound engineer cabin, in the back of this room.
However, the majority of the sound in this area comes from the stage in the front.

19 Casto mi hudba tiplné zvedne néladu. N&kdy, kdyZ jsem byla unavend, nebo jsem se necitila dobfe, a ta
hudba mi prosté sedla, tak najednou jsem se citila dobfe.

20 Myslim, Ze v Crossu ta hudba a hudebnici jen vytvari to prostfedi. A moZn4, kdyZ je tam néjaka fakt
dobra skupina nebo DJ, tak je to néco navic, ale i tak je to jen néjak soucast klubu.
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Special effects

Next, the special effects, for instance smoke, lights, lasers, or temporary
decorations set up for the particular events, create a complete sensory experience for the
visitors along with the music (Thornton 1995).

Subsequently, the overall design, the decorations in the club, and the special effects
that accompany musical performances are all important aspects of the creation of the
venue’s atmosphere. According to the clubbers, some kind of special effects is nowadays
considered mandatory for any commercial club (Dominik, Michal, personal
communication, September 24, 2018). These effects then often facilitate feelings of
changes to one’s consciousness (Malbon 1999, 108). In my research of Cross club, this
includes mainly the feelings of anonymity on the dance floor. This particular area is darker
than the other parts of the venue, and visitors’ senses are distracted by the overwhelming
sensory experience of flashing lights and mist filling the whole space. In this situation,
clubbers feel as if other people do not see them as much as they would in a space without
music or special effects, which facilitates the particular feelings of anonymity. Margaret
Laski, in this regard, observes a “loss of self and self-reflection in crowds” (Laski 1961 in
Malbon 1999, 110). Similarly, one of the Cross club visitors, Dominik, explains this issue
in relation to the special effects of the venue:

[When asked about the importance of special effects]
Dominik- I think it is cool. I think, when you go to the club, and elements like this [smoke,
lights] are missing, then it feels like a “dry party.” [It is better if] you have a lot of people
and the lights [there], and it gives you the [feelings of] anonymity, when everything is
blinking, gleaming, fires are going, it also makes you move. So if I imagine a place with only
music [there] without any [special] effects, then you have to have a real specific personality,
or you have to be brave, or [you need to] be quite a bit drunk or supported by LSD, because
naturally, you don’t want to really party in front of people, when there is nobody there.
Author- So you think that the [special] effects are important for the sense of anonymity?
Dominik- Yeah, for the anonymity. It gives you the feeling that others [around you] can not
see you, and then [you] do not care that much about them... like, “Yeah, others are here, so
what?”. And then you switch, and you are with the people, you go party[ing], and you do not
care about the people themselves that much [who they are] because there is some kind of
party atmosphere created [through the effects]. *'

(Dominik, personal communication with author, September 24, 2018)

21 D- Myslim, Ze je to husty. Myslim, Ze kdyZ jdeS do klubu, a tyhle prvky chybi, tak to je takova party na
sucho...KdyZ mas haldu lidi a svétla a dava to tomu takovou anonymitu, kdyZ vSechno blika, sviti,
jednou ohné, tak té to taky rozhejbava. TakzZe kdyzZ si predstavim jen misto s hudbou, tak musis mit
hodné specifickou osobnost, nebo musisS byt odvaznéjsi clovék, nebo hodné nalitej, nebo podpofenej
Lkem, protoZe prirozené nechces tiplné kalit mezi lidma, kdyZ tam nikdo neni.

A- Takze si myslis, Ze efekty jsou dileZity pro pocit anonymity?
D- Jo, pro anonymitu. Mas pocit, Ze té ostatni nevidi, a pak tolik nefesis ty lidi...jako - ,,Jo, jsou tu dalsi,
a co?“ - a potom se prepnes a jsi s lidma, a jsi... ,party party*, a je ti jedno jaky jsou, protoZe je tam

néjaka parici atmosféra.
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In this conversation, Dominik explains how a particular “party atmosphere” is created with
the use of special effects. Furthermore, he mentions that he does not feel good “partying”
alone, or in very few people, on the dance floor. It seems that “partying” here means
especially dancing and interacting with others on the dance floor, as well as drinking while
doing so. In this regard, the party atmosphere created through special effects of the
performance provides him with a feeling of anonymity, when he no longer feels reluctant
to “party” in front of other people. The special effects help him to get in a mood, where he
no longer cares about others around him and can enjoy the “party.”

Furthermore, another visitor, Adéla, mentions similar notions regarding anonymity as

enabled by special effects:

Overall, it is dark there, the lights are shining...It is so calm there, you are quite anonymous
[because of the special effects]. And the people, because there tend to be lots of them, they
are never going to see you again in case you embarrass yourself, [so] you just go there to
enjoy it, to go crazy, to vent out yourself with the music, because that seduces towards
[acting crazy] as well. I'm waving my head, but nobody cares because they are all drunk
anyway, right?

(Adéla, interview with author, September 27, 2018)

This comment shows that she feels “anonymous” in this particular club’s space created
with special effects (“it is dark there, the lights are shining”). Moreover, she can “act
crazy” because the people that are with her are never going to see her again.

As was illustrated by their quotes, during clubbing, both Dominik and Adéla
encounter particular feelings of anonymity on the dance floor, which are facilitated by the
special effects of the music performance. In this regard, Malbon argues that dance crowds,
whose creation is facilitated by the specific characteristics of a dance floor, for example,
the special effects, can ‘anonymize,” but also ‘individualize’ people that are part of the
crowd (1999, 73), and “heighten or mute their awareness of self” (ibid., 115). In the
examples of Dominik’s and Adéla’ s clubbing experience then, Dominik has his awareness
of self muted, so he does not feel reluctant to dance with others. Adéla, on the other hand,
has her awareness of self heightened, and she lets herself go and acts crazy regardless of
others. However, both of these changes to their consciousness are facilitated by the

anonymity provided by the special effects.

22 Celkové je tam tma, sviti tam ty svétylka...je to takovy klidny, se§ tam anonymni...ti lidi, protoZe jich
tam byva hodné, té uz nikdy neuvidéj kdyzZ se ztrapnis, jdes si to tam prosté uzit, zablbnout si, vydovadét
se na hudbé, protoZe to k tomu taky svadi. Macham si hlavou, ale vSem je to jedno, protoZe jsou stejné
nality, Ze jo.
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All in all, the effects of the Cross club’s physical place facilitate the creation of the
club’s overall atmosphere. The place itself, its architecture and design, described in
Chapter One, is filled with music, special effects, and people, which can then create the

ultimate social and sensorial space of the venue.

Conclusion

In this chapter, I examine how particular characteristics and effects of the physical
place of Cross club, its overall atmosphere and multifaceted space, influence the visitors
gathering inside of the venue, providing them, for example, with feelings of anonymity and
time erasure.

Nonetheless, the physical place is not the only factor for the creation of Cross club’s
scene. Just as important is the social space of the venue, regulated by its management and
co-established by its visitors. I explore this different aspect of space, along with

management’s spatial strategies further in Chapter Three.
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Chapter Three — Social space as regulated by the Cross club management

The program is really good there, which enabled to create the place as it is, the mixing

atmosphere, it is not like eighty percent of people come for a concert and then leave. It is

more mixing, so you don’t see any drastic transitions of people [thorough the evening].
(Monika, personal communication, September 28, 2018).

[When talking about admission fee policies]
Nadine- I like that they don’t give you those dumb bracelets that get in the way all the time,
they are unpleasant and so on, but they give you some kind of stamp that’s invisible...
Lucie- Oh yeah, the stamp is cool.
Nadine-It is visible only under ultraviolet light, I think.
Lucie- Yeah, it’s really cool. It’s sexy.*
(Lucie and Nadine, interview with author, September 25, 2018)

These opinions of different Cross club visitors, chosen from many similar remarks
and conversations, briefly illustrate how the clubbers view the venue from the perspective
of various management social strategies. Be it about the inclusive programming policy of
the venue, seen from Monika‘s comment, or about the concrete admission sings strategy
regarding door policy from the conversation of Lucie and Nadine.

As is implicated in the quotes, the main focus of this chapter is the Cross club’s
social space, by which I mean a set of its non-physical spatial characteristics that are
directly influenced by its management and co-constituted by the visitors. Concretely, |
focus on the Cross club’s ideology and how is this ideology reflected in the club’s spatial
policies, namely door policy and programming. These two policies directly shape what
kind of people will be present in the venue, and through this also the social space and

overall club scene. In this regard, I observe how are different events in the Cross club

23 Ten program je tam fakt dobrej, coZ umoznilo vytvoreni toho misto takovyho jaky je, tak néjak to
proplyva...neni to Ze osmdesat procent lidi pfijde na koncert a pak odejde. Vic to tam proplyva, takze
nevidis Zadny drasticky zmény lidi.

24 N- Libi se mi, Ze ti nedavaji ty blby naramky, ktery furt pfekazi, jsou nepiijemny a tak, ale Ze ti jenom
daj takovy razitko, ktery neni vidét
L- Oh jo. To razitko je cool.

N- A je vidét jen pod ultafialovym svétlem myslim.
L- Jo to je fakt cool. Je to sexy.
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organized, how is the community involved in this process, and certain tension between
ideals and practice in the organization of the venue. Furthermore, I also examine the
influence of the club’s strategies on the audience.

Similarly to the physical place, the characteristics of social space are important for
understanding the Cross club scene, how is it created and maintained, and what effects
does the space of the venue have on the people inhabiting it. However, compared to the
physical characteristics, the social space described in this chapter is much more susceptible
to the organizational practices, as well as to the visitor tactics through which clubbers co-
constitute the social space of the venue. Furthermore, while sometimes the social space can
be shaped by unexpected occurrences or situations, it is always consciously created and
enforced by the management and negotiated by the visitors.

For this chapter, I use the theoretical considerations of Fabian Holt about ideology
and economy of musical venues in New York, Copenhagen and Berlin (2013). His research
in gentrified neighborhoods also applies to the Cross club and its operation.

Moreover, I turn to Gill Valentine and her study about lesbian singer k.d. lang and
her fans, concretely regarding feelings of temporary community emerging in places of
musical performance (1995), to understand a certain feeling of “togetherness” present

between regulars of Cross club scene.

Ideology

The club’s ideology influences both its physical and social space, its social policies
and business practices, as well as their goals and daily operation. Some musical clubs are
driven by commercial purposes, while others have the basis of their operation further
rooted in alternative ideas or values. In this regard, Holt identifies these different types in
his study of musical venues in gentrified neighborhoods. There are professional mid-sized
concert venues featuring headliners and catering to white middle-class customers on the
one hand and small underground community based DIY venues for more specialized
audiences on the other (Holt 2013). While these categories may seem exclusive, some
clubs incorporate both kinds of goals. The Cross club seems to be one of them, as is

illustrated by these comments from its general director, Tomas$ Zden&k:
I think we are succeeding in what we wanted, that the Cross would be a place for various
people to meet here.

25 Myslim, Ze se nam dafi to, co jsme chtéli, Ze by Cross byl misto, kde by se potkavali rizni lidi.
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(Zdengk, interview with author, January 15, 2019)

From the very start, we had a vision [to] rent the whole building and make a cultural center
inside, and it [the vision] somehow succeeded, so we try to make all kinds of cultural
disciplines. Like we have a theater in the attic, there are rehearsal rooms through the
building, we somehow make music, some artwork, some lectures, so in this regard, it is
meant to be a cultural center. That one does not find only music here, but that the program is

much broader. *°
(Zdengk, interview with author, January 15, 2019)

These quotes imply that the Cross club is not only a musical club, but its management also
tries to create a multicultural center for various types of people and cultural activities. The

venue’s door policy and programming then reflect this goal.

Door policy

From the beginning, we try for Cross [club] to be open to everyone, maybe except neo-Nazis
and fascists. [...] I think we are more working-class club than intellectual, so socially, the
people are categorized lower, but at the same time, it is not a rule. But in general, if I were to
compare [Cross club with other] Prague clubs, I would say we are more social than
somewhere else. %

(Zdengk, interview with author, January 15, 2019)

This quote shows a class-inclusive door policy when often people from all over the class
spectrum are present together in the venue. By “being social,” Zden€k means that there are
more worker-class and lower-middle-class visitors than upper-class ones.

Moreover, the Cross club’s effort to be affordable further facilitates the notion of
being “socially lower,” and class-inclusive. Most of the venue-organized events are
entirely free or with low-cost entrance fees (up to 100 crowns), and even nights with more
famous and costly performers are generally rather cheap for the amount of content they
provide (up to 250 crowns). Sunday to Thursday performances and most of the non-
musical events (theater, movies, or festivals) are in general with free entry. Friday and
Saturday events then often have a particular door policy, where the fee admission is lower

if one arrives before a certain hour, and higher after this time frame. The price range for

26 Od uplnyho zacatku jsme méli vizi, Ze by bylo krasny celej ten barak pronajmout a udélat v ném kulturni
centrum, a néjak se to povedlo, takZe se snazime délat vSechny moZny kulturni discipliny. Jako, Ze mame
na padé divadlo, jsou tady zkuSebny v bardku, néjakym zptisobem délame hudbu, néjaky vytvarny
umeéni, né&jaky prednasky, takZe v tomhle ohledu, je to mysleno jako kulturni centrum. Ze tu ¢lovék
nenajde jen hudbu, ale ten program je mnohem Sirsi.

27 Od zacatku se snazime, aby byl Cross otevienej komukoliv, moZna kromé neo-Nacisti a fasistd. [...]
Myslim, Ze jsme vic délnickej klub nez intelektualni, takZe lidi jsou socidlné zafazeni niz, ale zaroven to
neni pravidlo. Ale celkové, kdybych nas mél srovnavat v prazskejch klubech, ekl bych, Ze jsme
socialnéjsi nez jinde.
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admission fee is then in general from 50 to 150 crowns before 9 or 10 p.m. and from 150 to
250 crowns afterward. It is important to note that these are only very general price ranges.
The concrete price and hour depend on a variety of factors, for example, budget for the
event, line-up, or target audience (e.g., lower fee for students — usually 50 crowns). In
general, the most expensive entrance is around the time frame, when the most famous
artists from the particular event’s line-up are performing. Therefore, some events have
higher or, in the opposite, free admission after midnight, depending on the position of the
headliners in the schedule. My guess is, this is advantageous for both organizers and
visitors, as it encourages people to come earlier and stay longer in the club, therefore also
spending more money on drinks or food, while visitors can enter their desired event for a
lower price. Furthermore, this policy can potentially attract more visitors. Alternatively, it
can keep longer in the venue the people, who came earlier for a different purpose, for

example, dinner in the restaurant.

Programming

Furthermore, the venue’s programming policy reflects the goal of Cross club to be a
multicultural center. The program is very diverse, encompassing a wide spectrum of
musical genres. There are mainly electronic dance music (EDM) genres presented in the
venue, for instance, d’n’b, techno, tekno, bassline®, jungle”, or house®. While EDM is the
main focus of the venue, the program features also live music genres: rock, punk, blues,
jazz, or country. The management presents the latter three genres (and many more) only
rarely, depending on the actual schedule possibilities of the venue. This presence of various
diverse music genres in the club, often even together during one evening, is probably the
most important multicultural aspect of the venue. Interestingly, this does not create explicit
conflicts between subcultures, nor does the management put much thought into it when

making the program schedule. In this regard, Zdenck remarks:

I think that in the past, there was a lot of live music versus electronic music, and then, of
course, there are some things, like people that listen to minimal house or intellectual techno,
then they distance themselves from people listening to d’n’b, that it’s kind of dumb and old,
but I think it is not anything really essential. *'

(Zdengk, interview with author, January 15, 2019)

28 Particular style of electronic music with emphasized bass lines. This style is closely related to the UK
garage.

29 Genre developed in the UK in the early 1990s as part of rave culture. The style is characterized by rapid
breakbeats and heavy use of samples and synthesized effects. A predecessor of drum and bass.

30 Genre of electronic dance music characterized by repetitive beat, where a bass drum is hit on every beat
in 4/4 time.
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In this quote, he talks about the distinction between live and electronic music, as well as
about different opinions within the electronic music subcultures. However, the main
point of this quote, which is an integral part of the club’s ideology, is that these
distinctions are not crucial for the venue.

Moreover, Cross club also organizes non-musical events — theater performances,
slam poetry”, stand-up comedy, film projections, workshops, storytelling events, art
exhibitions, and food festivals. Furthermore, as is possible to see in the quotes above, this
is, in the opinion of the management, what makes Cross club the multicultural center.

Besides, Cross club sometimes scouts or ‘discover’ new promising artists in their
effort to create a multicultural center. An excellent example of this is performer Ventolin,
who performed for only several people in Cross club at the start of his career (Zdenck,
interview with author, January 15, 2019), or Adam “Cocoman” Lan¢i, frontman of retired
Vokokos band (he now performs with a band Mr.Cocoman and Solid Vibes).

Furthermore, when asked about an involvement of the club’s visitors in the

organization of the venue, Zden¢k said:

I try to talk to young people and to learn what they listen to, but otherwise, I think we are
pretty much saturated with ideas [plans], and then it is important to know what is realistic
and what is not, because the visitors have the idea, that they know somebody from Youtube,
who is really good, and they cannot see, that financially, it is somewhere else, total
mainstream, unpayable for. But if somebody mentions something that is realistic and
popular, then there is no problem in asking about it. But in general, we are too overwhelmed
with work to deal too much with what visitors suggest. Because there are thousands of them.
33

(Zdengk, interview with author, January 15, 2019)

Here, he notes that while the Cross club tries to keep an overview of the most popular
musical streams, which is also a necessary business move, and attempts to go through
suggestions from people, it is impossible to answer and satisfy everybody. The program

schedule of the club is tightly packed. It depends on the cooperation of many people, hence

31 Myslim, Ze dfiv tu bylo hodné Zivy hudby proti elektronicky hudb€, a potom jsou néjaky véci, Ze lidi,
ktefi poslouchaji minimal house nebo intelektual techno, tak se vyhrafujou od lidi co poslouchaji
drum‘n‘bass, Ze je to celkem blby a stary, ale ja si myslim, Ze to neni nic ddlezityho.

32 Slam poetry is specific elocution, a mix of poetry and singing.

33 Snazim se bavit s mladejma lidma, a zjiSt'uju co poslouchaj, ale jinak si myslim, Ze jsme celkem
nasyceny napadama, a potom je taky dileZity si Fict, co je redlny a co ne, protoZe navstévnici maji
predstavu, Ze znaji nékoho z Youtube, co je straSné dobrej, ale uZ nevidi, Ze cenové je to nékde iplné
jinde, totdlni mainstrem, nezaplatitelny. Ale kdyZ nékdo zmini néco, co je realisticky a libi se, pak neni
problém se na to zeptat. Ale celkové jsme celkem pracovné zahlceni, abysme Fesili to, co navstévnici
fikaj. ProtoZe jich jsou tisice.
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why the club is unable to examine and answer every suggestion coming from the e-mail,
website forum, social sites, and personal communication of employees with visitors.
Furthermore, as Zdenék mentions, some suggestions are completely outside the budget
possibilities of the venue. He also claims it is necessary to avoid “total populism, with
trying to satisfy every single voice or with doing surveys about program opinions of
different visitors, because, at the same time, it undermines the authority and structure of the
venue” (Zdengk, interview with author, January 15, 2019). This sentence is an important
point regarding the overall ideology of the venue, as it shows, that while there are many
different individuals and social groups gathered in the club, it is essential to have a certain
level of management “authority,” for the successful and continuous operation of the venue.
This “authority” is necessary for ensuring order and preventing issues that could be
harmful to the club’s operation, for example, inviting too expensive artists that would lead

the venue to bankruptcy.

All in all, the Cross club’s door and programming policies suggest the overall
ideology of the venue based on the inclusiveness of people from different genres and

cultural backgrounds, which Zden¢k also mentions in his comments.

Community opinion

Furthermore, almost every single person [ encountered during my research
mentioned how Cross club attracts a wide variety of people and different social groups.
They had different opinions about the reasons for this phenomenon. For instance, that the
club is searching for its own ‘identity’*, that it attracts as many people as possible for
commercial purposes, that it is an unintended side-effect of the operation of the club and its
ideology, or that the management wants to create a meeting place and cultural hub.
However, they all agree that a wide spectrum of people gathers in the club. I choose the

comments from visitors Dominik and Adéla to illustrate this notion:

It seems to me, that if [the owner] is a ‘steampunker,” or somebody with really free-spirited
attitude, with some kind of vision, then I think he wanted to create a community, or

rather...that he himself, or his place will serve as an institution, which will be convening, or

34 My informant Lucie thought that the club is attracting all possible kinds of people, so it can later choose
from them the one group they want the most in the venue.
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support the creation of, new communities. That there are all the possible communities, genre
communities. .. I think that he wanted to create a genre-based multicultural place.*

(Dominik, interview with author, September 24, 2018)

Well, it is, for sure, a unique scene. Also in the way how they do not specialize in one set
thing. Yeah, the electronic music is the [main] point of the club, but they also have other
events there, they try to multi-culture it. *

(Adéla, personal communication, September 27, 2018)

These quotes well summarize the overall opinion of visitors of Cross club on the venue’s

ideology that I encountered during my research.

Economy

It is important to note that the inclusive or multicultural goals presented in this
section do not mean that the management is ignoring the economic aspect of the club’s
operation. It can be seen from the history and beginnings of the club, described in Chapter
One, that the venue did not start with a pure economic goal. Rather, at first, it was a
meeting place for the people around FrantiSek Chmelik’s friends, and the club transformed
towards a more profit-based business later on to sustain the daily operation. Furthermore,
according to Zdengk, it is impossible to do “big music business” in the Cross club, because
the actual capacity is too small to make any significant amount of money on selling tickets
(interview with author, January 15, 2019). However, there are other important aspects of
the club’s economy to consider. Another big part is selling drinks and food. In this sense,
some of the policies, for example, occasional free entry or diverse programming, can also
be aimed at attracting more visitors and bringing more profit for the daily operation of the
venue or enhancing the gains from selling refreshments. In this regard, there are also other
economic strategies to ensure the continuous, financially stable operation of the club. For
example, a cloakroom fee, or a deposit for refundable plastic cups, in which drinks are

served’’. Cloakroom fee is generally 20 crowns, while deposit for cups is 50 crowns. These

35 Pfijde mi, Ze jestli je to steampunker, nebo ¢lovék, co hodné volnomyslenkafsky uvazuje, a je néjak
vizionarsky zaloZenej, tak chtél vytvorit komunitu, nebo spis...Ze on sam, nebo to misto, by slouZili jako
instituce, ktera by svolavala, nebo podporovala, vytvafeni novych komunit. Ze tam jsou vechny ty
mozny komunity, Zanrovy...myslim, Ze chtél vytvofit Zdnrové multikulturni misto.

36 No rozhodné je to unikatni scéna. UZ i tim, jak se nespecializujou na jednu véc vyloZené. Jo, elektronicka
hudba je hlavni point klubu, ale délaj tam taky dalsi akce, snaZi se to multikulturalizovat.

37 The cups are rather popular among the Cross club’s visitors. The clubbers appreciate that they do not
break and spread sharp glass pieces everywhere (Adéla, interview with author, September 27, 2018).
Furthermore, the cups are adorned with the club’s logo, and their design changes over time, so many
visitors keep them as memory or even collect them.
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strategies suggest that ideally, the club tries to be as affordable for a wide spectrum of
people as possible, while at the same time, it protects its financial stability. Furthermore,
advertisement, that I examine in Chapter One, or municipality funding when Cross club
received a grant of two million crowns from the city of Prague in 2015 (Crossclub 2019),

are other important profit sources of the venue.

Overall, most of the management’s policies and strategies aim to create a meeting
place for different types of people, and cultural center, as well as to support the operation
of the club financially. Neither of these notions seems to be the sole driving reason behind

the Cross club, but rather both are important aspects of the management.

The disparity between ideology and practice

However, ideology and practice do not always match. I illustrate this issue mainly in

relation to the Cross club’s door policies:

When we were starting, we had kind of a motto that we sort out trash, not people, which in
time proved to be quite a utopian idea.™
(Zdengk, interview with author, January 15, 2019)

Furthermore, considering the history of the club, nobody in the organization had any real
experience with management, and most practices developed over time and are self-taught.
These are the reasons for one of the most notable aspects of Cross club, its poor reputation
in some segments of society. As is implied by the quote above, in the beginning, Cross club
did not employ security guards, and any people were welcome to come. This policy, or
rather lack of it, attracted even people that Zdenéck calls “parasites,” i.e., a people that
negatively affected the operation of the venue. These were individuals who were not
paying for drinks and food, ‘lived off of the club’ or stole from the visitors (Zden¢k,
interview with author, January 15, 2019). This group possibly includes homeless or poor
people. However, the club owner mostly refers to drug users and dealers, who used to take
and sell drugs on the venue’s premises (ibid.), hence why the Cross club gained a
reputation as a place for these kinds of activities. And while later, the club changed its

policy in this regard, the reputation is still alive among many people.

38 KdyZ jsme zacinali, tak jsme méli takovy heslo, Ze tfidime odpad a ne lidi, coZ se ¢asem ukézalo jako
dost utopicka myslenka.
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One encounter I once had in a night tram shows the reputation well. The tram was
coming from Lazarskd (downtown) to HoleSovice with a group of young people, four boys
and two girls, who were loudly discussing their plans for the night. One of the girls was
very adamant about going to Cross club, while two of the boys were against it and labeled
the venue as “junkie den” or “trash” (“fetacky doupé* and ,,odpad*). Moreover, I often
encountered negative remarks and opinions when talking about Cross club with various
people both during and outside of the research. I did not notice any clear pattern about the
social standing, age, class, or gender of people with negative attitudes towards the venue.
However, generally, fewer people are familiar with the current situation in the Cross club,
the more negative opinion they have about it. One of the club’s visitors, Dominik,

encountered a similar notion:

I was chatting with a friend, telling him to come to Cross [club] and he was like “No way,
I’m not going to Cross [club].” and he was making excuses because he said that he knows
what Cross [club] is, but I told him: “But you know Cross [club] isn’t like that anymore.”
Just like this. And he wrote because I’m from Prague, but I hadn’t lived here the whole time,
right, he wrote: “Like sorry man, but I love people that aren’t from Prague and tell me that
Cross [club] isn’t what it used to be.” And now I really led an argument with him, that there
are more events now and that it looks good there, and in the end, he admitted that maybe it
changed after all. *

(Dominik, interview with author, September 24, 2018)

Similarly to the conversation Dominik had, I generally encountered positive
testimonials from people going to the venue or familiar with it, and negative from people
that have never been to Cross club before. Moreover, the venue does not evoke only
negative feelings in people. During my observations in Cross club, several of the visitors
mentioned a specific notion of “togetherness” (pospolitost) emerging between them. This
togetherness stems from their mutual presence in the venue, and they tend to identify
themselves with the fact that they frequent the place. This is, for example, how Dominik

explains it:

Dominik — I believe that if somebody, for example, Ad’a [our mutual acquaintance], would
say “I often go to Cross!” then I think somebody else would say “Yeah, me too!”. The people
really create a community by just appearing there from time to time. They do not create a
community [because] they know each other, or that it [the community] would have some

39 Psal jsem si s kamoSem, fikal jsem mu at” pfijde do Crossu, a on byl jako ,,Ani nahodou, neptijdu do
Crossu.” a ted’ se vymlouval, protoZe fikal, Ze vi, co Cross je, ale ja mu fekl: ,,Ale hele, Cross uZ takovej
neni jako.“ Pfimo tak. A on napsal, protoZe jsem z Prahy, ale neZil jsem tu celou dobu, Ze jo, tak napsal:
,»Jako sorry, ale miluju kdyZ mi lidi, co nejsou z Prahy, fikaji Ze Cross neni to, co byval.“ A ted jsem s
nim fakt vedl dialektiku, Ze tam je ted’ vic akci, a Ze to tam vypada sluSné, a nakonec on uznal, Ze se to
mozna fakt zménilo.
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explicit manifestation. Most people wouldn’t even say “Hey I’'m from Cross!” or “I go to
Cross every Friday!”, but if they are there or they find out about it, then we feel like we are
from some kind of group, that we have some kind of common community.
Author — So the Cross [club] somehow connects people?
Dominik — Yeah. Like, I think, that if people wore Cross T-shirts, then they would wave at
each other on the street. [...] I wouldn’t really consider myself to be that much of a part of
some community, but if somebody came with something like this, then I would join it as
well.*

(Dominik, interview with author, September 18, 2018)

This conversation shows how Cross club can become a connecting factor between people
that visit the venue regularly and who might not even know each other. The simple fact that
they come to and interact in the same space evokes in them the feelings of mutual
belonging to the same group.

In this regard, Valentine, in her study, observes a similar notion. She examines how
fans of lesbian singer k.d. lang at her live performances feel a sense of solidarity that
facilitates the creation of a temporary homosexual (“lesbian”) community in a particular
heterosexual place (1995). However, in her case, the solidarity emerges from a community
of fans of this particular singer, existing also outside of the venue, while in Cross club, the
place itself is the connecting factor.

Furthermore, the fact that this “togetherness” is based on a concrete place of Cross
club is also illustrated in the way the visitors refer to such people. Dominik uses the term
“friends of Cross” (pratelé Crossu) and several others refer to either themselves or other
people as “Cross-people” (Crossaci). Moreover, they also often agreed that this

togetherness they feel in Cross club is unique and exclusive to this place:

Author — And this connection of people, how they recognize each other, do you think it is the
same in every club?
Dominik — No, I don’t think so. I think the Cross is special in this. *'

(Dominik, interview with author, September 18, 2018)

40 D- Ja vérim tomu, Ze kdyby nékdo, tfeba Ada, prisla s tim, Ze chodi do Crossu, tak nékdo dalsi by tekl:
,»Hej, ja taky!“. Lidi tam fakt vytvaii komunitu, jen tim, Ze se tam ¢as od €asu ocitnou. Nevytvari
komunitu, ktera se zn4, nebo Ze by to mélo néjakou explicitni manifestaci. VétSina lidi by ani nefekla
»Hey, ja jsem z Crossu!“ nebo ,,Ja chodim do Crossu kazdej patek!*, ale kdyz tam jsou, nebo to zjisti, tak
mame pocit, Ze jsme z néjaké skupiny, Ze mame néjakou spolec¢nou komunitu.

A-TakZe Cross néjak spojuje lidi?

D- Jo. Jako, j&d myslim, Ze kdyby lidi chodili v trickach Cross, tak na sebe budou mavat na ulici. [...] J&
bych se iplné moc nepovaZoval za soucast néjaky komunity, ale kdyby nékdo s né¢im takovym pfiSel,
tak bych se taky pridal.

41 A- A tohle spojeni lidi, jak se pozndvaji, myslis, Ze je to stejny v kazdym klubu?

D- Ne, to si nemyslim. J4 myslim, Ze Cross je v tomhle specialni.
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Author — I see. And do you think, about the solidarity of the people, and the feeling of
belonging to the club [she mentioned it earlier]... Do you think it is only in Cross or
somewhere else as well?
Lucy — I actually think it is only or mostly in Cross [club]. Or at least, I, personally, did not
experience it anywhere else. They are the Cross-people.

(Lucy, personal communication, January 28, 2019)

These quotes show that the feelings of mutual coherence that some visitors feel in the
venue are something that they only perceive in Cross club, which makes this place
somehow different from other clubs they have visited. The fact that they visit the venue
regularly can, of course, influence this opinion. I would guess that other reasons can be the
physical place and social policies of Cross club, or even the poor reputation itself. If people
enjoy going to Cross club but often meet with negative responses towards the venue among
their social network, they may interact more with people who share the same passion and
form a mutual identity with them.

Moreover, it is interesting to note that Lucy, in her quote, refers to others as “Cross-
people” instead of herself. This fact implies that the mutual identity of Cross club visitors
can be observed by people who are not part of it, as well as that this phenomenon does not
unconditionally apply to all visitors gathering in the venue.

In this regard, Dominik notes, while discussing whether these feelings of belonging
to a mutual group also emerge between people attending the food festivals held in the

venue, that this notion appears mostly between regulars in the Cross club scene:

Of course you can say: “Well, I’ve been there just for the burger, and I don’t really know
what Cross is.” But if somebody really goes there, goes downstairs [into the clubs] and isn’t
afraid of the place, then I think, at least between the people that are there [in Cross club] a bit
more often, then there really is this kind of togetherness. *

(Dominik, interview with author, September 18, 2018)

In this quote, he makes a distinction between regular visitors and newcomers, or people,
who avoid the musical part of the programming. According to him, the coherence of
“Cross-people” then emerges mostly between the regulars.

All in all, several of the clubbers I interviewed, mention that there is a certain kind of

mutual identity present between the regulars of Cross club scene. Subsequently, in this

42 A- Aha. A myslis, Ze ta solidarita lidi, a ten pocit, Ze patii ke klubu... Myslis, Ze je to jen v Crossu, nebo
taky nékde jinde?
L- Ja& vlastné myslim, Ze je to jenom nebo hlavné v Crossu. Nebo aspofi, ja osobné, jsem to nikdy nikde
jinde nezaZila. Jsou to prosté Crossaci.

43 Jasné, Ze muzes Tict: ,,No, ja tam byl na burger, a vlastné ani nevim, co Cross je.“ Ale jestli tam nékdo
fakt jde, jde dolti a neboji se toho mista, tak potom si myslim, Ze aspoii mezi lidma, co jsou tam trochu
Castéji, Ze tam fakt je tenhle druh pospolitosti.
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section, I illustrate the polarizing reputation of Cross club among society. And to clarify the
claim from the Introduction of this thesis, some people despise the venue and consider it a
“junkie den,” while some people love it, and it becomes part of their identity and place,

where they meet people that are close to them.

Conclusions
Overall, in this section of Chapter Three, I provide an overview and the context of
various social policies and strategies of Cross club that I now turn to explore in further

detail.

Spatial policies of Cross club
Door policy

One of the policies most closely tied to the inclusive ideology of the venue is door
policy. Generally, the way the entry to Cross club works is not much different from any
other nightclub. Visitors are not allowed to carry weapons or their food and drinks into the
venue, and the security guards oversee that people do not cause problems for themselves,
others, and the club. However, the exact entry conditions vary each evening. These
variations depend mostly on the number of people present, and on the type of the event.
The primary dichotomy seems to be the difference between weekends and weekdays.
Generally, the weekend nights (Friday and Saturday), with more people attending, tend to
have more security guards and stricter security. The necessity to leave bags and jackets in
the cloakroom further reflects this strictness. On the other hand, on weeknights (Sunday to
Thursday), the entrance into the club tends to be more liberal, with fewer guards mainly
focused on overseeing the order and safety in the venue. The security staff also do not
force visitors to go through security checks, and the clubbers are allowed to keep their
luggage. Furthermore, if there is an admission fee for the particular event, visitors must
prove that they have paid it, by showing a UV stamp on their hand (visible under
ultraviolet light) or a bracelet, at the main entrance and sometimes further in hallways of

the venue (see also Chapter One).

Programming
The very diverse program policy of the club, described in the ideology section of this

chapter, makes it impossible for only one person to manage alone. Therefore, the club
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employs internal organizers in charge of individual events, while the general director and
head manager Zdenék supervises everything. He then cooperates with the organizers in
assembling the program schedule. Nevertheless, even with this structure, Zdenck argues
the club alone cannot take care of its diverse program. Moreover, he claims that it is not
good for the program itself to have one closed team organizing everything (Zdengk,
interview with author, January 15, 2019).

Hence why the venue cooperates with so-called “sub-promoters” [sub-promotéri].
These are various outside crews and individuals active in the scene with different genre
backgrounds, who have an agreement with the club to create line-ups with budget
proposals for individual events and submit them to the club’s main program organizers for
approval. Some regular “sub-promoters” active in Cross club are, for example, FUNK UP
(EDM), Drum and Bass Crew (d’n’b), Smeg, or Big Boss (hip-hop, rock, surf punk). This
agreement is apparently beneficial for both sides as Zdenck notes: “[The sub-promoters]
they do not carry any risks, and they have an option to realize their vision” (interview with
author, January 15, 2019). In this regard, according to Stefan Motika from Bigg Boss
label* the external organizers select the artist line-up together with Zdené&k, and the “sub-
promoter” then takes care of booking (communication with bands, schedule),
communications on social sites, PR and graphics of individual events. They also produce
those events together with the venue. They get paid together with the bands (Motika, e-
mail communication, April 21, 2020). In turn, the Cross club can feature artists outside of
their network, and it is not necessary for the venue to actively manage program schedules
for every day in the year themselves. Overall, “sub-promoters” are a rather broad category,
which seems to include both regular cooperation with seasoned crews, some of which I
mention above, and individual or one time deals with “young people from different genres,
that make things differently from anybody else” (Zdenék, interview with author, January
15, 2019).

The final program of Cross club is then created by the cooperation and alignment of
different people and factors. Some of the events are planned and negotiated by the venue’s
organizational team. These are especially events held on weekdays and are sought after by
management or the community because they are ‘interesting’ or have some personal value
to the club (Zdenégk, interview with author, January 15, 2019). Other events then, mainly

weekend ones, are proposed by the “sub-promoters” and approved and sheltered by the

44 Bigg boss label organizes ‘Radical’ events in Cross club and Café V Lese. Concretely, ten of them in
2019 in Cross club.
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venue’s internal organizers. Moreover, according to Cross club management, some events
are results of certain “opportunism” (ibid.). For example, when a band is passing through
the Czech Republic and have a free night, they can agree with the Cross club on

performing there.

All in all, Cross club creates the actual program schedule on a delicate balance
between events organized by internal organizers, “sub-promoters” and events resulting

from the “opportunism.”

Conclusion

All these different strategies and policies of Cross club management that I examine
through this chapter influence the social space regulated by the venue and the kind of
people that inhabits the space of Cross club. However, it is important to note that the
clubbers are not only passive actors in the creation of the scene. People always actively
adjust to, shape, and manipulate their surroundings, which in turn influences them (Verbu¢

2017).
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Conclusions

When I decided to study the space of Cross club, I expected to encounter several
closed social groups based on musical taste, coexisting, and interacting in one enclosed
scene. However, during my research, I did not encounter explicitly closed communities or
subcultures that would interact exclusively with each other. Instead, I found myself in
vibrant and lively space, where very different individuals from very different backgrounds,
who came to the venue for very different reasons, coexisted and socialized together in the
space of Cross club, each pursuing their own entertainment or goals. Therefore, in this
paper, I focus mainly on the physical place and the social space regulated by the
management of Cross club, as they are necessary parts that facilitate the presence of
visitors and the overall scene. These different aspects of space are closely connected and
actively influence and mold each other, and the scene is not simply controlled by the
management of the venue. The clubbers also actively shape the space surrounding them.
Hence why, in this text, I attempt to provide a context, necessary for the understanding of
what Cross club is or can be, and background of this polarizing and famous music venue
and cultural hub. At the same time, I focus on some of the management strategies and
visitor tactics that actors in Cross club scene use. These strategies and tactics then actively
shape the scene, which, on the other hand, also constantly influences the actors inhabiting
it.

To answer the main research question then, the Cross club, or rather the physical
place and social space regulated by the management of the venue, utilize a wide variety of
spatial strategies, traits, and policies, that consciously, and sometimes unconsciously, shape
the constant and ever-changing creation and renegotiation of Cross club scene. This scene
is a result of the particular combination and context of two different aspects of space that
actively influence each other: the physical place of the venue, and its social space,
regulated by the organizers and co-constituted by the visitors. And while the management
uses the concrete spatial strategies to influence the venue towards their desired direction,
the visitors are not simple receptors and continuously renegotiate the rules of the venue and
their surroundings. Or to quote one of my informants: “The management provides the
place for the visitors to do what they want in there...in some limits, of course” (Monika,

personal communication, September 28, 2018).

55



Bibliography

DeWalt, Kathleen, DeWalt, Billie a Coral Wayland. 2000. “Participant Observation.” In Handbook
of Methods in Cultural Anthropology, Bernard H. Russell ed., 259-300. Walnut Creek: Altamira

Press.
DISMAN, Miroslav. 2002. Jak se vyrabi sociologickad znalost. Praha: Karolinum.

Holt, Fabian. 2013. “The Advent of Rock Clubs for the Gentry: Berlin, Copenhagen, and New
York.” In Musical Performance and the Changing City: Postindustrial Contexts in Europe and the
United States, Fabian Holt and Carsten Wergin ed., 153-177. New York: Routledge.

Jannotti Junior, Jeder. 2012. “Interview — Will Straw and the importance of music scenes in music
and communication studies .“ In Revista da Associa¢do Nacional dos Programas de Pos-

Graduagdao em Comunicagdo E-compos, Brasilia 15 n.2.

Available on: https://e-compos.org.br/e-compos/article/download/812/599

Jurkové, Zuzana et al. 2014. Prague Soundscapes. Praha: Karolinum.
Malbon, Ben. 1999. Clubbing: Dancing, ecstasy and vitality. London: Routledge.

Malinowski, Bronislav. 1922. Argonauts of the Western Pacific: An account of native enterprise
and adventure in the Archipelagoes of Melanesian New Guinea. London: Routledge and Kegan

Paul.

Pixova, Michaela. 2012. Struggle for the Right to the City: Alternative Spaces in Post-Socialist

Prague. Unpublished dissertation thesis. Praha: Karlova Univerzita.

Stehlik, Jan. 2010. Techno v klubu Cross jako soucdst alternativni kultury. Unpublished bachelor

thesis. Praha: Karlova Univerzita.

Sterne, Jonathan. 1997. “Sounds like the Mall of America: Programmed Music and the
Architectonics of Commercial Space.” Ethnomusicology 41 (1), 22-50.

Straw, Will. 1991. “Systems of articulation, logics of change: Communities and scenes in popular

music.” Cultural Studies 5 (3), 368-388.

Thornton, Sarah. 1995. Club Cultures : Music, Media and Subcultural Capital. Cambridge : Polity

Press.

Valentine, Gill. 1995. “Creating Transgressive Space: The Music of Kd Lang.” Transactions of the
Institute of British Geographers 20 (4): 474-485.

56


https://e-compos.org.br/e-compos/article/download/812/599

Verbu¢, David. 2017. 'Living publicly’: House Shows, Alternative Venues, and the Struggle for

Place and Space within American DIY Communities. Unpublished book manuscript.

Websites

Cross Club. 2019. “ABOUT.” http://www.crossclub.cz/en/contact/. Acessed March 16, 2019.

Presentations

Zandlovéa, Markéta. 2015.  Rozhovor. Charles University, Faculty of Humanities Moodle.
http://moodle.ths.cuni.cz/course/view.php?id=614

Photographs

Figure 1.  cafecross (2).JPG. Cross club official  website.  Available on

https://www.crossclub.cz/cs/interier/1105-inerier-2014/

Figure 2. Pan Vegan website. Available on https://panvegan.cz/wp-content/uploads/2019/06/cross-
club-640x420.jpg

Figure 3. MG 9392.jpg. Cross club official  website. Available  on

https://www.crossclub.cz/cs/interier/851-dolni-stage/

57


https://www.crossclub.cz/cs/interier/851-dolni-stage/
https://www.crossclub.cz/cs/interier/1105-inerier-2014/
https://panvegan.cz/wp-content/uploads/2019/06/cross-club-640x420.jpg
https://panvegan.cz/wp-content/uploads/2019/06/cross-club-640x420.jpg
http://moodle.fhs.cuni.cz/course/view.php?id=614
http://www.crossclub.cz/en/contact/

	Introduction
	Theoretical considerations and research problem
	Methodology

	Chapter One – Physical space of Cross club
	The place, the style, the history
	Management spatial strategies regarding the physical place
	Conclusion

	Chapter Two – Influence of physical space on clubbers
	The multifaceted space
	A blending of time and space in the Cross club’s physical place
	The atmosphere of Cross club facilitated by the physical place
	Conclusion

	Chapter Three – Social space as regulated by the Cross club management
	Ideology
	Spatial policies of Cross club
	Conclusion

	Conclusions
	Bibliography

