Nazev prace: Firemni identita a image spolecnosti L"Oréal.
Anotace:

Tato diplomova prace se zabyva soucasnou image spolecnosti L'Oréal. Cilem je
definovat jednotlivé slozky firemni identity, které ovliviiuji jeji image a provést vyzkum na
dané téma. Tento vyzkum byl proveden na zéklad¢ vyplnéni dotaznikli a doplnén

rozhovorem s CRM manazerem znacky Biotherm.

Vysledky této prace mohou pomoci k pochopeni dilezitosti identity a image pro
obchodni ¢innost kazdé firmy. Dobra image totiz mize vyznamn¢ ovliviiovat
spottebitelské chovani zdkazniki. Spolecnost L'Oréal je v mé praci prezentovana jako
priklad uspésné spolecnosti, kterd sviij uspéch postavila nejen na inovacich, véde a
neustalém vyzkumu, ale také na vstiicném ptistupu ke studentlim a absolventiim, ktery je

v Ceském prostiedi ¢asto opomijen.

Title: Corporate identity and image of L"Or¢al.

Resume:

This thesis presents the current image of L’Oréal, the world's biggest cosmetics
company. The aim of this study was to define particular components of the company’s
corporate identity, which influence its image. A questionnaire was designed that was used to
collect information regarding the relevant theme accompanied by interview with CRM

manager of Biotherm.

The results of this thesis can generally help gain a better understanding of corporate
identity and image for business activities of each company. Good image can significantly
influence consumer behaviour. L"Oréal is presented here as an example of a successful
company, whose achievements are based not only on innovations and a vibrant and
productive R&D function, but also on a friendly and open approach to students and graduates,

which is often neglected in Czech business culture.



