Abstract

The purpose of my thesis is to characterize the issue of brand image, and in particular
the Alpine Pro brand, producer of sportswear. Furthermore, the thesis wants to determine
whether the image of the Alpine Pro brand has changed after London 2012 Olympic Games.
The research sample has been selected from broad public Internet users, potential
sportswear market customers. The results of the research will provide a basis for possible

solutions to improving the brand image.



