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Abstract

Master’s Thesis COVID-19 pandemic in selected Ukrainian media gives an overview
of the Ukrainian media system with a focus on media ownership and its outcome in the end
publications. By choosing three different types of ownership: privately owned media, pro-
governmental media and opposition-owned media, we took a look at how the media
published articles about COVID-19 at the very beginning of the pandemic. The
methodological basis of this work was framing research, which is meant to uncover trends
and the ways in which information about the ongoing COVID-19 pandemic is presented
through the analysis of headlines in the chosen online media sources.

The results of the framing research revealed that the frames are indeed present in the
materials of the chosen media sources at the beginning of the pandemic. The representation
of the frames was discovered to be different from the initial assumptions. The main
discoveries revealed how privately owned media are more prone to fearmongering and hope
frames, while the politically connected media were statistically less prone to publish
anything politically coloured. The results of the study highlight the importance of media
responsibilities during the time of medical crisis and how the general public must be
critically aware of the dangers of misinformation, especially regarding the COVID-19

pandemic.



Abstrakt

Diplomova prdce Pandemie COVID-19 ve vybranych ukrajinskych médiich podava
piehled ukrajinského medidlniho systému se zamétenim na vlastnictvi médii a jeho vysledky
ve finalnich publikacich. Vybérem tii riznych typta vlastnictvi: soukroma média, provladni
média a média vlastnéna opozici jsme se podivali, jak média publikovala ¢lanky o COVID-
19 na samém zacatku pandemie. Metodologickym zakladem této prace byl ramcovy
vyzkum, ktery ma odhalit trendy a zpusoby prezentace informaci o probihajici pandemii
COVID-19 prostfednictvim analyzy titulkii ve vybranych online medialnich zdrojich.

Vysledky vyzkumu ramcovani odhalily, ze ramce jsou skuteéné piitomny v
materidlech vybranych medidlnich zdroji na zacatku pandemie. Bylo zjiSténo, Zze
reprezentace ramcl se 1i$i od piivodnich pfedpokladii. Hlavni objevy odhalily, jak jsou
soukromé¢ vlastnéna média nachylnéjsi k Sifeni strachu a ramciim nadéje, zatimco politicky
propojend média byla statisticky méné€ nachylna publikovat cokoliv politicky zabarveného.
Vysledky studie zdlraziiuji dilezitost medialni odpovédnosti v dobé& 1€kaiské krize a to, jak
si Siroké vetejnost musi byt kriticky védoma nebezpeci dezinformaci, zejména pokud jde o

pandemii COVID-19.
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Introduction

The COVID-19 pandemic, which began in late 2019, has been a real test for all areas
of human activity. This was reflected in the information niches, as the media is a platform
for disseminating news and forming public awareness, which is necessary in times of health
crisis. The role of media is especially evident in difficult times for society, as their
informational support could directly influence the health aspects of society (publishing
statistics, safety rules in public places, conditions of vaccination for the average citizen etc).

The study aims to analyse the presentation of information about COVID-19 through
the prism of the Ukrainian media. During the beginning of the pandemic, the media were
informing about all the aspects of COVID-19 to the masses which was crucial in forming
not only public opinion but directly influencing the well-being of the average citizen. We
shall try and understand whether Ukrainian media were following the requirements of
reporting and whether the political problems or situations could influence COVID-19
coverage.

According to the aim, the following research questions are formed: to determine the
features of the modern Ukrainian media system and the influence of the political background
on it; to find out the aspects of framing in the published materials in the context of the
beginning of COVID-19 pandemic; and to analyse the COVID-19 pandemic through the
prism of Ukrainian media which were chosen based on their ties to different political
backgrounds through ownership (TSN.UA, 5.UA, CENSOR.NET.UA).

The novelty of the research is the lack of intelligence in the Ukrainian scientific space
on this topic, both in the general framework of information materials and in the aspect of
COVID-19.

The following methods were used in the study: descriptive, with which we identified
the features of the Ukrainian media system and described the theory of media framing in the
context of a pandemic; analytical, which allowed us to analyse the media TSN.UA, 5.UA,
CENSOR.NET.UA on the subject of framing the pandemic; using the method of quantitative
analysis, we reviewed the articles of TSN.UA, 5.UA, CENSOR.NET.UA by applying the
concept of framing on the gathered materials from the beginning of the pandemic; and
generalisation, using this method, we were able to draw conclusions about the results of our
study and determine how framing in the context of domestic media could affect the

perception of the COVID-19 pandemic by recipients.



The practical significance of the study lies in the possibility of its use to improve the
reliability and impartiality of the Ukrainian media as well as widen the framing approach
towards Ukrainian media.

A special report from Freedom House Press Freedom (Freedom House, 2020)
suggests that in some countries democracy has faced more issues because of the pandemic.
Based on this, our research assumes that the media coverage of COVID-19 differentiates
because of the underlying political ties and the ownership of the media outlet.

We assume that those state-owned media are more favourable towards the
government’s decisions regarding the pandemic and more oriented on informing the
population about the pandemic, while the opposition media are stricter and may create
fearmongering among the population and place the responsibility on the current government.
For the privately owned media, the assumption is that they mostly concentrate on informing
the public about the pandemic and more medical aspects of it.

With regards to the chosen methodological framework, we assume that the
governmentally owned media will have the most articles in the frames about hope and the
opposition media will be most represented in the attribution of responsibility section. We
expect the privately owned media to care about human interest and hope the most, while
avoiding scaremongering among people, as the notion of privately owned media in Ukraine
1s to serve the public most truthfully, having no ties to politics.

Therefore, in the first chapter, we will do an overview of the Ukrainian media space,
with an emphasis on the ownership of the media and the ties to the political background. We
will look at the chosen media outlets and their background, to provide context for our further
framing research. In the second chapter, we will discuss the peculiarities of framing research
as well as note several pieces of research already done on framing within COVID-19 media
coverage, and explain how we chose to base our methodology on one of the existing
researches. With that, it is important to provide the context of how COVID-19 was first
announced and started spreading across Ukraine as well as noting what is the role of media
during the health crisis. For the third chapter, we will present our own framing research done
on 3 different media, chosen on their ownership connections, and after we will compare our
findings to our initial assumptions

With this study, we hope to make more clear ties between Ukrainian media content
and their ownership and reveal how the media chose to inform and guide the public through

a new unprecedented in the new world situation as it is the COVID-19 pandemic.



CHAPTER 1. UKRAINIAN MEDIA SYSTEM AND
POLITICAL BACKGROUND: THEIR RELATIONSHIP

The media system can be characterised as one of the crucial elements that are part of
the whole social system. Its importance and influence that it has on modern society have
been studied by a lot of researchers. A media system can be characterised as a combination
of various parts that are directly or indirectly connected between themselves and are different
economic, political, demographic or cultural units. (Reifova, 2004) Thus, when describing
the Ukraninan media system, we shall take note of all the various parts that are outside of
just mass media production, concentrating on how susceptive is media system to the political
landscape.

There are different approaches to defining the concept of "media system" but we can
clearly state that this phenomenon is an integral element of informational flow and
communication in society, where media take an active part, forming public consciousness.

The following description of the Ukrainian media system is done at the point of
beginning of 2020, the recent events are not taken into consideration while forming a media
profile of the country.

Different media systems depend on the respective social and political systems where
they are present, but also to examine media systems, their relations to other institutions must
be evaluated, those as social, cultural, political and economic. (Hallin, D.C. and Mancini, P,
2011) Therefore while describing the Ukrainian media system, we shall build up a media
profile that is based on multiple sources and covers different spheres. Basic information
about the general media landscape was taken from several profile reports from RSF (RSF,
2023) as well as Freedom House reports (House, 2023); current legislative acts as well as

independent reports on the quality of media practices in Ukraine.

1.1. General characteristics of the Ukrainian media system

In this subchapter, we will describe the establishment of the Ukrainian media system
through the prism of historical development, the establishment of professional journalism as
well as highlighting the biggest and most influential media companies.

The Ukrainian media system as a complete source of information, as well as an

independent information subject, was formed only after the independence of Ukraine in



1991. The modern history of Ukrainian mass media begins with the stage of the formation
of free journalism. Mass media became an important channel of communication between the
government, its new ideas and society, which faced changes in all aspects of life (Yeremenko
V., Dedova A., Zubar D. , 2020)

With the establishment of the independence of Ukraine, the main principles of the
functioning of mass media became a freedom of speech, reliability of information and
objectivity of news reporting. Some reports about political influence in Ukraine's media
landscape suggest that this political involvement is an ongoing trend. (FreedomHouse, 2022)

Despite the number of cases of non-compliance with journalistic standards (UA Mass
Information Institute, 2021), mass media in the country have a significant role in the political
arena, because, above all, political forces use them in their interests during election
campaigns and important events to support the electorate. When cooperating with political
forces, only one percent of the media is guided by the current legislation and does not allow
advertising videos, or appeals to manipulate the consciousness of citizens. (Mayola J., 2008)

Politically independent media also operate in the Ukrainian media system, which
hunts for information about the corrupt activities of the authorities. Such mass media engage
in investigative journalism, thus sometimes the representatives of the mass media can face
various consequences because of their investigations. (Yaroshchuk, 2020) The most famous
cases are the murder of Georgy Gongazde and Pavel Sheremt, journalists of the online
publication "Ukrainian Truth".

The task of the media recipient is not only to receive information but also to filter it,
to distinguish between true and false in the media. To do this, reputable sociological and
journalistic campaigns annually monitor the country's most popular media to detect the
degree of fakeness in them, which gives an idea of the general situation of the Ukrainian
media system. (UA Mass Information Institute, 2023) Thus, based on the results of a two-
stage half-yearly monitoring, the Institute of Mass Information updated the list of the highest
quality Ukrainian online media, which is called the White List. That list includes mostly
private independent media and none of the government-owned media, which pushes us to
assume that ownership of media in Ukraine's media system that has ties to the political
background has direct results in how trustworthy and truthful the media outlet is.

So overall, the modern Ukrainian media system can be characterised by a still
developing media landscape and media actors, all of it heavily influenced by constant

changes in the political scene. As well as vivid differences in the behaviour of the media,



because in the same Ukrainian media system, there are both honest and fair media and those
that provide their recipients with purely fake information. And the most crucial part is the
political involvement, which manifests itself in the form of media ownership and is reflected

in media content.

1.2. Ownership of Ukrainian media

As we have already managed to describe in the previous section of our overview,
modern Ukrainian media have a tendency to politicise, which is primarily manifested in the
form of ownership. In this subchapter, we will take a look at the types of media ownership
and how it is reflected in Ukrainian media space. We will list the most influential and popular
media holdings and their owners while linking their activities to the political landscape.

According to the Law of Ukraine "On the Reform of State and Communal Mass
Media", which was adopted in 2016, the number of state media should have decreased
significantly, after all, all regional periodicals were subordinated to district administrations
or other local self-government bodies, which affected the thematic vector of information and
adherence to the principles of journalism. (UA Law, 2016) The reformation process was
long and complicated, as a result of which press journalism was reformed on the territory of
Ukraine. First of all, the percentage of publications decreased, and the names of newspapers
and the language pattern changed, because in Ukraine at that time an active process of
Ukrainization had begun. (Ryabinska, 2011) For many regional media, the said bill became
a real test on the way to objective journalism, because the lack of stable state funding and
the need to invent new ways to improve newspaper sales or participation in grants led to the
fact that some newspapers resumed their usual functioning only a few years after the
Reformation.

On the other hand, the scope of this law does not include mass media that cover
official news and publish normative documents for the perusal of recipients. That is, the
effect of this Law does not extend to the newspapers "Voice of Ukraine" and "Government
Courier", which, following legislative acts, carry out the official publication of laws of
Ukraine and other normative legal acts. ( UA Law, 1996) Thus, the recipient can safely trust

the specified mass media in the aspect of receiving official legislative information.



A separate form of mass media ownership is public broadcasting - one of the types
of public services that specializes in providing its community with radio, television and other
electronic media services. (UA Mass Information Institute, 2020) Among other forms of
ownership, public broadcasting stands out in the universality of the direction of the programs
in terms of subject matter and age category; diversity of content and balanced genre diversity
of media content; culturally enriching content; independence of broadcasters from political
and market pressure, which significantly distinguishes this form of ownership from private
ones.

The typological features of public broadcasting are represented not only in the
thematic aspect and universalization of content but also in the method of financing, which is
a serious lever of influence on the content vector of information (if we take into account the
trends in the functioning of domestic mass media). Article 14 of the Law of Ukraine "On
Public Television and Radio Broadcasting" ensures that a public broadcaster can be financed
from the sales of their own TV and radio productions, fees for the use of copyright and
related rights; state and local budgets; subscription fee paid for the services per the procedure
established by the Cabinet of Ministers of Ukraine. Among that other incomes are not
prohibited by law (UA Law, 2022)

Thus, state mass media have turned into private mass media, i.e. those owned by
certain individuals or legal entities. In small editorial offices, according to the type of
regional media, the owner can be the editor-in-chief or the editor. In large-scale media, which
at the time of their primary creation had a private form of ownership, the personality of the
owner can be traced, which can be seen in the example of informational materials.
(Ryabinska, 2011) So, for example, the richest and most influential people in the country,
such as Rinat Akhmetov, Igor Kolomoiskyi, Viktor Pinchuk, Dmytro Firtash, Serhiy
Lyovochki, Serhiy Kurchenko, Petro Poroshenko own some of the most influential media
outlets.

The ones that we will be discussing in the framing research part of this study are
Thor Kolomoiskyi (Ukrainian oligarch, political and public figure): "1+1", news site
"TSN.UA", and information agency "UNIAN". He is known for his more pro-governmental
position in the media. And the former president of Ukraine, politician, and public figure
Petro Poroshenko owner of "Channel 5", at the time of the research placed himself firmly in
the opposition political stance. So most popular and wide-reaching media are in the hands

of politically influential people, thus building a strong correlation that media content and



afterwards Covid-19 coverage would be influenced by politics in some way, supporting our
initial hypothesis.

One of the types of private ownership can be considered media holdings, which are
part of the tendency to monopolize the Ukrainian information space. As for the monopoly
on the territory of Ukraine, its prohibition is determined at the legislative level. Thus, Article
10 of the Law of Ukraine "On Printed Mass Media (Press) in Ukraine" states that: "the
monopolization of national and regional public and political printed mass media in Ukraine
is not allowed” (UA Law, 2022) But despite this, some questions arise regarding this
regulatory action. In addition, the legislative documents are silent about the fact that media
holdings cannot be owned by politicians or political forces, which is very common in the
Ukrainian media system. That is, the owners of well-known Ukrainian media holdings are
influential people, which discredits the publication or other mass media in the context of the
truthfulness and objectivity of the information provided.

The biggest Ukrainian media holdings are all in the hands of influential people that
either were or currently are somehow involved in the political arena.

One of those is a media holding StarLightMedia, owner — Victor Pinchuk, who is an
active political actor. The holding includes six TV channels and six biggest radio stations.

Another biggest media holding is owned by once again Ihor Kolomoiskyi. Called "1+1
Media “, it controls TV channels 4 of the biggest TV channels as well as the information
agency "UNIAN", Internet projects "Glavred" and "Telekritika". All of these are reaching
the widest audience in Ukraine. Once again, he is the owner of one of the media sources that
we are later using for our framing research.

Considering the owners and their ability to influence the contents of media material,
we can conclude that in Ukrainian media space, there is influenced massively by the biggest
media holdings, purely in the hands of political actors. Unfortunately, this trend can be
tracked from the beginning of independent Ukraine and we can only observe how the
majority of media ownership still lays in the hands of oligarchs. (Ryabinska, 2011)

There are also independent, so-called public media, which are part of citizen
journalism, in which all willing citizens participate, who, according to the Constitution of
Ukraine, have the right to collect, preserve and disseminate information. (UA Law, 2022)
Media of these types may not have a form of ownership, which is explained by the fact that

people distribute information in the online environment, namely in social networks, which



makes their information more influential, because society prefers the opinion of its
compatriots, considering it to be true, rather than the media. (Shevchenko, 2018)

One such media that we will be later dissecting in our research is Cenzor.net
"CENSOR.NET" is a Ukrainian news, socio-political internet portal with a popular forum,
founded by journalist Yury Butusov in 2004. The portal occupies one of the leading places
among online media in Ukraine. In March 2015, "CENSOR.NET" was recognized as the
best Internet media of the year according to the national program "Person of the Year". Apart
from that, this news source entered a list of Ukraine’s top 10 media sites with the most
unbiased and quality information, showing little to no political involvement in the published
information. (UA Mass Information Institute, 2021)

Therefore we described how the biggest media outlets in Ukraine ( not counting the
private sector of media) have direct ties to the political side through their ownership. So for
our further research, we are taking media source TSN.net as a pro-governmental news
source, 5.UA as a news source that takes an opposition position and CENSOR.NET as
privately owned public media, which provides the most unbiased information. Based on the
ownership, we assume that COVID-19 coverage will vary in its political stances and

accusation frames, as well as their appearance in the hope frames.

1.3. The political background of the Ukrainian mass media: the degree

of involvement

As all well-known and influential national newspapers and TV channels belong to
politically powerful oligarchs who have an undoubted influence on the fate of the country.
In this way, they can manipulate people not only with the help of political decisions,
ultimatums, and pressures but also with means of information. In this subchapter, we will
describe how the media end-product is shaped based on political involvement.

In the Ukrainian political situation, corruption plays a big part. Even though on paper
it is being actively fought against, the realities of the work of political officials say the
opposite. (Ryabinska, 2011) This could not fail to attract the attention of the media, which
actively lobby for the issue of corruption in their information space. But as numerous studies
by independent media experts show, such stories carry only a small percentage of true

information, because the majority of mass media has a private form of ownership, so anti-



corruption journalistic materials are commissioned. (Busol O., 2016) The so-called "black"
PR during the presidential or parliamentary elections can also be included in the ordered
materials. (Savinova H., 2014)

Another problem that indicates a political background is the lack of a significant
number of journalistic investigations on political topics because journalists cannot expose
their owners. Therefore, investigations are mainly carried out by citizen journalists (for
example, "I-bot" from "Slidstvo.info"), because they are not funded by political figures or
organizations, and therefore do not hesitate to express their opinion without fear. (UA Media
Ownership Monitor, 2016) But despite the existence of freedom of speech, such journalists
need to be careful, because, as practice shows (the murder of Pavel Sheremet), media
representatives can suffer as a result of their work. (Safarov Ali, 2021)

The means used by the media to glorify or protect their owner are "jeans" and hidden
advertising. The actual origins of the term are unclear, there is an assumption that it went
from a mobile operators’ campaign about a product with a similar name that actively used
hidden advertising. (Savinova H., 2014) “Jeans” is journalistic material or press service
material aimed at improving or creating a positive image of political parties, individual
politicians or people, trademarks or individual products, government structures, as well as
charitable foundations and religious organizations, and is not marked as advertising in a way
that is understandable for the vast majority of people. The most popular types of "jeans" are
political and commercial. Both varieties are unethical concerning the recipient, who seeks
to receive quality information and not another paid media product. (UA Mass Information
Institute, 2022)

Jeans as a media phenomenon can be characterised by one-sidedness — showing only
a positive or only a negative aspect of the news or personality. What also is quite
characteristic is a cycle of one-sided and engaged materials in the same mass media. They
can be viewed or read with a certain frequency, which indicates their political or commercial
affiliation. This feature is especially evident during the election campaign, also pointing out
the direct links to sales points or companies or political parties. The source of information
for “jeans” is the press services of political parties, so often we can notice an active
promotion of a political idea (Zubchenko, 2017).

Another indicator of the involvement of the Ukrainian media and a type of "jeans" is
hidden advertising. According to Ukrainian legislation, "hidden advertising is information

about a person or a product in a program, broadcast, publication if such information serves
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advertising purposes and can mislead people about the real purpose of such programs,
broadcasts, publications" (UA Law, 2022). A sign of hidden advertising is that it is not
reported to the recipient. It is disguised as ordinary informational pretexts, highlighting in
them (graphically or intonation) the name of a person, firm or party. In this way, politicians
are often thanked for, for example, repairing the sports hall at school or helping someone,
adding at the end a few sentences like "With the support", or "With the assistance". In this
way, it becomes like "jeans", because it is also designed to illuminate the person who
finances in a positive aspect.

Customization of plots, jeans and hidden advertising has been repeatedly noticed on
private TV channels and online information portals. So, according to the monitoring of news
materials by "Detector Media", the following media sources were spotted in "jeans":

1) TPK «Yxkpaina» ( TV channel Ukraine)

2) «IuTep» ( Inter)

3) «ICTV».

4) «1+1».

5) «5 xanam». ( Channel 5)

6) «UA: eprmmii». ( UA: First)

7 «112» (Detector Media, 2019)

All of them are privately owned by oligarchs or politicians, thus confirming the
degree of political involvement and the goal of favouritism in the messages broadcasted by
those media channels. We can see that the politically involved media that we will use in our
research, all come from the same media holdings that own the new sources that heavily use
“jeans”.

Below we will describe some of those media channels and how they execute their
hidden message of favouring the owner’s views. We will also present some examples of
those owners of the media that we will later use in our framing research.

As an example of such ties and therefore influences of media content, the TV channel
"Ukraine", owned by Renat Akhmetov, takes the leading position in terms of praising its
host. He is actively engaged in charity work, which the journalists of the TV channel do not
tire of repeating in every news release, creating the image of an ideal person who takes care
of sick children, the elderly and individuals who are in a difficult life situation. For example,
the material entitled "20 years of kindness: the Rinat Akhmetov project - the children

celebrated their anniversary" has a running time of almost 10 minutes. At the same time, the
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TV presenter calls this project "an amazing tradition of good". The plot involves happy
families who were helped by a Ukrainian oligarch, they all smile and thank the influential
person who points out the production of shots because everything looks too perfect. (Risun,
2008) In this way, journalists place too much emphasis on the kindness of Renat Akhmetov,
which further indicates their involvement and a large percentage of "jeans" in the broadcast
network. Such a tendency towards the aggrandizement of the owner has been observed on
the TV channel TRC "Ukraine" for more than a year, which affects the public consciousness,
especially those who are not familiar with the forms of ownership of Ukrainian media and
do not know how to filter information. With the help of such plots, the owner masks his real,
criminal activity, which consists in controlling fuel and electricity tariffs and manipulating
the communal needs of every citizen.

Unlike "TRK Ukraine", "1+1" adheres to a less radical position in terms of
engagement, but it can still be traced in some of the TV channel's stories. So, for example,
Thor Kolomiysky often came into the field of view of Ukrainian television broadcasters, both
in negative and positive aspects. It is worth noting that the negative aspect (for example,
regarding the situation with "PrivatBank") was covered not brightly enough, surprisingly
objectively, but quite actively. (Economist., 2015) Interesting in terms of the subject of
commissioned stories is the material about the support of the new head of the Dnipropetrovsk
Regional State Administration, where the journalists quote Petro Poroshenko, saying that
Thor Kolomoiskyi did a great job with this position, and his team showed itself in a
professional light. (Bershidsky, 2015) It is worth noting that such a citation betrays the
journalists as belonging to Kolomoiskyi's TV channel because there were no stories on a
similar topic about any other area.

The situation of Thor Kolomoiskyi's relationship with the current president of
Ukraine, Volodymyr Zelenskyi, deserves considerable attention from media researchers and
all those interested in political life. During his election campaign and taking office, the media
circle and citizens actively discussed the situation of an agreement between the politician
and the Ukrainian comedian in terms of mutual support. At that time, all Ukrainian TV
channels that did not support the new president began actively lobbying for this topic, and
Russian aggressors showed video footage of Kolomyyskyi and Zelenskyi agreeing on
cooperation. It is worth noting that "1+1" itself did not highlight this issue in a negative
aspect, maintaining a sort of neutrality. But it is quite difficult to find out for sure whether

this is true or not because the average citizen will never understand political vicissitudes.
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Another TV channel that lobbied for the interests of politician Petro Poroshenko was
Channel 5, which, by the way, he sold in November 2021 together with the Pryamiy TV
channel. During his ownership of the TV channel, an interesting article was published by a
news anchor about the fact that the owner is not reflected in the information content:
"Poroshenko has been the owner of Channel 5 since its launch in 2003. At that time, it was
the first channel on Ukrainian television with hourly news programs. "He played a huge role
in the events of 2004, in the Orange Revolution, and during this Maidan as well," notes
Natalya Ligachova, editor-in-chief of the Telekritika media portal. - It was one of the few
mass media that provided alternative information" (Yakovlev, 2009)

Even though Poroshenko's channels were sold, they still broadcast his and his wife
Marina's New Year's greeting, which was broadcast earlier than the greeting of President
Volodymyr Zelenskyi, which nevertheless testifies to the involvement of the television
media, its involvement in political structures and subjugation to the former master (if his sale
did not become another financial fraud). This was reported by the information portal
"Gordon.ua" (Gordon, 2017)

Therefore, it can be concluded that privately owned mass media, which are under the
jurisdiction of Ukrainian politicians and oligarchs are all involved in some kind of political
play, which can b traced through the media contents. The solution to this problem can only
be the adoption of a new draft law banning media ownership by politicians. Despite this,
there is no clear guarantee that they will not find another way to influence the opinion of
Ukrainian citizens. The negative aspect of this issue also lies in the fact that national TV
channels are involved, which are in demand among viewers, therefore they have an even
greater influence on the formation of the worldview position of the recipients.

With all those examples it is clear that in Ukrainian media landscape is heavily
influenced by the political side and it is all based on the ownership of the media. Having
established this we will then can look at how different media broadcasted the pandemic
situation and if we can find links to the politics in those articles that are supposed to guide

the public through a major world health crisis.
Conclusions to Chapter 1

Having analysed the Ukrainian media system, we can conclude that its features vary
depending on the political situation in the country, which can be explained by several

reasons: firstly, any media in any country depends on the situation in the country. After all,
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they directly cover its features, and inform the recipient about all positive and negative
aspects of state development; secondly, Ukrainian media are prone to political involvement,
because a big part of national broadcasting channels is owned by oligarchs, political figures
who can influence the thematic component of the source of communication. On top of that,
the Ukrainian media market is still a developing structure, which is susceptive to the
everchanging political background, it is shaping the journalism professional standards and
is also reflected in ownership of Ukrainian media. While there are several legislative acts
that are there to limit and regulate the media space, we are yet to see a huge impact on most

of the media sources which are heavily involved with the political scene.

CHAPTER 2. FRAMING IN THE MEDIA AND
CONNECTION WITH THE PANDEMIC

2.1. Framing studies during the COVID-19 pandemic

The concept of framing appeared in sociology in the 70s of the 20th century and as a
phenomenon firmly rooted in the mass media system. But it was the anthropologist G.
Bateson who introduced the term "frame" into the field of media broadcasting. (Bateson, G.,
2000) Moreover, the American researcher M. Minsky attempted to differentiate the concept
of frame, defining it as follows: "a data structure for representing a stereotypical situation".
(Minsky, 1974) In addition, the frame can be imagined as a hierarchical system, where the
first level is a well-known, general concept of something; the second level of the system
specified by the scientist is units that acquire different semantic contents according to the
speech situations (Minsky, 1974)

One of the first definitions comes from another American researcher R. Entman, who
defined framing through a concept of selective reality which is then used to promote specific
interpretation and moral evaluation of the item. He made an overview of some clear

attributes of the frames, such as defining problems, diagnosing causes, making moral
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judgements, and suggesting remedies. Entman was also referring to an idea of framing as
so-called “scattered conceptualisation”. (Entman, 1993)

Following on the construction of the real idea, K.Hallanah defines seven distinct
types of framing in public relations, such as situations, attributes, choices, actions, issues,
responsibility, and news. So as frames are used in news publishing they will not only give
us the facts about the story or the item but also push a certain way of perception, the way of
thinking around the story/item. (Hallahan, 1999)

As frames might not only influence and somewhat control a specific occurrence but
regulate the participation of subjects within, Goffman put an interesting perspective on the
interpretation of a frame as a definition of a situation. (Goffman, 1974)

Some other researchers defined a frame as a unit of knowledge organized around a
concept, containing information about what is essential, typical and possible for this concept
within a certain culture (T.A. Van Dijk, R. Bogrand, V. Dressler) The power of the framing
is being included in the given flow of information, so a person can independently figure out
the given topic, putting their moral assessment on it, not realising that those conclusions are
being influenced by the way the information is presented, meaning frame. (Scheufele, 1999)

Unlike propaganda, framing is not so obvious. Faced with it every day, we do not
think about it. (Lytvynovych, 2015) Therefore framing theory examines the process of
processing information at the media level and the individual level and its perception by
recipients, and studies how framing affects people's choices. It can be especially vividly
traced in the example of an event that is of great importance for the life of a wide group of
the population, according to which it is lobbied for a long time in the mass media and
investigated in detail by journalists. (Skrypnykova, 2004) Since the end of 2019, a disease
called COVID-19 has become such a topic, which later reached the scale of a worldwide
pandemic and to this day remains one of the most important problems in Ukraine and the
world.

The significant attention of the media to the pandemic is also connected with the fact
that it takes the lives of many people, so they are called not only to inform about the state of
the disease but also to warn about the danger. As an institution entrusted with informational
responsibility, mass media has a significant impact on the formation of public consciousness.
Recognition of this fact gives rise to many mechanisms for its influence, which have signs

of manipulativeness.
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One such mechanism of interaction is framing, i.e., framing materials using linguistic
constructions with a certain purpose, which creates the main thing - an impact on the
consciousness of the information consumer, regardless of whether it is positive or negative.

Therefore it is important to identify and reveal the framing that was used during the
beginning of the COVID-19 pandemic, as then the population was most susceptible to
whatever information they were presented with.

Several studies were conducted about framing during the pandemic, all of them
concluding that indeed the majority of news sources presented the information in several
concrete frames which shaped the public’s perception of the ongoing pandemic. We will
now describe those studies and choose one of them as a methodological basis for our own
framing research on Ukrainian media.

One of those works was the research conducted by Jude Nwakpoke Ogbodo's team,
titled Communicating the Health Crisis: A Content Analysis of Global Media Frameworks
on COVID-19., the authors of the study singled out the following framework of information
materials regarding the coronavirus infection in the world. We will now explain which
frames were used in this research and their meaning, which were based developed by
J.N.Ogbodo’s team as well as taken from other works.

1) Economic consequences. In the context of this frame, the
consequences of the pandemic, which it inflicted on certain groups of the population and
the country as a whole, are considered. In Ukraine, for example, during the time of COVID-
19, private entrepreneurs, whose business was closed during the curfew, were significantly
affected, so people suffered significant losses. This is constantly being discussed in periods
when quarantine conditions become stricter.

2) Human interest. The problem of the pandemic becomes emotional
when the journalistic material deals with human destinies in the context of the pandemic
or the feelings of people who have been affected by it in one way or another.

3) Conflict. Semetko and Valkenburg explain that this frame
"emphasizes the conflict between individuals, groups, or institutions as a means of
capturing the audience's interest." (Semetko, 2000)

4) Morality/Religion. This frame defines the framework of
informational material in the context of human morality and religious preferences.

5) Attribution of responsibility. A frame that singles out a

person/organisational unit, that is influencing the outcome of an event or conflict. In our
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opinion, this could be the most widespread frame in Ukrainian and foreign media, because
journalists constantly emphasize to people the responsibility of members of society to each
other in the context of the implementation of the health-preserving function.

6) The politicization frame can be seen in every information message
and consists of the discussion by mass media of the supply of individual protective
equipment, vaccines, special payments and the participation of the authorities in all these
processes.

7) Ethnicization. This framework puts forward ethnic terms and
conflicts when interpreting stories.

8) Fear/Intimidation. The mass media publish stories to scare citizens
with the consequences of not following epidemiological guidelines. Often these stories are
embellished, acquiring signs of manipulation.

9) Hope. In this frame, the emphasis shifts to stories that give people
hope and comfort even during a crisis by showcasing events that can be perceived as
positive.

This study enabled the researchers to create a list of the features of the coverage of
the COVID-19 pandemic in the popular media, which controls the opinion of millions of
residents. Yes, they were able to find out that the most popular frame is fear/intimidation of
people about the consequences and course of the disease. Other findings suggested that
framing lacks coherence and sufficiency, which could be connected to the overuse of
sensationalism and breaking news motives. (Ogbodo JN, Onwe EC, Chukwu J, Nwasum CJ,
Nwakpu ES, Nwankwo SU, Nwamini S, Elem S, Iroabuchi Ogbaeja N., 2020)

Another work on framing that we looked at was “The corona chronicles: A framing
analysis of online news headlines of the COVID-19 pandemic in Italy, USA and South
Africa” which identified how often fearmongering and consequential frames were used, with
little attention to the frames of reassurance. The media in the chosen countries went as far as
disclosing the names of sick patients, thus making their identities known to the public, just
deeper reinforcing intimidation within the population. (Ebrahim, 2022)

This stigmatisation pattern was additionally proven in another work (Ong'ong'a, 2020),
which identified how commonly used were the frames of discrimination towards already
COVID-19-positive patients. Media created hostile narratives towards the parts of society

which needed protection and compassion the most. Another work stepped out of medical
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fear-mongering and concentrated more on how the pandemic coverage played into political
communication.

A study done in South Korea, by Jo W and Chang D (Jo, 2020 ), discovered how
expanded framing provoked a positive shift in the public’s opinion towards the government
and afterwards had a direct link to some changes in the legislative elections. So a conclusion
was made that people’s attitude towards the government changed as a result of careful
political frames while presenting the COVID-19 pandemic situation and disclosing which
actions were made by the government towards general public safety.

Another similar work works with Twitter, which can not be implied on the UA media
landscape as Twitter is not the most prominent news source/social media. (Tahamtan I,
Potnis D, Mohammadi E, Miller LE, Singh V.. J, 2021)

Therefore, for our research on pandemic media coverage in Ukraine, we chose the
work of Ogbodo as a primary methodological source for our framing research. Ogbodo’s
frames are most conclusive and diverse, enabling us to sort the information more closely and
discover more variables that then can be linked to the political side of the research.

In turn, we aim to conduct similar research on the example of Ukrainian media to
understand how widespread the process of framing is among domestic media, which will
allow us to determine the degree of influence on public consciousness in such a difficult time
for every Ukrainian. The framing method, quantitative and comparative analysis will help
us make objective conclusions about the framing of news materials at TSN.UA, 5.UA,
CENSOR.NET

As discussed in the previous chapter, ownership of the media in Ukraine plays a huge
role in the media’s attitude towards different topics will be. Articles from a selection of three
online media outlets with various ties to the government from the first months of the COVID-
19 pandemic: pro-government media, opposition media, and neutral media.

TSN.UA — as government-oriented media

5.UA — as opposition media

CENSOR.NET - as neutral media

Thus, after describing the theory of framing in the popular scientific discourse, we
can conclude that it is a popular topic, as indicated by the number of definitions of the term
"frame". The relevance of this issue also lies in the fact that framing is actively used in
practice in mass media. The linguistic and emotional contents of journalistic materials

actively influence the public consciousness, so often the recipients may even misperceive
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the surrounding reality. Therefore, by choosing the most suitable framing research for the
Ukrainian media landscape, we hope to either prove or dismiss our initial assumptions

towards the connection between media content and their ownership.

2.2. The spread of the Covid-19 pandemic on the territory of Ukraine

Coronavirus infection - a disease unknown to anyone until 2019 originates in China,
namely from Wuhan. It was there in December 2019 that the first case of an unknown disease
was registered, which had a strain different from the usual acute respiratory disease. At that
time, the world and domestic mass media quickly picked up the news that a new disease
began to progress on the territory of China, which affected more and more people every day,
and a real panic and total quarantine began in the countries. (Mohan BS* & Nambiar, 2020)

We will shortly describe the beginning of the pandemic in Ukraine to give context to
all the media coverage that later followed. For almost two months, Ukrainian society
observed the spread of the pandemic on the territory of China, until cases of this disease
began to appear in our country as well. The first case was recorded on March 3 2020, in
the Chernivtsi region. After that, the disease quickly spread among other citizens of Ukraine,
which even today does not allow to get rid of quarantine restrictions. (KyivPost, 2020)
Therefore, on the 27th, the Ukrainian charter airline SkyUp announced that it had stopped
flights to Sanya (Hainan, China) until March. Already a month later, on February 24, a
decision was introduced to measure the temperature in all vehicles, and the position of the
chief sanitary and epidemiological doctor was restored and a new political figure was
appointed to that post. (UA, Ministry of Healthcare, 2020) Even though in the future the
death cases among citizens were minimal, most tests showed a negative result, the disease
was only gaining spread. It is worth noting that the reaction of the population to possible
warnings from the Ministry of Health of Ukraine was ambiguous. A large percentage of
people did not believe what was happening in Ukraine. Some began to panic, while others
simply followed the instructions given. (Pradva.com.ua, 2020)

Not the last role in this process was played by the mass media, which did not miss a
single case of infection with COVID-19 at the beginning of the pandemic, broadcasting all
the news live, and quickly spreading it on the platforms of informational Internet resources.

With the onset of spring, the epidemiological situation in the country in 2020 began

to deteriorate. Thus, on March 24, a state of emergency was introduced in the Lviv, Donetsk,
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Ternopil and Cherkasy regions. It was before this period that Ukraine had already started
actively exporting personal protective equipment. (RBC, 2020) There was a shortage of them
in pharmacies in Ukraine, and people were forced to order them on the Internet and sew
them themselves because they were not allowed in public places without a protective mask.

At the end of May 2020, the number of patients decreased, so the authorities relaxed
quarantine restrictions for the summer. Despite this, at this time people are most actively
informed about the course of the disease, and mass media, and state and public organizations
constantly distribute infographics with measures to prevent the disease. Because of the
responsible public position, in 2020 even the admissions committee started two weeks later,
as well as the schooling system in September, which did not last long because distance
learning was introduced again. (Covid.unian.ua, 2020)

The statistics are constantly changing, and the number of patients either decreases or
increases. Each statistical update is accompanied by a media briefing. Infographics and
information about new cases, strains, and features of the course of the disease are constantly
updated. It is worth noting that the chronology described by us is incomplete because the
pandemic is not over and people continue to get sick, testing new strains on their immunity:
delta, alpha, and omicron. At the same time, the media plays the role of an informant,
performing both a manipulative and a health-preserving function (depending on the

intentions of the media).

2.3. Communicating about a health crisis: the role of the media

In periods of crises, disasters, and various troubles, the problems created by them
occupy the first places among journalistic interests. The situation related to the development
of the acute respiratory disease COVID-19 pandemic caused by the SARS-CoV-2
coronavirus is no exception. And it is the mass media that is responsible for fully, objectively
and comprehensively informing the population about the course of the pandemic, for
forming the informational interests of consumers, developing the attitude of readers towards
medicine as a whole and promoting its quality improvement, etc. ( Romanyuk, O. &
Kovalenko, 2019)

Also, in situations of disease spread, the mass media take on the role of a leader in
preventive and educational work, the role of a connecting link between doctors and officials

or benefactors, etc. At the same time, they can also harm by the publication of unverified
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data, inaccurate, one-sided, incomplete and incompetent information directly affecting the
provision of information interests of recipients, based on which the behaviour of both an
individual and the mass is built. (Li K, Xiao W. , 2022)

Objective coverage can be undermined by the pursuit of the commercial interests of a
certain party, as well as the concealment of important facts and the coverage of secondary
ones - again in the interests of a certain party. In general, medical journalism is a separate
type of mass media activity related to informing in the medical field. (Schweitzer G.. J, 2014)

The spread of COVID-19 created the need to publish medical data not only in
specialized publications and publish materials prepared not only by authors who specialize
in the topic of medicine. Therefore, the majority of mass media began to broadcast narrow-
field information, which is precisely how the topic of medicine was perceived while allowing
themselves to emphasize sensationalism, not quality.

Information about COVID-19 includes materials about the number of new patients;
methods of prevention of coronavirus disease; ways of spreading the virus; spread of the
disease abroad; scientific facts obtained as a result of research; legal and legislative points;
information about the quarantine, mask regime, work of establishments, institutions, public
transport, etc.; supply of relevant laboratories with tests; availability of necessary medical
equipment in medical institutions; mass actions of the population, in which the impact of the
pandemic was traced - buying masks, salt and other goods, different treatment of the sick,
the issue of crossing borders, etc. (BusinnesInsider, 2020)

But sometimes the media is careless about the information they publish, broadcasting
scientifically unproven advice for the treatment of the coronavirus disease, advice from
people who are not experts in the medical field. (Dentzer, S, 2009)

The reason for this phenomenon may be an insufficient scientific base and lack of
research into the structure of the virus, its morphology, structure, impact on the human body,
etc. The distribution of such materials, with minimalist scientific content, only creates
problems. (Tishchenko & Yudin, 2011) Other issues with publishing medical articles could
be sensationalism, commercialization, the origin of materials from only one source, a one-
sided description of the action of new drugs without discussing possible problems associated
with their use, as well as careless interpretation of statistical and medical data.

There are obstacles to writing health news based on completeness and objectivity such
as competition for first-hand news, special terms and expressions used by experts,

identification and use of reliable sources, the reluctance of authorities and experts to give
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interviews and report news, lack of honesty in health authorities, especially in emergencies,
untimely accountability, presentation of information by official bodies in general terms and
use of opaque speech, denial of doctors, lack of reliable statistics and information about
health, political, economic, cultural issues and safety concerns during the distribution of
health news (McLuhan, M, 2010) All are mostly driven by the pursuit of profit and reaching
wider audiences.

In turn, commissioned materials lack objective benefit for readers, instead, they only
create informational noise, and sometimes can harm by distorting the real informational
picture. Since trust in mass media among certain categories of people is at a high level, and
basic media literacy skills are at a much lower level, such information can directly affect the
recipient's attitude to a particular person or situation.( (Schranz, Mario & Schneider, Jorg &
Eisenegger, 2018).)

Therefore, the analysis of mass media in this context gives reasons to claim that
information about COVID-19 included materials of different topics, directions and
emotional content. The majority of media articles about COVID-19 often included
materials, the content of which was formed by covering the activities of local government
officials, representatives of parties, businesses, public organizations, etc. It is crucial to
highlight, how media was and still is a key element for informing the public about the
ongoing crisis and subsequently influencing the public‘s perception of the pandemic as well
as notifying them about events and measures that would be taken, which will directly
influence the well-being of people. A truly unique situation, where the misuse and wrong

interpretation of events can be a direct danger to numerous lives.

Conclusions to Chapter 2

Having analyzed the peculiarities of framing in the media from a theoretical aspect
and their connection with the pandemic, we can conclude that the theory of framing is a
fairly popular phenomenon not only in science discourse but also in the practical aspect of a
journalist's work, which was proven in several types of research by many authors. Taking
into account the peculiarities of the course of the COVID-19 pandemic in Ukraine, the active
coverage of viral topics by the mass media makes it completely justified to investigate the
Ukrainian media system for the presence of frames, to understand the extent to which mass

media have a manipulative influence on the consciousness of citizens and shape their
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worldview position in such a difficult time for every person. And as we are using the already
established framework that was tested on other markets, we are sure it will suit our needs to
research the frames on the Ukrainian media landscape and figure out the ways of

involvement from the political side in the time of medical crisis.

Chapter 3. THE COVID-19 PANDEMIC THROUGH THE
PRISM OF THE UKRAINIAN MEDIA (USING THE
EXAMPLES OF TSN.UA, 5.UA, CENSOR.NET.UA)

3.1. Framing of the pandemic in news articles at TSN.UA, 5.UA,
CENSOR.NET.UA

News information resources are an important source for obtaining the latest
information. Internet portals are the most popular sources in the century of development of
an active man-made process. People prefer online resources because they often do not have
the opportunity to tune in to news releases and buy newspapers, it is easier for them to go
online and read the latest news. But in any case, the way the information is presented will
differ from each other, because they have different forms of ownership and editorial policy.
Despite this, such factors may not affect the objectivity and reliability of the information,
but only control the linguistic component, words that characterize the emotional segment,
and therefore the impression of what is written, form an opinion from the news. (Downing,
J. D., McQuail, D., Schlesinger, P., & Wartella, E. (Eds.), 2004)

For analysis, we selected articles from three online media that have a different
relationship to the government, namely state media (national), opposition media, and neutral
media, those that are owned by private individuals. The "TSN" website "TSN.UA" acts as a
state (national) mass media. The opposition media "5.UA" is owned by Petro Poroshenko
until November 2021. The news environment "CENSOR.NET " will be classified as neutral,
as they are owned by a journalist with no active ties to the government. Those sites were
chosen as they are one of the biggest media outlets in their respective categories of
ownership. Also, priority was given to those media which have easily accessible online

archives. While working with the articles covering the state of the pandemic, we took into

23



account both those that covered the situation within Ukraine as well as among the world
overall and outside countries.

Our research period spans from end-February to early March 2020, the beginning of
the pandemic. Thus, in the course of the study, we used a consecutive-day sampling format,
the number of titles was chosen during the analysis after the results became more or less
conclusive, which marked about a month into the start of the pandemic. The total number of
the material selected by us was 241 articles. Research has demonstrated that small samples
(e.g., 5%-10%) arrived at by sampling successive days of coverage are sufficient enough to
understand news contents over some time. (Riffe D, Aust CF, Lacy SR., 1993)

Several studies were conducted about the framing of the media during the pandemic.
As explained in the previous chapter, framing analysis Communicating health crisis: a
content analysis of global media framing of COVID-19 by Ogbodo (Ogbodo JN, Onwe EC,
Chukwu J, Nwasum CJ, Nwakpu ES, Nwankwo SU, Nwamini S, Elem S, Iroabuchi Ogbacja
N., 2020) and others used framing analysis to define how the media approaches differed in
the pandemic coverage. Researchers worked with the beginning of the pandemic period,
which is late February and the beginning of March. Their framing system was based on 2
other previous framing analyses, which makes the frames a bit more conclusive in our
opinion (Semetko H, Valkenburg P., 2000); (JN., Ogbodo, 2018).) The researched pool of
media resources is quite wide in this study, eight leading global media outlets were chosen
from both North and South America, and the selection process of the countries also depended
on the increasing number of Covid-19 deaths. Overall, 6145 items were chosen for the
analysis, which makes this framing study one of the most conclusive on the topic of media
and pandemics. Therefore we are taking the methodological framework of this study to
apply to our research of selected Ukrainian media.

We shall analyse the headlines of the articles and distinguish where they should
belong in the framing system. We have chosen those articles, headlines of which contained
at least one word concerning the pandemic and COVID-19. The purpose of this study is to
analyze the headlines of the texts that provide information about the pandemic according to
the above-mentioned frames, which will provide a context for understanding the language
of pandemic coverage in mass media texts that puts them in certain frames and their

subsequent division based on ownership.
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The choice to analyse headlines comes from the theory that readers tend to look at
news headlines to decide what to read, and there are times when headlines alone provide
enough information that readers sometimes skip the actual article. (Dor, D., 2003) We did
not differentiate if the headline was relevant just to Ukrainian or the worldwide situation
around the COVID-19 pandemic.

While we are taking all the frames from the Ogbodo works, some of them will get
less representation in Ukrainian media space as examples of ethnicity and religion frames.
Due to Ukraine being mainly one ethnicity and having a detached political system from
religion, it is not that common for media sources to mention these topics. Thus we can
conclude that the methodological approach in Ogdobo’s work is more applicable to the more
diverse social scope. Their chosen media landscape was North and South America, which is
a known diverse cluster of countries and societies, where ethnicity and religion often do
create conflict and sensitive topics, therefore will have more representation in the media. We
expect for ethnicization frame to represent more of the outside situation than to reflect ethnic
ties within Ukraine.

This framing system is presented in Table 3.1. Examples of frames were determined

independently during the processing of the material

Frames Characteristic Examples

Economic consequences

These articles report on the
problems, or lack thereof,
associated with the event from
their economic point of view
consequences for individuals,

organizations or countries.

"The NBU does not yet see any
problems for the Ukrainian
economy due to the

coronavirus" (5.UA)

"Experts predict the collapse of
the global car market due to the

coronavirus" (5.UA)

"Coronavirus caused the fall of
stocks on the world market as
during the financial crisis of

2008" (TSN.UA)
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Frames

Characteristic

Examples

Human interest

Journalists cover an emotional
view of the representation of
events or problems, mostly
concentrated on non-
economical and non-political
problems. Has ties with the

medical aspect of the issue.

"In Kropyvnytskyi, 11 child
athletes who returned from
competitions in Italy are not
allowed to go to school: they
recommend refraining from
attending for 14  days"
(CENSOR.NET.UA).

Conflict

Articles emphasize the conflict
between individuals or groups
as a means of capturing the

audience's interest.

"New York intensive care
nurse: the fight against the
coronavirus looks like a war"

(CENSOR.NET.UA).

"They eat live mice": the
Italian politician reprimanded
the Chinese for the outbreak of
the coronavirus" (TSN.UA)

Morality/Religion

Journalists cover events or
problems in a religious context

dogmas or moral precepts.

"Smirnov. ROC called on
believers in Italy to "suffer for
the sake of God" and not obey
the demands to close churches

due to the coronavirus"

(CENSOR.NET.UA).

"For the first time in a decade,
Friday prayers were cancelled
in Iran due to the rapid spread

of the coronavirus" (TSN.UA).
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Frames

Characteristic

Examples

Attribution of responsibility

In the articles, the problem is
highlighted in such a way as to
attribute responsibility for its
cause or solution government,
individual or group.

(in this represented case
example, the attribution of
responsibility was concluded
from the usage of the phrase
“Chinese (corona)virus” as by

WHO this is not an advised
practice. (WHO, 2015)

"The Chinese coronavirus is
spreading around the world:
the disease was discovered in

Armenia" (5.UA).

Politicization

The frame of politicization is
noted as means of mentioning
the governmental actions in a

good or bad light.

"The authorities of the Chinese
Qianjiang promise $1,400 to
those who, after falling ill with

the coronavirus, turn to
doctors, - mass media"
(CENSOR.NET.UA).

Ethnicization

This frame contains ethnic
terms that have connections to
the story. Mostly as a means of

singling out a certain ethnic

group.

"A video appeared on the
Internet, on which a convoy of
evacuees from China is being
pelted with stones. VIDEQO"
(CENSOR.NET.UA).

Fear/Intimidation

Stories that are exaggerated,
potentially cause fear or panic

among the public.

"The highest risks during the
coronavirus are for people over

80, the danger is also for
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Frames

Characteristic

Examples

people with diseases of the
respiratory system and
diabetes, - NSDO.
INFOGRAPHICS"
(CENSOR.NET.UA)

"Romanians are emptying
store  shelves after the
authorities' call not to panic
because of the coronavirus.

PHOTO report" (5.UA).

Hope

In this Frame, the emphasis
shifts to stories that give people
hope and comfort even during

the crisis.

"COVID-19: not a single case
of the disease has been
recorded in Ukraine, more than
30,000 people have already
recovered in the world, -

Ministry of Health" (5.UA).

Table 3.1. Classification of the frames in mass media texts covering the problems of COVID-
19, frames were based on previous research of Ogbodo JN, Onwe EC, Chukwu J, Nwasum
CJ, Nwakpu ES, Nwankwo SU, Nwamini S, Elem S, Iroabuchi Ogbaeja N. Communicating
health crisis: a content analysis of global media framing of COVID-19.

Based on those frames, we have taken materials from the chosen media outlets from
the first few days of the start of the pandemic. The days were chosen from the end of
February and the start of March when public awareness just started around COVID-19. We
have taken those article headlines which mentioned or suggested any news about COVID-
19.

With the overview of the framing system, we shall describe in detail our findings on
how the frames were represented in the chosen Ukrainian media.
Human interest
It should be noted that the dominant frame used by the mass media to report on the

coronavirus within the framework of our study is human interest. It accounts for 32% of all

28



analyzed articles. There are many examples of this frame. For example, "Russia stops issuing
visas to Iranians and suspends flights with South Korea due to the coronavirus." This story
reflects the effects of COVID-19 on Iranians and South Koreans, whose situation is
worsened by multiple sanctions and the inability to work abroad.

Another example of human interests is the impact of the pandemic due to the spread
of fake information, for example: "The Ministry of Foreign Affairs of Italy complained about
fake news about the coronavirus and told how it turned out for the country." This story tells
how the spread of the virus in Italy has negatively affected its tourism and economy due to
the situation caused by COVID-19.

Also, events related to the topic of sports during the epidemic are of great interest:
"Valencia will not let Atalanta fans to the Champions League match due to the outbreak of
the coronavirus in Italy."

As part of the coverage of the topic of Covid-19, concerning the frame of human
interests, we highlighted both positive and negative impacts. On the website "TSN.UA" there
were more cases of negative footage that interested people, regularly reporting the number
of dead more often than recovery. News portals "5.UA" and "CENSOR.NET.UA" also did
not differ in the degree of panic in this regard and provided more information about the dead
than about patients who recovered from the virus. It is important to mention that the tendency
to highlight only the negative impact of the pandemic has a negative psychological impact
on people and can have counterproductive consequences in the fight against COVID-19.(
(Erika Kalocsanyiova, Ryan Essex, Vanessa Fortune, 2022)

Fear/intimidation

The second dominant frame is fear/intimidation. This frame in our study was 19% of
all observed material. The mass nature of the virus has been emphasized in the media, and
people have been gripped by fear. For example, "TSN.UA" reports that "WHO is concerned
about the rapid spread of the coronavirus and has warned about the possibility of a
pandemic." This further increased people's fear, thus contributing to fearmongering.

"TSN.UA" also reports a high increase in the number of panic attacks. In the article
"Panic is caused by ignorance", experts told how to protect yourself from the new
coronavirus. After all, people wake up, turn on the news, scroll through social networks and
see endless posts about the coronavirus, their heads start to hurt, and their breathing becomes
laboured. Symptoms appear when a person is worried, and disappear when he is distracted,

the article reports. Some of the advice highlighted in the article is that people should stop
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watching, reading or listening to news that may cause them to feel anxious. Instead, they
only have to choose what to watch, read or listen to in order to protect themselves from this
feeling.

Hope

Among the fears caused by the rise of the new coronavirus, there are also cases of
hope for the fight against the pandemic in media texts. Hope is an important countermeasure
to reassure the public in the face of the public health crisis caused by COVID-19. In this
study, the frame of hope ranks third and accounts for 11% of the analyzed texts.

For example, as stated on the "5.UA" website: "COVID-19: not a single case of the
disease has been recorded in Ukraine, more than 30,000 people have already recovered in
the world, - Ministry of Health." The language used here offers hope and reassurance to
people who have been bombarded with infodemic and hopeless messages that portray the
virus as the worst thing to happen to the world.

Economic consequences

In the process of research, an economic frame was also quite substantial, which was
7.33%. The economic consequences of losses are contained in stories that mostly report
negative economic crises. For example, as reported by the website "5.UA": "Experts predict
the collapse of the global car market due to the coronavirus"; "Coronavirus has caused stocks
to fall in the global market as during the financial crisis of 2008".

On a positive economic note, TSN.UA reports that "The National Bank of Ukraine
does not yet see any problems for the Ukrainian economy due to the coronavirus." This
article highlights the optimism about the economy during the pandemic.

Ethnicization

When reporting on a pandemic, the media may emphasize stories that encourage or
exacerbate discrimination. In our study, 8.7% of texts with the specified frame were
invented. For example, "A video appeared on the Internet, in which a column of evacuees
from China is being pelted with stones." This frame was not as represented as the other
ones, which was expected and mentioned at the beginning of our research.

Attribution of responsibility

Attribution of responsibility in media texts during the time analyzed by us was also

used differently when covering the topic of COVID-19. In our study, this frame was 6.33%.
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Since bats were considered to be the cause of the virus, the article on the website
"TSN.UA" - "They eat live mice" reports that an Italian politician blamed the Chinese for
the outbreak of the coronavirus.

We also feel the attribution of responsibility for the spread of the coronavirus to
China, in the article of the website "5.UA" - "The Chinese coronavirus is spreading around
the world: the disease was discovered in Armenia"; or "How the Chinese coronavirus from
Wuhan is spreading across the planet. Full chronicle day by day." This article reinforces the
attribution of responsibility to China by accusing it of doing too little to contain the virus in
the first place.

"5.UA" reports that "Romanians are emptying store shelves after the authorities' call
not to panic because of the coronavirus. PHOTO report". Scarcity fears led to panic buying.
Undoubtedly, these desperate buyers were a sign of the public's lack of confidence in their
government. Within Ukrainian coverage, the responsibility wasn’t placed on the
governmental institutions mostly. There was no panic buying overall.

Morality/Religion

Moral and religious principles were also widely used in the coverage of the crisis.
This frame made up 6% of the texts analyzed by us. It is important to note that religion is
still a big part of the majority of Ukrainian society.

For example, "CENSOR.NET.UA" reports that "the [high priest of Russian
Orthodox Chruch] called on believers in Italy to "suffer for the sake of God" and not obey
the demands to close churches due to the coronavirus." The article refers to the use of religion
to break social distancing rules to prevent the spread of the virus in Italy, where people have
maintained their religion despite the danger of failing to close churches during the pandemic.

In the article on the "TSN.UA" website, it is emphasized that "For the first time in a
decade, Friday prayers were cancelled in Iran due to the rapid spread of the coronavirus."
This article, on the contrary, emphasizes the need to observe the necessary measures to avoid
the spread of the virus.

Indeed, the outbreak of COVID-19 has come between people and their religions.
Many patterns of the religious and spiritual life of believers around the world are being
rapidly adjusted in accordance with the recommendations to prevent the virus.

The politicization of the pandemic

This frame has 5.6% of the analyzed texts of the studied mass media. This frame can

be traced in the article of the site "CENSOR.NET.UA", where it is said that "The authorities
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of the Chinese Qianjiang promise $1,400 to those who, after falling ill with the coronavirus,
turn to doctors, - mass media."

When covering the news, for example, about the actions of the authorities in the
aspect of encouraging vaccination, representatives of various media do not touch on political
topics, do not massively comment on the actions of the current president of Ukraine,
Volodymyr Zelenskyi, which reduces their visibility in terms of the form of ownership of a
certain political direction. This shows that Ukrainian journalism is not completely pro-
government and appreciates the rules of informing the population, at least in the aspect of
the pandemic. (UA Mass Information Institute, 2022)

Conflict frame

This frame accounted for 4% of the total number of texts. This is because the
pandemic is already being seen as a crisis around the world, and the military, health workers,
paramedics and journalists are working closely together as "frontline" personnel, just as they
do during the war and other international crises. Thus, an intensive care nurse in New York
noted that "the fight against the coronavirus looks like a war. These are difficult times, and
the media is bravely fighting the pandemic to provide up-to-date information about the virus.

The language of coverage of the pandemic in media texts combines gloom, hope,
caution, anger and disappointment in different proportions. For example, in an article on the
website "CENSOR.NET.UA", it is reported that the chief medical officer Lyashko inspected
hospitals in Zhytomyr, Rivne and Sarny. "We are ready to meet the coronavirus", with such
a speech against the background of the outbreak of the coronavirus, health doctor Lyashko
calls on Ukrainians. In this message, the doctor‘s speech is described as victorious. The use
of this language of coverage motivates well those who have lost hope for a quick recovery.

Emotional language can also be felt in the statement of an Italian politician who
blamed the Chinese for the outbreak of the coronavirus" "They eat live mice" on the website
"TSN.UA". On the "5.UA" website, emotional language is also observed in the article where
Danilov denied the presence of Russian test systems for the coronavirus in Ukraine: "There
is none, and it cannot be!", the former Head of the Luhansk Regional State Administration
addresses the audience with this slogan. In an article where Suprun told how to benefit from
the pandemic, she called the coronavirus a "festival of panic." This approach weakened the
perception of the coronavirus as a serious disease.

We also find neutral appeals in the texts we analyzed, most of which were submitted

on the "TSN.UA" website: "The situation has changed: Germany is preparing for the start of
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the coronavirus epidemic"; "There are fatalities. The Ministry of Health named a more
dangerous disease for Ukrainians than the coronavirus."

It should be noted that the framing at the beginning of the pandemic in most articles
did not have special emotional colours, because information about covid was just beginning
to spread, so at the beginning of the pandemic, the mass media had not yet developed a clear

tendency to cover information and therefore tried to publicize it as objectively as possible.

3.2. Subjective emotional segment of articles in the specified media on

the subject of Covid-19

The emotional component of the informational text is of great importance in terms
of the framing of journalistic materials and their impact on the average recipient. (Wirth,
Werner & Schramm, Holger, 2005)

It is worth noting that it should not be present at all in mass media materials, but its
formation is provoked by editorial policy and the human factor of the journalist, which can
never be completely avoided. It is defined by linguistic and stylistic features of the news and
accents. The actual emotional segment of the journalistic material also affects the framing,
which depends on the phrasal structure of the text, the setting of the subject and the predicate
in the sentence, which form the mood of the informational material, due to which it can be
perceived ambiguously.

To demonstrate the dependence of the emotional segment of informational materials
on the framing and vice versa, we selected several materials from each source proposed by
us for analysis because it is impossible to analyze each text in detail, therefore we made a
sample from three mass media: "TSN.UA", "5.UA", "CENSOR.NET.UA" texts on the same
topic.

Thus, according to the coverage of the beginning of the outbreak in China, the
presentation of disease statistics on the territory of the country and the general situation, we
can determine that "TSN" treated the rise and fall of outbreaks of coronavirus infection and
official information from China quite sceptically. For example, in the article entitled "In
China for the third time, not a single case of local infection with the coronavirus has been
confirmed", the journalists express a sceptical position, which can be traced in the following
turns of phrase, highlighted in bold: "For the third day in a row, China has not confirmed a

single case of local infection with the coronavirus", "Meanwhile, a mandatory quarantine
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has been introduced in Beijing due to the coronavirus...". The mentioned linguistic and
stylistic turns indicate that the situation in China seemed too suspicious to journalists, as the
media representatives expressed in their materials.

The journalists of "CENSOR.NET" also expressed distrust of the Chinese and the
chronology of the spread of the virus in the material "The outbreak of coronavirus in the city
of Wuhan was greater than it was believed - WHO". The sense of distrust lies in the fact that
the world community believes that the Chinese leadership belatedly informed the population
and the world that an infectious disease was spreading on its territory. They hid this fact, due
to which a large number of the population may be affected. This emotional segment can be
traced in the phrase: "Therefore, he did not rule out that not all patients were found, their
total number in December could exceed 1,000 people."

Instead, "5.UA" maintained neutrality in terms of coverage of the situation in China
and statistics on the coronavirus in the country's provinces.

The position of the journalists of "TSN.UA" regarding the opinion of world leaders
regarding the spread of the infection in the world, which is framed under the tag "threat for
the whole world", is not objective, because writing in the material "Leaders of the G7
countries held a video conference", where the opinion of the leaders should be heard
countries to prevent the spread of the disease.

Instead, journalists emphasize the behaviour of the then US President Donald
Trump, openly pointing out its impracticality. For example: "Earlier, the US president said
that the WHO made 'mistakes' that 'caused so many deaths' while COVID-19 spread around
the world." The rest of the material 1s written with a similar subtext, so the news takes on a
political and emotional segment and does not match the headline.

In the article entitled "The Embassy of Poland refutes the information about the
coronavirus in Lodz" one can trace the irony of the journalists regarding the actions of the
authorities, for example: "Earlier, the media reported that the first case of infection with the
coronavirus from China was allegedly recorded in the Polish city of Lodz. At that time,
journalists wrote that the virus was detected in a 25-year-old girl who returned to her
homeland after a month in Thailand." That is, it is obvious that journalists do not trust the
information of the authorities, relying on previously presented news, which can be seen in
the comparison of the material and the feedback of the informational text.

"5.UA" does not express any emotional position, publishing materials on the given

topic objectively, using only original quotes.
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After analyzing the statistical data on the spread of the coronavirus infection in the
country and the world, we can conclude that they have signs of factuality and are not
emotional.

As of the beginning of 2020, the issue of producing a vaccine was very acute, because
due to the rapid spread of the coronavirus infection among the population, it was simply
necessary. Thus, according to "TSN.UA" the chief doctor of Ukraine Lyashko said that the
development of the Ukrainian vaccine is "a priceless pleasure". The journalists' emphasis on
this phrase suggests that only negativity was found in the doctor's words. Instead, it was
necessary to emphasize the real figures of the cost of vaccine development.

On a positive aspect, the journalists of "5.UA" write about the development of the
Ukrainian vaccine in the material "Ukrainian vaccine against COVID-19: what is known
about financing, production and testing", noting that: "At the same time, Ukraine, the
Ukrainian vaccine is being discussed for the second week in a row, which was announced
by the president, and money for development was promised by the Minister of Health".
"CENSOR.NET.UA" journalists, on the other hand, remain neutral in this matter and cover
purely factual material.

Instead, the topic of the precautions against the disease on "TSN.UA" is implemented
by citing studies with an element of intimidation, for example: "Scientists have warned that
new strains of the coronavirus are better transmitted through the air: a mask will not
interfere": "According to experts, at "Alfa" - variants of SARS-CoV-2, the amount of viral
RNA in exhaled air increases compared to earlier strains: those infected with the "Alpha"
strain exhaled 100 times more viral particles than those who were still found to have the
"Wuhan" variant of the coronavirus ".This beginning of the informational material in the
emotional segment makes it popular science with elements of caution about preserving
health and intimidation, which, according to modern realities, is a necessary element of the
effectiveness of information. Instead, "5.UA" writes materials in the format of advice or
instructions, for example: "Protection against coronavirus: how to wash your hands correctly
to reduce the risk of infection." In turn, "CENSOR.NET.UA" talks about the lack of means
of protection, relying purely on facts, keeping a neutral emotional segment of news
materials.

The second stage of the spread of the coronavirus infection can be described under
the motto: "vaccination" because most of the informational materials are related to this. The

change in the framing of journalistic materials can also be traced to the example of the
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emotional segment of the texts. So, for example, at the beginning of the new academic year
and quarter, an order was issued that all employees of any enterprise must have two
vaccinations and a "green" covid certificate. Otherwise, they were suspended from work and
even fired. (UA Law, 2020) This period became one of the most scandalous in the history
of the COVID-19 pandemic. One of the high-profile cases covered by the media under the
banner of "safety" is the case of a teacher from Alexandria who received a fine for not being
vaccinated.

So, for example, "TSN.UA" demonstrated the issue of safety and vaccination using
the example of the material "Guilty: the court punished a teacher from Alexandria who
taught law without vaccination", covering this situation in a neutral emotional segment,
appealing with regulatory documents that prove the woman's guilt. Instead, the emotional
segment of the threat can be traced in the journalistic material of "5.UA", which can be
proved only with the help of the headline: "Vaccination should become mandatory for some
citizens: educators and service workers may not be allowed to work without vaccination."
Such intimidation under the guise of security acts on citizens as a motivation not to lose their
jobs.

It is worth noting that this is a really effective way to encourage people to take certain
actions, because considering the level of unemployment in the country, everyone values their
workplace, even if the process itself does not bring them satisfaction. The publication
"CENSOR.NET.UA" also remains neutral in the article: "The Ministry of Health has
expanded the list of professions for which vaccination against COVID-19 is mandatory."

Under the topic of ,,safety®, materials about new strains of the coronavirus and its
consequences, and symptoms for children and adults, on the one hand, have an emotional
segment of informing and warning, on the other - signs of fear, so that people observe
quarantine restrictions, are also distributed in the media. Example:

1) "Omicron" in children: how to detect infection for parents": "In addition to
being sick, among the characteristic signs of the disease during the first or second day of
infection, children have a bad fever" - "TSN.UA". On the one hand, this sentence is a
warning for parents, a sign of ensuring safety in the aspect of preserving the health of the
young generation; on the other hand, it is read as manipulation so that parents maintain
quarantine restrictions.

2) "Combines "Delta" and "Omicron": what is known about the new strain of

the "Deltakron" coronavirus - "5.UA". The material has a neutral emotional segment.
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3) "The new variety of "Omicron" BA.2 is not more dangerous than the original
strain" - WHO" - "CENSOR.NET.UA". The material has a soothing emotional segment,
which can be traced already from the title itself.

Quarantine zones, which are divided into green, yellow and red zones according to
the number of patients, have also become relevant. For each zone, there are individual rules
and restrictions that must be observed by residents of a certain region. (Ministry of Health
of Ukraine, 2022) Materials on the mentioned subject can also be attributed to the "hope"
frame because in this way the authorities are trying to reduce the number of patients, which
the mass media inform about in a positive way. The materials of all the media analyzed by
us on this issue have a neutral position and are designed to inform people about important
current issues of their activities.

After the authorities met people's indignation against vaccination and total disbelief
in the presence of coronavirus infection, the state decided to encourage people to get
vaccinated by providing 1,000 uah through the "Action" application, which could be spent
on going to a museum, theatre, cinema, or buying books. Many people were attracted by the
prospect of receiving money from the state and they went to get vaccinated. So, for example,
"TSN.UA" has a material with the title "From December 19, it will be possible to receive a
thousand for vaccination not only through Monobank but also through other banks." The
information material talks about expanding the possibilities of receiving the "covid
thousand", and about the speed of assistance, which creates an emotional segment of
encouragement among citizens. Instead, "5.UA" writes about financial incentives as follows:
"1,000 hryvnias will be given to everyone fully vaccinated against COVID-19, but not on
their hands, - Nikiforov." CENSOR.NET.UA, on the other hand, highlights these issues from
the economic aspect, noting: "Paying 1,000 uah to vaccinated Ukrainians will not affect
inflation," which also creates a positive effect from the proposed incentive. (RadioSvoboda,
2022)

The topic of discussion in society and the media from that period was the problem of
fake certificates. This problem arose during the forced vaccination of citizens because the
majority do not trust the vaccine. Such materials are published under the frame of
"intimidation", for example: "Yenin on the fight against fake covid certificates: two doctors
received guilty verdicts. 60 citizens were fined." The material has an instructive character
and an emotional segment of intimidation, so that none of the medical workers has the

intention of repeating the crime, no matter what reward is offered to him.
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So, after analyzing the information sources "TSN.UA", "5.UA", and
"CENSOR.NET.UA", we can conclude that a large percentage of journalistic texts have an
emotional segment which we can determine under one of the main themes (which is also one
of the determining factors of the influence on the framing of the material ) and only a small
percentage of journalistic materials are neutral, with coverage of the purely factual aspect of
the news.

As media texts have a significant impact on the consciousness of the recipient and
their emotional component determines the reader's attitude to the event, such a significant
amount of emotionally filled articles from various sources during the period of medical
emergency just highlights many shortcomings of Ukrainian media outlets during a crisis and
further confirms how there should be more capacities for the media recipient to make an
informed decision on how to evaluate the received news.

A couple of years back we conducted a short study regarding the presence of media
studies' education on the general Ukranian media landscape. It revealed how little there is
done towards this issue and that the general public is incredibly susceptible to media content.
The main problem is that on the educational level even in high-education establishments
there is no control and legislation put in towards general media knowledge. While it may not
be the highest priority during calmer times, in the case of an actual medical emergency,
countless lives could be put at risk due to the negligence of the media as well as the recipients'
inability to filter and critically access the situation.

We find it important to highlight this issue as it was revealed that Ukrainian media
would not remain neutral and objective during medical emergency situations. We hope that
in the future more is done towards media studies for the Ukrainian public so the common
recipient of media is more prepared and less influenced by the information that could

endanger their safety.

3.3. Comparative analysis of the features of coverage of news about

Covid-19 in different information sites

The COVID-19 situation has become a serious test not only for the citizens of the

country, but also for the mass media - sources that, first of all, should inform about the
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current situation in the state, implement the function of obtaining objective, and most
importantly, reliable information. After all, journalists are not only professional gatherers
and distributors of news, but also people who have their own emotions and opinions. During
times of great emotional tension, it can be especially traced in journalistic materials, because
each of them is close to the situation that is happening in the country. It is because of the
human factor that the emotionality of news increases. This affects not only objectivity but
also the recipient, who, as a living, emotional person, also perceives the written text with a
similar feeling. Despite this, journalists need to be careful about revealing their own
emotions on online pages. (Wahl-Jorgensen, 2020)

Common errors, according to the Institute of Mass Information, when covering news
about COVID-19 are:

1. The use of emotionally coloured vocabulary, words such as "terrible",
"deadly", etc. Such expressions scare people, and sow panic among recipients, preventing
them from objectively evaluating the information provided.

2. Expressing one's own opinion without using "I personally think so." It is
worth noting that the use of such an expression is possible only in author's programs,
thematically oriented talk shows, where the element of the author's opinion takes place.
(Mass Information Institute, 2022)

3. A fusion of facts and quotes. This is unacceptable because the quote is the
individual opinion of the commentator, which can be presented purely to the attention of
readers not in terms of truthfulness, but as a simple opinion of an average citizen.

4.  Detailing the details of a person's death by infection. It is necessary to write
about such things with minimal details because there are emotionally unstable people who
will not like to read them. (UA Mass Information Institute, 2022)

At the beginning of the pandemic, the aspect of emotionality and manipulativeness of
journalistic materials was noticed in "TSN.UA" news. They emphasized their opinion and
attitude to a certain event graphically, by highlighting the text in bold. It was used in order
to draw the attention of the recipients to the author's opinion, and its influence on the
consciousness of the citizen.

Having analyzed the dominant aspects used in the coverage of COVID-19 in the
comparative analysis of various media information sources, we established that the largest
number of articles that were published on three sites in the same period of time, the largest

number was published by the "TSN.UA" site (which is 105 articles - 42.17%). The site
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"5.UA" ranks second in terms of the number of published material covering the issue of the
coronavirus - 73 articles (29.32%). In the third city is the site "CENSOR.NET.UA", which
published 71 articles (28.51%) in which the topic of the coronavirus is revealed. In

percentage terms, you can observe this dynamic in Fig. 3.1.

Number of articles about Covid-19 in the
reseached period

mTSN.UA
m5.UA
= CENSOR.NET.UA

Fig. 3.2. Number of texts covering the pandemic from mid-February to early March

2020
The next stage of the research was a comparative analysis of frames in mass media

texts covering the problems of COVID-19. This analysis can be clearly observed in Fig. 3.2
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Fig. 3.3. Comparative analysis of frames in mass media texts covering the problems

of COVID-19 on different news sites

According to the analysis, we concluded that the economy accounted for 7.33% of
the total average coverage of indicators in our sample; human interest — 32%; conflict - 4%;
morality/religion — 6%; responsibility — 6.33%; politicization — 5.6%; ethnicity — 8.7%;
fear/intimidation - 19%; hope - 11%.

If we compare online publications such as "5.UA", and "CENSOR.NET " regarding
the coverage of the coronavirus infection, we can conclude that the journalists of these two
information sources covered the information neutrally or in a positive aspect (if it was about
an aspect of encouragement for citizens). Such a position inspires respect for journalists as
shapers of public opinion. Even though "5.UA" was under the ownership of Petro
Poroshenko, the topic of the coronavirus infection was spread in a neutral emotional
segment, pro-government can be traced only in the aspect of covering political news related
to the activities of the President of Ukraine Volodymyr Zelenskyi.

So, after comparing the features of coverage of news about the coronavirus in the
online information portals "TSN.UA", "5.UA", and "CENSOR.NET ", the method of
informing only "TSN.UA" changed, changing the direction of broadcasting to a neutral one.

The results concluded out of our framing research were quite surprising and were not

in complete accordance with the assumptions we created before starting the research. As our
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assumptions were that the pro-political media would be more positive towards the
governmental actions while giving out the most hope and the opposition media would be
more negative towards the government's responses to the pandemic, while the neutral media
would mostly concentrate on the hope and medical aspects of the situation.

Out of our results, we can conclude that in the economic consequences frame the
opposition media scored the most number of articles, where the emotional input was mostly
negative. Meanwhile, the governmental media was noticed to write in a more positive light
about the economic situation.

For the biggest represented frame, human interest, the results reflected our
assumptions, as the neutral media had the biggest amount of articles, writing about issues
that regular citizens may encounter as a result of the ongoing pandemic. Most topics
concerned travel and tourism, with regular reports of disease statistics. On the emotional
input, the governmental media were surprisingly negative, while the oner 2 offered a more
neutral approach to the news.

In the least represented frame, the conflict frame, the results once again were
surprising, when neutral media were the most active in this part. Overall Ukrainian media
also portrayed the situation with the pandemic as a war and the health worker as a frontline.

Another frame that contradicted our assumptions was the politicisation frame, where
unexpectedly both politically tied media were equally neutral in their reports. The only
exception was the positive remarks towards activities of the president from the governmental
media, but they weren't as often to prove our assumption correct.

The most interesting results were in fearmongering and hope frames, where the
neutral-owned media spread the most panic-inducing materials while representing the least
hope in a positive outcome of the pandemic. While we can notice how in the emotional
segment the materials covered by the privately owned media were more neutral, we can
assume that by provoking fearmongering in their articles as well as underrepresenting
positive outcomes of the pandemic, the media could try to use sensationalism in a way to
increase the overall interaction with the public and score more views per article.

Thus, we can observe a potential usage of an interesting psychological phenomenon
called negative bias, (Kanouse, D. E., & Hanson, L., 1972) wherein hindsight the
emotionally negative articles and news will grab more attention and thus generate more

income. Overall, bad news would sell better( (Baumeister, Roy F. Finkenauer, Catrin; Vohs,
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Kathleen D., 2001) and as a result it is interesting to find how in the midst of the health crisis

the privately owned media are the ones who presumably used this tactic the most.

Conclusions to Chapter 3

Having analyzed COVID-19 through the prism of Ukrainian media (using the
example of "TSN.UA", "5.UA", and "CENSOR.NET.UA"), we can draw several
conclusions.

According to the analysis, we concluded that the economy accounted for 7.33% of
the total average coverage of the indicators of our sample; human interest — 32%; conflict -
4%; morality/religion — 6%; liability — 6.33%; politicization — 5.6%; ethnicity — 8.7%;
fear/intimidation - 19%; hope - 11%.

If we compare online publications such as "5.UA", and "CENSOR.NET.UA"
regarding the coverage of the coronavirus infection, it can be concluded that the journalists
of these two information sources covered the information neutrally or in a positive aspect (if
the topic was about the aspect of encouragement for citizens). Despite the fact that "5.UA"
was under the ownership of Petro Poroshenko, the topic of the COVID-19 infection was
presented in a neutral tone, and pro-governmental motives and ideas can be traced only in
the aspect of covering political news related to the activities of the President of Ukraine
Volodymyr Zelenskyi.

We have proven our assumptions in the frames of human interest, but for the frames
of scaremongering and fear, we found out how neutral-owned media are dominating in this
frame. As well as for the politicisation frame, the results were surprising how the media with
ties to political ownership did not score high on this frame.

The framing of journalistic materials is determined not only by the thematic
orientation of the text but also by the emotional segment of journalistic materials, which,

according to the analysis, is not entirely an objective way of presenting the information.
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Conclusions

In this work, we reviewed how the beginning of the pandemic COVID-19 was
presented in chosen Ukrainian media with the goal to establish whether there were any
frames in how the material was published and what was the connection between the frames
and the ownership of the media sources. We tried to make a link as to whether the ownership
that is tied to the political scene affects the information that is reaching the media recipient.

To answer our research questions, we first made an overview of the Ukrainian media
landscape and established that Ukrainian media are prone to political involvement because
a big part of national broadcasting channels is owned by oligarchs and political figures who
can influence the thematic component of the source of communication. On top of that, the
Ukrainian media market is still a developing structure, which is susceptive to the
everchanging political background, it is shaping the journalism professional standards and
is also reflected in ownership of Ukrainian media.

To analyse the themes and the media content about the beginning of the pandemic, we
chose to conduct framing research and for that, we picked an already established framework,
that worked with 9 frames: economic consequences, human interest, conflict,
morality/religion,  attribution  of  responsibility,  politicisation,  ethnicisation,
fear/scaremongering and hope. This framing analysis helped us answer our research
questions as to how the political ties to the ownership of the media source reflect their
coverage of the pandemic.

Overall, this study uncovered that the frames were indeed present in the news
materials of the chosen media sources and that while some of our initial assumptions were
correct, we also received results that were quite surprising. Once again, we wish to highlight
how much the ownership of Ukranian media is reflected in the end material that is published
by news sources. While those ties are quite undercover, the general recipient is quite
susceptible to all kinds of influence. This must prove how essential media education must
be to not only provide essential critical background but to help the media recipient to
navigate crucial health information, which can have an impact on the lives of the masses.

The main differences in our assumptions were in the politicisation frames, which
were not as present in the end results of framing research. Also, our assumptions towards
the hope frames were proven wrong, as the neutrally owned media’s materials had the most

representation in the fear and scaremongering frames, in comparison to the pro-government
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and oppositional media. We believe the reasons for this could lay in the commercialisation
of media, where the neutral, owned by journalist media would try harder to make the
headlines more catchy for the recipient in hopes of scoring more interactions. Our
assumptions were proven correct in the biggest represented frame, human interest, where the
neutral-owned media had the biggest part of the materials.

The research on the presence of emotional segments in media revealed that in most
materials on the outside situation of the pandemic as well as statistical reports, the chosen
media were more neutral in the way of describing the situation. In comparison, they were
more emotionally subjective in describing the situation within Ukraine and which measures
were taken. Therefore, we can state that despite regulations that are present in the Ukrainian
media landscape during the COVID-19 pandemic, the end product still is emotionally
coloured and the recipient must be aware and cautious when taking information from popular
media sources.

The COVID-19 pandemic has given all media sources a real challenge and we must
realise that media now could be responsible for the actual well-being of the nation. For the
political landscape of Ukraine, the media must strive to maintain independence and
impartiality, prioritising the benefits for the readership.

It is crucial to mention that this study has limitations because the used framing
methodology could be improved due to the peculiarities of the Ukrainian media landscape.
With some lesser represented frames, such as religion and ethnicization, we could avoid
those frames altogether, as findings from those are not conclusive due to the lack of any
conflict or points of interest within the studied media. Moreover, we suggest that for the
Ukrainian media case, we could add on or further expand politicisation frames as well as
conflict frames, as due to the current events, it may suggest even more drastic differences in
media products based on what ownership media outlet holds.

Based on our findings, we can suggest that it is crucial to pay more attention towards
media education, as we can only hope that there will be more legislative boundaries in place
to protect the media consumer, but it is easier for us as media recipients to critically judge
the content we are presented with, to not only be mindful of the media influence but to

potentially save our lives and the lives of others around us.
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mému oborovému zamé&¥eni a oblasti edborné prace, kterou na FSV UK vykondvam.

Souhlasim s tim, Ze budu vedouci(m) této prace.

MOZC ED T p / N
U= leil AN i1
| PFijmeni a jméno pedagoZzky/pedagoga Datum / Podpis pedagozky/pedagoga |

| TEZE JE \IbT\J() 'ODEVZDAT VY TNTFNE PODEPSA\E A VE DVOU VYHOTOVENICH DO TERMINU
UVEDENEHO V HARMONOGRAMU PRISLUSNEH() AKADEMICKEHO ROKU, A TO PROSTREDNICTVIM
PODATELNY FSV UK. PRUATE TEZE JE NUTNE SI VYZVEDNOUT V SEKRE’ TARIATU PRISLUSNE
KATEDRY A NECHAT VEVAZAT DO OBOU VY TISKU DIPLOMOVE PRACE.

| TEZE NA IKSZ SCHVALUJE GARANT PRISLUSNEHO STUDIJINIHO OBORU.
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Master's Thesis Summary

Master’s Thesis COVID-19 pandemic in selected Ukrainian media gives an overview
of the Ukrainian media system with a focus on media ownership and its outcome in the end
publications. By choosing three different types of ownership: privately owned media, pro-
governmental media and opposition-owned media, we took a look at how the media
published articles about COVID-19 at the very beginning of the pandemic. The
methodological basis of this work was framing research, which is meant to uncover trends
and the ways in which information about the ongoing COVID-19 pandemic is presented
through the analysis of headlines in the chosen online media sources.

The results of the framing research revealed that the frames are indeed present in the
materials of the chosen media sources at the beginning of the pandemic. The representation
of the frames was discovered to be different from the initial assumptions.

The main discoveries revealed how privately owned media are more prone to
fearmongering and hope frames, while the politically connected media were statistically less
prone to publish anything politically coloured. The findings also highlighted how the
emotional segment in the articles was present, which potentially created a biased perception
of the COVID-19 pandemic.

The results of the study highlight the importance of media responsibilities during the
time of medical crisis and how the general public must be critically aware of the dangers of

misinformation, especially regarding the COVID-19 pandemic.
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List of Appendices

Appendix no. 1: Chosen articles on the COVID-19 topic (table) across the

period of 26.02-5.03

Ne TSN.UA 5.UA CENSOR.NET.UA

1 Koponasipyc Kuraiiceknii  koponaBipyc | ¥ Yexii 3adikcoBano mepui
3aikcyBany 1€ B | IIMPUTHCA CBITOM: HEAYTY | BUIIAAKH 3apaKeHHsI
OJTHIH BusiBWIN y Bipmenii KOpOHAaBipycoM
€BPOTICHCHKIN
KpaiHi, Jie YIMalo
YKpPalHCBKUX
3apo0iTyaH

2 [Maniky mnopomxkye | CIIIA 4yepes koponasipyc | "o 3ycTpiui 3
HE3HaHHS: BBOJISITH HOBI OOMEXCHHS Ha | KOPOHABIPYCOM roToBi":
eKCIIepTH B'[3/1 7151 1HO3eMIIiB, sIKi Oynu | TONOBHUN caHumikap JIsmiko
PO3TOBLIH, gk | Ipani NPOIHCIIEKTYBaB TOCHITalll B
3aXUCTUTUCH BIJ XKutomupi, PiBHOMY Ta
HOBOT'O Capnax.
KOpPOHAaBIpPyCy

3 v binopyci | Emigemis COVID-19: 2 978 | Jlysp 3aKpUIIH yepe3
301IbIINIIACS cmepreit 1 42 139 onyxanu, | KOpoHaBipyc
KUTBKICTh 3arajibHa KUTBKICTh
1H(pIKOBaHUX 3apaxeHux - 86  983.
KOpPOHaBIPyCOM [HOOI'PADIKA

4 Koponasipyc B Iranii 3apeectpyBanu 1 049 | ¥V Binopyci 3apeectpyBain
MIPOIOBXKYE BUTIQ/IKIB 3apaKeHHs | TpyTrui BUTIAJIOK
aTakyBaTH CBIT: Yy | KOpoHaBipycoM, 29  0oci0 | 3aXBOpIOBaHHS
[TiBgennist  Kopei | momepnu KOpPOHaBIPyCOM
18 nrogeit momepinu,
XBOPHX BXKE IOHAJ
3700

5 B Ipani Bia | Y IliBgenniit Kopei kuibkicTh | KopoHaBipyc NOpoHUK /10
KOpOHaBipycy XBOpUX Ha  KopoHaBipyc | Bipmenii. B ABctpami Ta
nomepio noHaa 50 | HaOmmkaeTbes A0  Tpbox | Taimanai € mepiii >KepTBU
moaen THUCSY XBOpOOH

6 ABiakomImaHis B IBpaimi BusBuam HOBI | COVID-19: B okymoBaHOMY
Turkish ~ Airlines | Bumagxu KopoHaBipycy. | CeBacrormnoii LIYKalTh
cKacyBaja yci | OauH 13 Mali€eHTIB 3apa3uBes | )KIHKY, fKa BTEKJIa 3-IIiJ
nojapoT A0 Itamii | noBTOpHO KapaHTUHY
4yepe3 KOPOHaBipyc

7 Koponasipyc VYV CHIA 3adikcyBanmu apyruit | MO3  @paniii 3akiIukaio
MPOJOBKYE BUITQJIOK 3aXBOPIOBAHHS Ha | BIAMOBUTHCS BiJI
aTakyBaTH €BpOIly: | KOPOHABIPYC BiJl HEBIJIOMOIO | pyKOCTUCKaHb: "3apa3 Bipyc
y  HHM3LI  KpaiH | HOCId LUAPKYJIIIOE Ha HaIi
3pocia  KUIBKICTb TepuTopii”
XBOPHX
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8 B okyrnoBaHoMmy | "Ykp3amizHus" KinpkicTh XBOPHUX Ha
Kpumy 3 gikapHi | obnamrTyBajla Ha BOK3aJlax | KOPOHaBIPYC MEpeBHUIIIIIA 85
BTEKJIA MAI[I€HTKA 3 | I30JIAMiiHI ~ KIMHaTH  JUIS | THCSY  JIIOJICH. Henyra
I11J103pOI0 Ha | XBOpUX 13 TIiI03por0 Ha | 3a0paiia Bxke 2923 KUTTA
KopoHasipyc - 3MI | kopoHaBipyc

9 B Asgcrpamii Ta | Koponasipyc B Itamii: xeopux | B I3paimi BusBwim HOBI
Tainanmi yxe ounbme 800, cmepreid 21 | Bumagku KOpOHaBipycy.
3adiKCyBaJIM TIEpIIn OnuH 13 maIieHTiB 3apa3uBCs
BHITAJIKA CMEPTI BiJ MIOBTOPHO
KOpPOHAaBIPYyCy

10 | Koponasipyc V IliBnenniit Kopei kinbkicts | ¥ CHIA 3adikcyBanu npyruii
LIIMPUTBCA CBITOM. | XBOPUX HAa  KOPOHAaBIpYyC | BUNIAJOK 3aXBOPIOBaHHS Ha
VY JlrokcemOyp3i € | HAOMMKAETBCS /10  TPHOX | KOPOHABIPYC BiJl HEB1ZIOMOTO
MEpIINI XBOPHI, y | TUCSY HOCIs
SAKOTO HE 0pasy
IIPOSIBUIINCH
CHUMIITOMH

11 | B Ipani migmanumu | B I3paini  BusiBuim  HOBI | "Ykp3amizHuis"

JKapHIO, KyJ{ | BUMQJKU KOpOHaBIipycCy. | oOnamTyBajia Ha BOK3aJIax
MOTLJIHA npuBe3TH | OQuH 13 MAIiEHTIB 3apa3uBCs | 130JISAMIHHI  KIMHATH  JJIs
XBOPHX i3 | TOBTOPHO XBOpHX 13 TMiAO3pOI0 Ha
KOpPOHAaBIPyCOM KOPOHABIPYC

12 | "lmars xuBux | Y CIIIA 3adikcyBamm npyruii | PIIL] CwmipHOB  3akimkaB
MuIein": BUIAJIOK 3aXBOPIOBaHHS Ha | BIPYIOUUX B ITanii
iITaNmiChKuit KOPOHAaBIpyC BiJ HEBIZOMOTO | "TOCTpa)XIaTH 3apaau
MOJITHK ~ JOPIKHYB | HOCIS l'ocnoga" 1 He miaKoOpsSTUCS
KHTaUIsIM 3a BAMOTaM  3aKpUTH XpaMH
crajax yepe3 KOPOHaBIpyC
KOpOHaBipycy

13 | "Crapran" 13| Y binopyci 3adikcyBanmu | Y KponuBhuipkomy 11
TyMOpOM: MEPIINI BUIAJOK | 1ITeH-CIOPTCMEHIB, K1
iTannceKi 3aXBOPIOBaHHS Ha | MOBEpHYJIUCS 31 3MaraHb B
KOHJIUTEPHU KOpOHAaBIpycC Itanii, He myckaoTb M0
BUIEKJIM TICTEUKA y IIKOJIM: PEKOMEHAYIOTh
bopmi yTpUMaTHUCS BIJl
KOpOHaBipycy BiZIBiAyBaHHS mpoTsarom 14

JTHIB

14 | Koponasipyc B | boiioBi mii B Imni6i Ta HoBi | [linTpuMylo nokapaHHs 3a
Itanii  miguenwiu | BUNAAKH KOpOHaBipycy. | ae3iHpopmarliro po
Bke Oinpiie Tucsui | [1'9Th HOBHMH, SIKI BU MOIJIM | KOPOHABIPYC, - TOJIOBHUH
JIIOJIEH [IPOCIATH canytikap JIsmko

15 | Hiarno3 Y ['onkoHTY yepe3 | Y MO3 3aknukanu Jikapis
"kopoHasipyc" KOpOHaBIpyC Ha KapaHTHH | IOYMHATU BiJIKJIQIaTH
yrepiie ITOMICTHIIN JIOMAIIHBOTO | TUTAHOB1  omepariii, 100
HiATBEPANIH B | cobaky 3BUIBHUTH JiKapHi Ha
ExBanopi BHIIAJIOK criajnaxy

KOpOHaBipycy

16 | Koponasipyc [Torani HOBHHHU s | B Azepbaiixani y

arakye. Hactynuuit | TypOi3Hecy: HaJIIKaH1 | npubysoro 3 Ipany
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erann KyOka cBity 3
OiaTiIoHy MOJXKeE
OyTH CKaCOBaHHMA

KOPOHAaBIpyCcOM yKpaiHIi
BIZIMOBJISIFOTHCSL BIJI MOI3/I0K
3a KOpPJIOH

rpomaasiHuHa P® BUSBIEHO
KOPOHABIPYC

17

Tpu  ¢dyr6omictu
ITaMiChKOTO KITyOy
3apa3uimcs
KOPOHAaBipycoM

Y Snownii
NEPIINI
HIOBTOPHOTO
KOPOHAaBIpyCcOM

M1TBEPAVIIH
BUIIAJ0K
3apakCHHS

h% pasi enigeMii
KOpOHaBipycy  MiClb Yy
JIKapHAX BHCTaYuTh Ha 4
Micsi, - Ckaenpka

18

[lle B omniit kpaiHi
bnuszskoro  Cxomy
BUSIBUWIH  XBOPOTO
Ha KOpPOHaBIpycC

Y cBITI 3a IO€Hb BIX
KOpOHaBipycy 3arunyiu 57
moner. KinbkicTh  XBOpHX
nepeummia 83 tucsyi

[TocTaBKy ekcrmpec-TecTiB Ha
KOpPOHaBIpyC OYIKyeEMO B
JecATHX 4Yucinax OepesHs, -
roJI0BHUH canikap JIsmko

19

Marui  AIIJl  He
TUIAHYIOTh

CKacoOBYBaTH 4epe3
KopoHasipyc - 3MI

Y  Hirepii migTBepawin
Nepun BUIIAJIOK
KOpOHaBipycHOI iH(eKii

3 "Bopucnosns"
TOCHITaJi3yBaJld yKpPaAiHKYy 3
H1IBUILEHOIO TEMIIEPaTypolo,
sgKa ToBepHynacs 3 Iramii, -
Jlep>KIIpUKOpAOHCITY)K0a

20

buta "HOBentyca"
3 "Iutepom" 1 e
gotupu Matdi Cepii
A mepeHeceHi yepe3
KOpOHaBipyc

V IliBnenniit Kopei kijabKicTh
XBOpUX Ha  KOPOHaBipyc
nepesuinia 2000 moaei

v JICHC MoKa3aju
O6araToyHKIIIOHATbHHHA
BepTOMIT-TpaHchopmep s
TPaHCIIOPTYBaHHSI
HMOBIpHMX  XBOpMUX  Ha
KOpOHAaBIpyC.
BIAEO+®OTOpenoprax

21

DOIDA
BIJIKJIACTH
MDKHapOAHI MaTdi
4yepe3 KOPOHaBIpycC

MOXE

Y KamidopHnii gepe3 cramax
KOPOHaBIpyCcy Ha HAasBHICTh
iH¢exuii nepesipsaoTs § 400
oci0

YKpainky 3 JanHepa
Diamond Princess, y skoi
JlarHOCTYBaJIM KOpOHaBipyc,
BHUMMCAIH 3 JikapHi, - M3C

22

B Vkpaini Hemae
XBOPHX Ha
KopoHagipyc - MO3

KoponaBipyc gictaBcst 110
HinepnanaiB: y  KpaiHi
3adikcyBaIn MepIInii
BUIAJIOK 3apPAXKEHHS

Hatikpami JKH BiJl
KOpOHaBipycy - IMOYJIs, callo
1 yacHUK, - Jlaninos. BIJIEO

23

Y MoHnako 3’BUBCS
NEpIINI XBOpUN Ha
KOpOHaBIpyc

VYV mactui: TpeTid Kpyi3HUM
JIanHep HE MOXe
NPUIITBAPTYBATUCS qepe3
1mo00I0BaHHS KOPOHABIPYCY

Wizz Air ckacoBye 4acTHUHY
peiiciB o Iramii uepe3
KOpOHaBIpycC

24

Crnanax
KOpOHaBipycy B
I3paini Ta GoitoBi fii
B Igmbi. IT'are
HOBWH, SKI  BHU
MOTJIM MPOCTIATH

Y Facebook  ckacyBamu
MaciTabHy IOPIYHY
KOH(EepeHIIiIo 4epe3 3arposy
KOpOHaBipycy

CTyneHTiB MIHCBKOTO BHIITY
NEepPEeBOJSTh Ha
1HIUBITyaTbHE HaBYaHHA
yepes BUSIBJICHUI
KOpOHaBipyc, - MO3
binopyci

25

VYKkpaiHcbke

KOHCYJIbCTBO B
Minani BiIHOBIIOE
poboTy, mepepBaHy
yepe3 KOPOHaBipyc

Ha bBykoBuni y 3aunHeHOl
OJIHOCENIBLIIMA Ha KapaHTUH
POJIMHU KOPOHAaBIpyCy HEMae
- MO3

byno nBa Bapiantu: abo
o0'ext Hamrsapaii B HoBux
Camxapax, abo TMOJITOH 13
Ka3zapMaMH, - ABAaKOB PO
PO3MIIIIEHHS] €BaKyHOBAHMX 3
YxaHs
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26 | Crommuni mikapi y | "Memunmaa - omHa 3 | Uepe3 KkopoHaBipyc y 9
pecripaTopax, Harikpamux y cBiti". [Tocos B | kpaiHax CBITY 3aKpHUBarOTh
MacKax ta | Itamii TOsACHUB, 4YOMY HE | IIKOJH Ta YHIBEPCUTETH
CHENO/sA31 BUMIMCS | €BaKyIOIOTh  YKpaiHIIB 3
MPOTUIISATH OXOIJICHOT ~ KOPOHAaBipyCOM
KOpOHaBipycy KpaiHu

27 | Hepumii Bumnanok: | "Hemae 1 Oytu ne Mmoxe". | [I'sThb  ykpaiHIiB 3apakeHi
B Icmannii | Jlaninos 3arepeyuB | KOPOHABIPYCOM 3a MeEXaMu
KOpOHaBipyc HasIBHICTh B VYkpaini | Ykpainuy, - TOJIOBHUM
BUSIBIIIU y | pOCICBKHUX TeCT-CUCTeM Ha | canjikap Jlgimko
YOJIOBIKa, SIKUU | KOPOHABIPYC
BiIBigyBaB Itasiro

28 | YEDA nmoku He | 3 i3omsmiiiHOW Karncynoro Ta | Jns  Vkpaiam rpum  3apa3
IUIaHY€ MEPEHOCUTH | 3He3apakyBaJlbHUM JAylIeM: | OiTblnl  HeOe3NmeuHuH, HIK
€Bpo-2020 yepes | JICHC mokazama Bepromt | KopoHaBipyc, - MO3
KOpOHaBipyc JUISL  TIEPEeBE3EHHS  XBOPUX

KOPOHAaBIpyCcOM

29 | Mpis "JliBepnyns" | Y Bcecpitniit TypuctuuHiil | [lepuri BUITAJIKU
b 3arpo3or0. | opranizamii omiHwImM 30uTKH | KopoHaBipycy  COVID-19
Ceson AII | uepe3 cnanax KopoHaBipycy | 3aikCOBaHO B JIuTsi,
MOXYThb  BHU3HATU Hinepnangax i Hirepii
HEIICHUM  4epes
KopoHasipyc - 3MI

30 | Kepisauk BOO3 | Ilepmmii Bumnajok | B Ykpaini Hemae pociiicbKux
Ha3BaB  KUIBKICTh | KOPOHABIpYyCYy 3a(iKCyBalIH B | TECT-CHCTEM JUIS BUSBJICHHS
BaKIIMH BiJ | JIuTBi: XBOpa mpuixama 3 | KOpOHaBIpyCy, - CEKpeTap
KOpOHaBipycy, ski | Itamii PHBO /[laninos
3apa3 TeCTylTb Yy
CBITI

31 | BOO3 mnigsummia | Koponasipyc mupuThees | Mu nepedyBaEMo B
OLIIHKY PHU3UKIB | CBITOM: TEpIIMM BUMAJOK | KpUTHUHIA Toull. Hacras
qyepes HOBMH | iH(IKyBaHHS 3adiKCyBajlu y | BUpIIIAIbHUA  MOMEHT Y
KOpPOHaBIpyC no | Hosiit 3emanmii 00poTHO1 3 KOPOHABIPYCOM, -
" my>ke BUCOKOi" rnaBa BOO3 I'ebpeecyc

32 | Kuraiicbkuit Koponagipyc 3apa3uB | ABakoB:  TpaHcmopTyBaTu
KOpOHaBIipyc YKpaiHI[IB 3a KOPJOHOM 1 | HMOBIPHHX 1H(peKIIHHNX
aTakyBaB MEKCUKY: | IPOCIM3HYB Yy  CYCIIHIO | XBOPUX Ha  KOPOHAaBIpYyC
MIATBEpKEHO JBa | bimopycsk. [Topann, AK | OyayTh creliaJbHUM
BUTIA/IKH noOOpOTH  TPHUBOTY  uepe3 | CaHITApHUM BEPTOJIILOTOM
1H(IKYBaHHS criajax

33 |B IBano- | ¥V Himewuuni onpumrogaunu | [lepmuit BHIIAJ0K
®paHKIBCHKY HEBTIIIHUA TPOTHO3 IIOAO | KOPOHABIPYCY COVID-19
roCIiTanti3yBaIu BaKIIMHM  BiA  BOMBUOTrO | 3apeecTpoBaHoO B binopyci
KIHKY 3 | KOpOHaBIpyCy
MTHEBMOHIEIO MICISA
MTOBEPHEHHS 3
OXOIUIEHOL
KOPOHaBipycoM
ITamii
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34 | Ipancbka [otoBHicTh  Ykpainm 1o | KinbkicTh KEPTB
(dyT3amicTka KOpPOHABIpyCy: Ha KOPJOHI | KOpOHABIpyCcy y CBiTi, 3a
noMepia BiJ | Ueprye IIBUAKA, a Ha | BUHATKOM KwuTtaro, 3pocina g0
KOpPOHaBIpyCy JKuromuprmHi rotyioTh | 70 0ci0, KITBKICTh JIFOJICH, SKi

MICIISL AJIS 3apaskeHUX 3apasuincs, carnyna 4184, -
3MI

35 | Cnanax Koponasipyc nabnususcs no | EBakyanis ykpainmis 3 Itamii
KOpOHaBipycy. KopJoHy Ykpainu. Y [lonpmii | MOKM 110 HE IUIAHY€EThCS, -
ITopanu s | moBimomuan  mpo  mepmwmii | M3C
Oe3MeuyHnx BHITQJIOK 1H(IKYBaHHS
IIOAOPOKEH 3a
KOpJOH

36 | Bmepue 3a | Menuku po3noBiIM mpo cTad | Y KHIBCHKI JiKapHi
JEeCSITUIITTA B IpaHi | 3M0poB'sS rocmiTanizoBaHuX 3 | BiAOyAyThCS HaBYaHHA Ha
CKacyBaJIH MiZ03pOI0  Ha KOPOHABIPYC | BUIAIOK crajaxy
I'ITHUYHI MOJMTBHU | YEpPHIBUAH KOpOHaBipycy, - Kiinuko
gepe3 pi3ke
MOLIUPEHHS
KOpOHaBipycy

37 |B Aurmii | Y HBY mnoku nHe O6audats | KoponaBipyc COVID-19: B
¢byrOonpHMN  KIyO | mpobGnem anst  ykpaiHncbkoi | MO3 posmoBinu mpo Tect-
3a00pOHUB eKOHOMIKH 4yepe3 | CUCTEMH 1 sIK BOHH MPALOI0Th
PYKOCTHUCKAaHHS KOpOHaBIpyc
4yepe3 KOPOHaBIPyC

38 | Ykpainka, ska | Y KueBi miaroryBamm Ookcu | Y Mepexi 3'sIBUIIOCS Bijieo, Ha
3apa3uiiach JUIs KapaHTUHY 1 JIIKYBaHHS | IKOMY KOJIOHY €BaKyHOBaHUX
KOpPOHaBIPYCOM Ha | XBOPUX Ha KOPOHABIPYC 3 Kwuraro 3aKHIAK0Th
Kpyi3HOMY naiiHepi kaminHsam. BITEO
Diamond Princess,
oJry’Kana

39 | Ha Kpyi3HOMY | Y M3C niaTBepIuu | Y M3C H1ATBEP NN
naifHepi  Diamond | 3apaxeHHs YKpalHKH | 3apaK€HHs YKpaiHK1
Princess 3 | KopoHaBipycoMm B ITamii KOpoHaBipycoM B Iranii
YKpaiHIsIMH 3pociia
KUIBKICTh 3aru0iamnx
BiJl KOPOHABIPYCY

40 | Yu cnpuunHuB | Koponasipyc B  bpwuranii: | B Itanii kiibKicTh XBOpUX Ha
HOBUI KopoHaBipyc | aiTu KemOpumkiB onuHuIMcs | KopoHaBipyc 3pocia 3 322 1o
NaHAeMilo:  YOMY | Ha KapaHTHHI 453
3aseu BOO3 Ta
iHmMX ¢axiBIiB HE
30iraroThcs

41 | Kenescbkuit VY 89 eBakyiioBanux y HoBux | ¥ [lanii Ta  IliBHiuHI}
aBTOCAJIOH Camxapax He  BusIBIeHO | MakenoHii 3adikcyBanu
CKacyBaJll  4epe3 | KOpOHaBIpyC -  CeKpeTap | mepuii BUTIAJIKU
KOpPOHAaBIpPYC PHEO KOpPOHAaBIPYyCY

42 | Koponasipyc M3C onyOmikyBano nopaau | JlomamiHi TBapuHH MOXKYTh
CIPUYHMHHB JUisl ykpaiHmiB y SnoHii, ne | 6yTH NPOMIKHUMHU HOCISIMU

magiHHg aKImii Ha

KOpoHaBipycy, - MO3
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CBITOBOMY  PHHKY

3pocia KUTbKICTh XBOPHUX Ha

AK iz 4ac | KOpOHaBipyc
¢binaHcoBoi Kpu3M
2008 poky

43 | B Icmanmii 3pocna | 3a mo0y koponaBipyc 3 | [lepmuit BUnamok 3apaskeHHs
KUTBKICTh Kuraro arakyBaB 11 kpain. ¥ | koponaBipycom COVID-19
iH(piKOBaHUX AKi Jiep>)KaBU B)K€ NPOHHUKIA | migTBepAuin B EcTonil
KOPOHaBIPyCOM, iHpexuis — indorpadika
500 TtypucriB Ha
Tenepide
NEPEeBIPSIIOTH Ha
HasiBHICTh XBOPOOH

44 | Kuraiicbkuit v Hamnii 3adikcyBasm | Y 89 eBakyiioBaHUX 3 YXaHS,
KOpOHaBipyc y | mepumit BHITQJIOK | SIKi nepeOyBaroTh Ha
€Bpori: sKi KpalHH | KOPOHABIPYCY. 3axBopiB | oOceppairii B Hosux
HanO1bIIe CHiBPOOITHUK TEJIEKaHAITY Camxapax, KOpOHaBipyC He
[IOTEpPIAIOTh Yepe3 BUSIBJICHO, - [laHinoB
CMEpTEIIbHY HEellyTy

45 | Icnancekun KoponaBipyc B ykpainku Ta | Ypsin  JlutBu  orojocus
¢bytOonbHuit  kiny6 | crpinstauHa B CLIA. IT'ate | pexxum €KCTpeMaJIbHOI
CKacyBaB BCl | HOBUH, SKi BH  MOIJIM | CUTYyaIlii 4epe3 KOPOHABIpYC
npeckoHdepeHiii MPOCIIaTH
gepe3 cranax
KOpOHaBipyca

46 |V Kuesi | llle omun kxpyi3uuii maiinep | B ykpainkm B Itamii
HOiArOTYBAJIM  CIM | HE MOXKE MNPHUIIBAPTYBATHCA | JIarHOCTYBAaJM KOPOHABIPYC
JIKapeHb IS | uepes no6orwBanus | COVID-19: JIBUYMHA B
PO3MILLIEHHS KOpOHaBipycy mikapHi, 11 ciM'®  Ha
3apaKeHNX KapaHTHHI, - Micuesi 3MI
KOPOHAaBIPyCOM.
Crnucoxk

47 |Isimer Ilentpoy | Y cBiTi Ha KopoHaBipyc | [lepmni Bumaaku 3apakeHHS
3asBUJIA, o | 3axBopiin noHax 82 tucaui | COVID-19 3adikcyBanu 'y
KopoHaBipyc  OyB | monei. Henyra 3abpana 2 | ®@innsanaii Ta Hopserii
nepeadaveHui 801 xutTs
["onniBygom

48 | Wizz Air 3menmye | Y Kwurtai 3a gesp Bin | KinbkicTh KEPTB
4acTOTy TOJbOTIB | KOpOHaBipycy 3aruHyiu 29 | koponaBipycy B Kwurail
no Iramii uyepe3 | momeii. lle  HaitHmwkumii | mepeBunmia 2,7 THC. 0Ci0,
cnajiax MMOKA3HHUK 3a Malke MICSLb iHpikoBaHux - 78,5 THC., -
KOpOHaBipycy nepxkomiter KHP

49 | Koponasipyc V Iinenniit Kopei kinbkicTs | MeanpamiBHuK,
IIMPUTBCS CBITOM: | XBOPUX HA  KOPOHAaBIpyC | CHIBpPOOITHHK, Cycig 1 BCi
nepmnii  Bunajok | nepesumrmia 1500 ocid Maca)kupu BaroHa MeETpO:
3a(hikcoBaHO B MO3 BHU3HAUUB, KOro
Vennci, a B AHDmI BBaXKaTH KOHTAKTHOIO
3pocia  KUIBKICTb 0co0010 y pa3i BUSBIEHHS
XBOPHX COVID-19
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50 |Ha nepxxopnoni | B Itaniiy 26-piunoi ykpainku | [3paine 3ab6opoHuB B'i3n y
3HAWIUIM JIoAed 3 | BUSBWIU KOPOHABIPYCHY | KpaiHy iHo3eMusaM 3 Irtauii
MiJI03POI0 Ha | iH(]eKIio gepes cranxax KOpoHaBipycy
KopoHagipyc - MO3

51 | Koponasipyc "Curyauis 3minmnacs": | Braga KUTalChKOIO
aTaKyBaB Himeuyunna rotyerbess Jio | Llgubiasas  oOinsge  $1400
AzepbaiimxaH: MOYaTKy emijemii | THM, XTO, 3aXBOPIBIIM Ha
XBOPUM  BHUSIBUBCS | KOPOHABIpyCYy KOPOHAaBIpYyC, 3BEPHETHCS /10
rpomajsiauH Pocii Jikapis, - 3MI

52 |Tima Kapomp y|¥Y CHIA  mnoripmyerbes | B CBY He cipocTOBYIOTH 1 HE
MacIli MmokKasala, sK | CUTyallis 3 KOpOHaBIpycOM, | MATBEPIKYIOThH iH(pOpMaIIio
3axMcTUIacs  BiJ | XBOpUX yxe 60 PO 3BUIBHEHHs IEpIIOro
KOpOHaBipycy 3aCTYIHUKA TOJIOBH CIYXOH

HeckopomHoro

53 | Koponasipyc VY IliBpenniit Kopei 3a nens | BinenpesunenTtka Ipany
IIPOJOBXKYE KOpOHaBipyc HIAXONWIM | 3apa3wiiacsi KOPOHABIPYCOM,
aTaKyBaTH nonaz 280 mroeld, )KepTB BXKe | a KOJHUIIHIN ITOCOJ TOMEp BiJ
[TliBnenny Kopero: | 12 HBOT'O
32 IBIHA IIOHAJ
500 HOBHUX
BUIAJKIB
iH(DIKyBaHHSA

54 | Y I'pysii ipanens 3 | "Ykpromra" 3HOBY | CKkalienpka CIIPOCTOBYE
IT1J103pOI0 Ha | BiAOpaBIATAUME MOCWIKU 10 | ¢deiiku mnpo COVID B
KopoHaBipyc Jeab | Kurato micnms may3u depes | Ykpaini: "HeMae IKOIHOTO
HE BTIK 3 KApaHTUHY | CajlaX KOPOHaBIpyCy 3a(ikcoBaHOTO daxty

3aXBOPIOBAHHS
KOpoHaBipycom"

55 | "€ netanpHl | Cnaax — KOpoOHaBipyCy y | Y rocmiTaji3oBaHUX KUTEJIB
Bunaaku". Y MO3 | cBiTi: Ha 3akapnarTi y )KiHKM | BykoBUHM ~ He  BUSBHWIU
Ha3BaJld Ot | B MikpoaBToOyci 3 Irtamii | kopoHaBipycy, - ronosa OJIA
HeOe3neyny BUSIBUIIN BUCOKY | Ocaquyk
XBOpOOy 3a | TeMIeparypy
KOpOHaBipyc  Uis
YKpaiHIIiB

56 | Kimbkicts xBopux | HaiicmepronocHimmii cnanax | PHBO npencraBuB 8 npaBui
Ha KopoHaBipyc y | mo3a Kwurtaem. B Ipani | s 3arno0iraHHs
@paHuii  pantoBO | KOPOHABIpYC 3a0paB >KMUTTA | MOMIMPEHHIO KOPOHABIPYCY
3pociia BABiYi 1€ YOTUPHOX JH0JeH

57 | Koponasipycy B | bononcekuit KHIKKOBUHM | Y HiMeuuuH1 orosocuiiv mpo
YILIUATAIEHUX ApMapoK mepeHecnu uepes | nmoyatok enigemii COVID-19
MEIITKAHI[IB KOpPOHAaBIPYC
UYepHiBelbKoi
00J1aCT1 HE BUSIBUIIN

58 | KepiBHuk danaTiB "lOBenTyca" | Mu He HamonsiraemMmo Ha
ITamichKol JIOTYCTUJIM Ha BHI3HUW MaTd | pOCIUCHKUX peareHTax is
JlomOapnii mocaaus | Jlirm  YeMIlioHIB,  MOMpPH | TECT-CHCTEM Ha KOPOHABIPYC,

cebe Ha KapaHTHH
gyepe3 KOPOHaBIPyC

cnayiax KopoHasipycy B Itamii

- IpeICTaBHUK BUPOOHMKA
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59 | Koponasipyc YxBajneHo pimenns | Ilepmuii BUNagok 3apakeHHs
pO3IIUPHUB MepeBIPATH YyCiX, XTO ine 3 | KOpoHaBipycoM 3adiKCOBaHO
reorpadito Kpain, Jne 3adikcoBanuii | B I'py3ii
iH(}IKyBaHHS. VY | koponaBipyc - Ckanernpka
[TiBuiuniii Ipnanaii | AKTyanbHO
BUSBUIM IEPLIOTO
XBOPOTO

60 | IIpotunis Kinexicts iH(pikoBaHux | HaliBummi pu3ukk Tijg  dac
KOpOHaBipycy: KopoHaBipycoM B Iramii 3a | kopoHaBipycy st oci0
TCH nepeBipwia, | 100y 3pocia maibxe Ha 100 | crapmmx 3a 80, HeOe3neka €
K TMIArOTyBajHcs | 0cid TaKOXXK  JuId  JIOAeH 13
MEIUKH Ta 3aXBOPIOBAaHHAMM JIUXAJIBHOI
MIPUKOPJIOHHUKH cucremH i giaberom, - PHBO.
IUIA [IPUAOMY IHOOIT' PADIKA
MOJKJIMBHX XBOPHUX

61 |V CHIA | Kinpkicte  3armbnux  Bix | Ha meperoBopax cTOCOBHO
MIPU3HAYUIIU koponasipycy COVID-19 y | Joubacy B MiHCBKY
BinnoBiganeHy 3a | Kurtai carayma 2715 oci6, | oGroBopunu IOJAaTKOB1
O00poTe0y  mpoTH | iHpIKOBAHO IMOHAA 78 THC., | CAHITAPHO-CIIAeMiOIOTI4HI
KOpOHaBipycy onyxamu - 29,7 tuc. 3axonu y 3B'si3ky 3 COVID-

19, - Onidep

62 |B Itanii | CLA 3BunyBatuiu Kuraii Ta | HonoBika, sIKUil TOBEpHYBCS
3adikcyBamm e | Ipan y npuxoByBaHHI | 3 Iramii, rocmitamizyBanu B
120 BUIAJKIB | iHpopMalii npo kopoHaBipyc | UepHiBusx, - OA
3aXBOPIOBAaHHS Ha
KOpOHaBipyc.

Kinbkicte cmepreit
3HOBY 3pocia

63 | Cymnpyn posnosina, | Bnaga Can-®pannucko | Tect-cucremu Ha
K BUHECTHU | OTOJIOCHJIa  HA/3BUYANHMI | KOPOHABIpyC CIMOYaTKy
KOpHUCTh 3 | craH 4epe3 KOpOHaBipyC, - | OyIyTb  CHpsIMOBaHI 1O
KOPOHAaBIpyCHOTO The Hill JIpBiBCHKO1, UepHiBEIHKOT Ta
"(hecTuBanto 3akapriaTtcbkoi oOnacrei, -
naHiku" I3

64 | Meauxu posnosinu | Y 48 eBakyioBanux 3 Yxans | [lepmmit y  JlatuHcbkiit
po CTaH | KOPOHABIpyCy HE BUSBIEHO: | AMepHIl BUIAJI0K
YepHIBYaH,  SKUX | pe3yJbTaTH aHAJI31B PELITH | 3apa’K€HHS KOPOHABIPYCOM
rocmitaiizyBaiu 3 | OyAyTh roToBi HalOmmwx4uuM | 3adikcoBano B bpaszwmii
T1J103POF0 Ha | yacowm, - [laHinoB
KOpOHaBipyc

65 |V BOO3 | "Ykpnomra" BiITHOBWJIA | YKpaiHCHKUM TKapHIM
3aHEMOKO€EH1 npuiiom nocuinok y Kuran NIPOIIOHYIOTh 3aKyIUTU
CTPIMKHUM KOpPOHAaBIPyC-TECTH 3
MOIINPEHHIM peareHTaMu POCIHCBKOTO
KOpOHaBipycy 1 BUPOOHUIITBA, K1 HE
MOTEpPEeIMIA  TIPO nepeBipsuIucs Ha
HMOBIPHICTb 1H(IKOBAaHUX, - HApJAETNKa BiJl
naujemii "T'onocy" YcriHoBa.

OOTO+AOKYMEHTU
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66 | TCH stories. Ski | Pymynn cnyctomrytoth | [lIBuaki 1mast  mpoBeneHHS
CUMITOMU Ma€ | MOJMIIl  Mara3uHiB  MICJIA | CKPUHIHTY CTOSITb Y CEMH
KOpOHaBipyc 3 | 3aKJIUKY BJIAJU HE | HaHOUTBIINX MyHKTax
Kuraro ta sk Bij | maHikyBaTu yepe3 | MpOMycKy Ha KOpAOHI, -
HBOTO BOEpErTucs | KOpOHaBipyc. TOJIOBHHMM CaHITAapHUHA JiKap

OOTOpenoprax Jlamiko

67 | Komummuiii mocon | Ykpaina rotoBa npotuctoaty | HoBUX BUNAIKIB 3apaKeHHS
Ipany y Barukani | kopoHaBipycy, - Ckanerpka | KOpOHaBIpyCOM Tenep
romep BiJ[ 6inpire He B Kurai, a B pemti
KOpPOHAaBIPYyCy cBity, - BOO3

68 | €8po-2020 B | COVID-19: B Vkpaini ©He | Ha KOpioHI BUSBHIM KiJIbKa
HeOesern: K1 | 3a()iIKCOBAHO ’KOJHOTO | BUIIAJIKIB [T IBUAIIIEHOL
KpaiHu TYpHIPY | BUMIAJKy 3aXBOPIOBAHHA, Yy | TEMIIEpAaTypH, Ha 3aKapraTTi
3apa3uB CBITI oy>kanu Bxke nmoHan 30 | i3omoBanu aBTOOYC 3
KOpOHaBipyc Tuc. ocio, - MO3 JIOJIBMU, - TOJIOBHHI

canitapHuii jikap Jlsmko

69 | YkpaiHchKi Y  wmikHapomnux myHkrax | COVID-19: B aepomopry
My3ukantu y Kutai | nponycky Ha YepwniriBmusi | "JIbBiB" BBean ocoOauBuit
3aMucalli  MICHIO | JIFOJAM BUMIpIOIOTH | peskuM. POTOpenopraxk
PO KOPOHABIPYC TeMIIepaTypy BUOIPKOBO

70 | B Ipani | CBir  He  ToTOBME g0 | Kabmin IIpU3HAYUB
KOpOHaBipyc MOIIMPEHHSI KOPOHABIPYCY, - | 3aCTYMHUKA MiHiCTpa
"migxommia” rjaBa MDKHApOIHOI TpynH | OXOpoHH 310poB's Jlsmika
BiLIENIPE3UICHTKA excrieptisB BOO3 TOJIOBHUM CaHITapHUM
KpaiHu JikapeM YKpaiHu

71 | Yxe yeTBepo | YKpaiHui B ITanii He mpocsTh
YKpaiHIIiB PO €BaKyallio 0I0My depes
HiAXONMUIM HOBHUH | KOPOHABIPYC, - TE€HKOHCYI
KOpOHaBIipyc Ha | ['opsiiHOB
CyIH1 Diamond
Princess

72 | B VYropmusi | MO3 cTBOpuiIo MynbTdiibMu
¢byT60IBHOTO npo KOpOHaBIpYC: K
TpeHepa YCyHyIH | yOoepertucs 1 Imo poOUTH.

Bi pobotu uyepe3 | BIIIEO+IHOOI'PADIKA
MOJKJIMBE

3apaKeHHs

KOPOHaBIpycoM

73 | Y  M3C  Irami
MOCKAPXKWJIMCS ~ Ha
(delikoBi  HOBHUHH
PO KOpOHaBIpyC Ta
PO3MOBLIN, YUM 1€
obepHynocs s
KpaiHu

74 | Ak KHUTaNChKHAMN
KOpOHaBipyc 3
VXaHs  IIHUpPUTHCA

miradHeroro. IloBHa
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XpOHIKa JIeHb 3a
JTHEM

75

3MI: B Irami
KOpPOHaBIpycC
BUSIBIITA y
npodeciiHoro
¢dyrOomicra

76

B Iramii
MOBIJJOMUJIH OJIpa3y
npo 75 HOBHX
BUIIAJKIB
iH(}IKyBaHHSA
KOpOHaBipycoM Ta
11e JIBi CMEPTI

77

B "Vkpzanizauimi"
PO3IOBLIN po
TUTaH 3aXOJiB 3a7Is
npodiIaKTUKH
KOpOHaBipycy

78

Icnancekuii  (anar
3apa3uBCs
KOpOHaBipycoM
Mmicas TOI3AKK JI0
ITami na matya Jlirn
4yemITioHiB - Marca

79

v MO3
MIPOKOMEHTYBAJIU
3asBU po
BUKOPDHUCTaHHI B
VYkpaiHni
HENepeBIpeHNX
POCICBKUX  TecT-
CHCTEM Ha
KOpOHaBipyc

80

"Bipyc maniku": y
Tok-1moy "IIpaBo Ha
Biaxy" oOroBOpAThH
eniieMito
KOpOHaBipycy

81

B MO3 [Ilompmi
3asIBUIIH, 111(0)
punagok B Jlomsi
MOKH HE
M1 ITBEPKEHUH,
ane "KOpoHaBipyc
HEMHUHYy4ui"

82

B ABcrpii
3a¢iKCyBaJIl HOBHUMA
BUIIAJIOK
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KUTANUChKOTO

KOpPOHAaBIPYyCy

83 | Excnepru
MIPOTHO3YIOTh
o0BaJl  CBITOBOTO
aBTOPUHKY  4epes
KOpOHaBipyc

84 |Ipy3is oOmexuna
CTOTY4YEHHS 3
Ipanom micast
MEPIIOTO  BUIAIKY
KOpPOHAaBIPYyCy

85 | YOuBumii
KOpOHaBipyc
JicTaBcs 1o
CkanauHasBii:
NEPIIMI  BHIIAJIOK
3apakKeHHS
3aikcyBanu y
Hopsgerii

86 | Koponasipyc B
Itanmii BkmaB Ha
JMKapHSAHI  JTKKa
Bxke 400 ocib

87 | Y CLIA po3pobunu
BaKIIHHY BIJ
KOpPOHaBIpyCY.
[lepure memieHHs
3poOuB
€BaKyMOBaHUI
aMepHKaHelb 3
Diamond Princess

88 |V Ipysii BusBuIM
MEPIIMI  BHITAJIOK
KOpOHaBipycy 3
Kwuraro

89 | BPHBO
Ha3BaIIN rpymnu
PU3HKY 3apaKeHHS
KOpOHaBipycoM 3
Kwurato

90 | HoBa eBpomnelicbka
KpaiHa orojocuia
PO BUSBJIICHHS B
cebe KopoHaBipyCcy

91 | ExBatop
oOcepsaariii.
EBakyiioBani 3
Kwurato BIKE
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THUXKJICHb
nepedyBarOTh y
HoBux Canxapax -
KOpOHaBIpyCy  HE
BHSIBIJIU

92

VY Kurai naxaOuuit
YOJIOBIK J[Ba THXHI
KWB, 1B Ta THUB Yy
3aUMHEHOMY Yepe3
KOpPOHaBIpycC
pecropani

93

"Banencis" HE
nycTuTh  (paHaTiB
"Artanantu" Ha
Mary Jlirm
YEMITIIOHIB  uepe3
cranax
KOpOHaBipycy B
ITamii

94

JlutBa  orojocuia
pexuM
E€KCTpeMaIbHO1
cuTyarii yepes
KOpPOHaBIpycC

95

Y MO3 po3snosinuy,
Akl Tpu obmacti
MEPITIMH
OTPUMAIOTh  TECT-
CHCTEMU Ha
KOpOHaBipyc

96

I'onuapyk Ha3BaB
KOpOHaBipyc
"r106anbHOI0
npo6iemoro” 1
3aKITUKaB HE
BECTHCS Ha
MaHIMyJISIii

97

Pocis  mpununse
BUIABaTH Bi3U
IpaHISIM 1 3yIUHSIE
aBlacrioylyuyeHHs 3
IliBgenunoro

Kopeero yepes
KOpOHaBipyc

98

s yKpaiHIliB
CTBOPHITH IBa
MYJIBTQUIBMU  TIPO
Te, K 3aXMCTUTHCS
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BiJl yOHBYOTO
KOpPOHAaBIPYyCy

99

YV JIsBOBI BBeIH
OCOOIMBUN PEKUM
B aepomopry, B
JIOJJA Bumimmm 25
MJIH TpUBEHb Ha
3aXUCT BIJI
KOpOHaBipycy

100

MO3 Bu3zHA4YMIO Y
KOXHIH obmacTi
omopHi 0a3u s
iH}piKOBaHUX
KOpPOHAaBIPyCcOM

101

v Xopgarii
BUSIBUJIH I1I€ OJTHOTO
XBOPOTO Ha
KOpOHaBIpyC, SKHI
HarnepeIoIHI 131B
1o Minana

102

MO3 OTpUMAJIO
nepur  pe3yjabTaTu
TECTIB
€BAKyHOBAaHUX 3
Kwuraro Ha
KOpOHaBipyc

103

B Irami 3pocna
KIJBKICTh 3arHOIux
BiI  KHTAWCLKOTrO
KOpOHaBipycy.
[ndixkoBano
4eTBepo JiTel

104

He TITBKH
KopoHaBipyc. ki
XBOpOOM B  pi3HI
qacu aTaKyBaJH
IUIaHeTY Ta YU
3arpOXKyIOTh BOHH
VYkpaiHi

105

Y  Kwurai 3HamHM
OXOPOHIIS, SIKUH
JSIKa€ 4YOJIOBIKa 3
KOpOHaBipycoM

pUiioMOM KYHT-hy
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