
Abstract 

This thesis examines the managerial relationship of selected political institutes in the 

Czech Republic with their parent entities from the perspective of political management theory, 

specifically through the function of political planning. Furthermore, the author applies 

theoretical concepts related to political institutes to this relationship. The second area of 

research is the political institutes' communication within their activities and the targeted 

audiences of their communication. Thus, the thesis investigates whether institutes in the Czech 

Republic are autonomous in setting their agenda based on data obtained from semi-structured 

interviews with representatives of policy institutes in the Czech Republic. The interviews and 

analysis were supplemented with data from content analysis of key documents of political 

institutes, such as founding documents, statutes or websites. The thesis thus contributes to an 

area that has not yet been academically explored. 

 


