Abstract

The thesis is dedicated to the changes of the buaket between its entities, libraries
and final consumer of information (readers, librargers) after the arrival of the
internet. Development of the internet has broughrching of the new business models
and opportunities for cooperation. Electronic psitilng that, along with the internet
availability, commenced to raise is the startinctda for the development of electronic
books. The thesis outlines the roles of individeatities of the book market, i.e.
publisher and seller (distributor, book-seller ahdital platform) and libraries during
the production, sale and accessing books with tloeisf on electronic books. After
description of used terminology, especially differapproaches to the definition of “an
e-book”, the next chapter presents hardware dewndssoftware programs that enable
reading e-books. The third chapter introduces the of a publisher in the process of
publishing printed and electronic e-books. The amthe chapter is to highlight
different strategies of processing the printed atettronic text, incl. possibilities of
self-publishing which gives new possibilities to the author’'s hantihe fourth chapter
describes distribution and sale of printed and igalectronic books and also defines
the new entity of the book market, “digital platigt The fifth chapter introduces the
role of libraries with an emphasis on acquisitiaiqy of e-books and preservation of
digital culture heritage. The last chapter focusesthe results obtained from the
guestionnaire that is dedicated to introducing Gzeebooks in the libraries in the
cooperation with digital platforms. In the chaptdrere is a proposal of a new multi-

license model and price calculation of one librastpan.
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