Abstract

This diploma thesis deals with corporate volunteering from the perspective of non-profit
organizations. The aim was to get practical experience from non-profit organizations that can
be used by other non-profit organizations and companies to make more effective partnerships.
The experience has been modified through in-depth interviews with representatives of eight
non-profit organizations. Non-profit organizations are mostly positive about corporate
volunteering experiences according to the interviews which were made. The empirical part of
the work presents specific experience of organizations and summarizes benefits and negative
corporate volunteering from their point of view. At the end of the thesis I summarize lessons
gained from all interviews that can serve as recommendations for non-profit organizations and

companies.



