Abstrakt

Prace je zaméfena na charakteristiku Jihoafrické republiky jako destinaci
cestovniho ruchu. Prace poskytuje strucny, uceleny pohled na kulturu, socialni
prostiedi, ekonomické charakteristiky zemé a predev§im se zaméfuje na moznosti
v oblasti cestovniho ruchu, zhodnoceni nabidky zdjezdl do JAR na ¢eském trhu a

obsahuje také modelovy individudlni zajezd.
Metody: Pozorovani, popisna a SWOT analyza.

Vysledky: Nabidky jednotlivych cestovnich kanceléfi je obtizné srovnavat jinak
nez cenové a poftem dnl zajezdu, ostatni parametry lze posuzovat pouze

individudlné. Cenové dostupnéjsi je individudlni cestovani, nicméné vyuZziti

sluzeb cestovni kancelate pfinasi turistim pohodli.
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zajezd, nezavislé cestovani.

Anotation of the thesis

Title of the work: The Republic of South Africa as a tourism destination

Goal of the thesis: Graduation theses is focused on South Africa as a tourist
destination. Terms of providing a concise, comprehensive view of culture, social
environment, economic characteristics of the country and particularly focuses on
opportunities in tourism, evaluate offers tours to South Africa in the Czech

market and also contains a model of individual trip.
Methods: Observation, descriptive and SWOT analysis.

Results: Supplies of travel agencies is difficult to compare different than the cost
and number of days of the trip, other parameters can only be assessed
individually. Affordable individual is traveling, but the use of travel agency

provides convenience for tourists.

Key words: South Africa, tourism, travel agencies, tour model, independent

travel.



